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SC-8FC / DELUXE SYSTEM 

A all new Hassle Free 8 channel lighting control 
system. Comes complete with 1 SC-8FC 8 channel 
switcher with built in power supply and added switch 
for a CC-2016, featuring “ALL ON", “BLACKOUT', & 
“CHASE",1 SC-RP8 15A. 8 channel relay pack, 1 
SC-EX25 25 ft. control cable, 1 CC-2016 4 channel 
chase controller, with new longer 6 ft, AC-Cable, & 
1 SC-CC255, 1/4" to 1/4” 25 ft. stereo cable. The 
built in power supply feature in the SC-8FC makes it 
so that an external power supply does not have to 
be used. 

• Max Load: 15A or 1700W per relay pack 

• System Weight: 17 lbs. 


The F-150/A™ and the F-300/A™ have joined 
the ranks of the revolution in the Special 
Effects Lighting Industry. With the same 
dependability as the F-150 & F-300, these 
Mobile Pro Fog Machines are now UL Listed & 
Approved, and designed to meet the Safety 
Code for Installation Companies, Club installs, 
and Concert /Tour Companies. 

Effective products “From a Company 

you can T>ust.” 


Now UL Approved! 

1.000W Mobile Fog Machine. 

5,000 Cubic Feet per Minute. 

30 ft. Remote including Cable, 
Heating Light, & Fog Trigger Button. 
1 Ot. External Fluid Tank. 

Handle & Hanging Bracket. 

8” x 6” x 16" • 15 lbs. • 10A 


F'300/A“ 



$269 








$398.99 M.S.R.P. 




"150/A™ 


Now UL Approved! 










$313.99 M.S.R.P. 


700W Mobile Fog Machine. 

3,000 Cubic Feet per Minute. 

30 ft. Remote including Cable, 
Heating Light, & Fog Trigger Button 
1 Qt. External Fluid Tank. 

Hanging Bracket. 

7" x 7" x 13” • 12 lbs. • 8A 


Se Habla Espanol 


Catalogo disponible en Espanol 


Products available from participating Authorized American DJ™ Dealers. 
Distributed in Canada by Sounds Distribution (416) 299-0665 - Pricing is U.S. Dollars 

© 1995 AmentMM Sufifittf. Attycies. (?/4 9005S 


































ON THE COVER 




Special Feature- 

ft could 

cost you 

an arm 

and a leg 


I 


Are you aware of 
the risk that 
lies between 
“employee” and 
“subcontractor”? 

Page 46 



Ballroom not the Courtroom 

48 

How a simple written agreement 
can reduce your liability. 


Hot fun in the summertime.. 28 

Play Something We Can Dance To - On location at a summer picnic. 




FEATURES 


PhotoFile-DJ World.26 

Teaching Dance..44 

Dealing with ’90s clients ..52 


Introducing Captain Kazoo! .... 68 


COLUMNS 


Music News.30 

Remix Rave... 36 

Clubin’.38 

Crowd Pleasers ..40 

Computerized DJ.56 

Marketing..58 

Tech Talk- Q & A.60 

Sing-Along Essentials.....74 

Making Tracks: 

Pocket Songs Ten Years.78 

What's New on CDG/LD.80 


DEPARTMENTS 


5 ways to turn 5 gigs into 5 more gigs.. 50 

Some practical suggestions on how you can generate more business 
from your current business. 


DJ Shopper on Speakers. 62 

What you need to know when buying speakers. 


In Search ol The Best Sound and Light... .70 

Featuring Impulse Entertainment. 



Feedback.6 

Juice.15 

TNT. 

Its Hot. 

Scoops: N 

Telex Review .I.54 

Traeoman .73 

Advertisers Index ..95 

Nightmares/ 

Historic Affairs.96 


4 Mobile Beat August September 1995 



























































Mobile 



The yjJ Magazine 


Published By 

LA Communications, Inc. 

P.O. Box 309 

East Rochester, NY 14445 
716-385-9920 • Fax: 716-385-3637 

Robert A. Lindquist 

Editor-In-Chief 

Michael Buonaccorso 

Publishing Director 

Renee Lassial 

Editorial Associate 

Henry Collins 

Technical Editor 

Dennis Hampson 

Canadian Editor 

Michael Erb 

Contributing Editor - ProFiles 

Bob Glazier 

Contributing Editor - Karaoke 

Ron Burt 

Club Editor 

Blaine Greenfield 

Contributing Editor - Marketing 

Jeff Marinelli 

Design Consultant 

Helena Dychton 

Circulation 

Contributors Issue #27 
August/September ’95 

Fred Sebastian • Shawn Miller 
Jay Maxwell • George Mohr 
John Rozz • Rob Schenk 
Rick Ficher 
“Hillbilly” Rick Meyer 
Ted Gurley • David Garfinkle 
Thomas Edison 


Mobile Beat Magazine (ISSN 1058-021 ?) is published 
bi monthly hi* times per yeor) by LA (ommuoi to lions 1nt. r P.O. 
Box 309 r tosi Rochester, NY 14445, Second doss postage paid of 
East Rochester, NY, and additional mailing locations. 
Subscription rates US and possessions; $19,95 for I 
year or 534,95 for I yean Canada: $24.95 per yeor. All oilier 
tannines; S50 per year. Subscriptions outside the US must be 
paid in US currency. 

Postmaster; Send address changes la Mobile Beal, P.O, Box 
309, East Rochester, NY 14445. 

Copyright 9 1995 by LA Communications Inc. All rights 
reserved Reproduction of copy, photography or artwork 
prohibited without permission of the publisher. All advertising 
materia subject lo publisher s approval. 



Raising the level of professionalism 

A long time ago, in the fourth issue of Mobile Beat (October 1991), we took a 
bold step. We published our first article informing DJs of their obligations and 
responsibilities with regard to playing and duplicating copywritten musical re¬ 
cordings. It was the first time a DJ magazine had ever tried to shed any light on 
the issue, and it virtually blew up in our face. No single topic had ever sparked 
so much controversy or motivated so many readers to cancel their subscrip¬ 
tions. It was apparent that many readers did not want to hear the truth, and by 
ceasing to get Mobile Beat they could retire to the safety of blissful ignorance. 
So we backed off — until our last issue. 

With a fresh approach, we again stepped forward to educate our readers as 
to the illegalities of making unauthorized copies. I am happy to report that at 
some point in time during the last four years, the level of DJ maturity and pro¬ 
fessionalism took a phenomenal leap forward. Response to our most recent 
article was not only positive, but most of those who took time to share their 
opinions on the issue, did so with a pre-understanding that without the record¬ 
ing industry, there would be no DJ industry. Some of those responses, along 
with a reply from the RIAA, can be found in this issue (p. 8). In addition, the 
RIAA has expressed a new openness to considering proposals which will cre¬ 
ate a better situation for DJs while meeting the association's responsibility to 
its members (the record companies). It may even be that some form of DJ 
licensing, that would allow limited duplication, could be considered at a time in 
the not- to-distant future. So again, if you have any comments on the copyright 
issue, please send them to Mobile Beat and we will pass them along to the 
RIAA. 

Now on to another matter probably more misunderstood by mobile operators 
than any other. How often do you pause to think, while loading up for a busy 
Saturday night, that you or one of the DJs you send out could be seriously 
injured before the night is over? Do you know what the repercussions would 
be? What have you done to protect yourself in the event of an unforeseen 
catastrophe? In this issue, Mike Buonaccorso, MB Publishing Director, dis¬ 
cusses business insurance and explodes the myths of independent contractors. 
He also offers valuable advice on how to protect yourself, so that when you are 
faced with a worse-case scenario, you don’t find yourself in a situation that 
could cost you an arm and leg (p. 46). 

But it’s not ail serious; this issue features the usual blend of fun stuff as well, 
such as Jay Maxwell’s play list for summer parties, scoops on the latest equip¬ 
ment, and one of the strangest “Nightmare" stories we’ve heard to date. So 
enjoy MB #27 and have a happy and safe summer! 
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The following letters (pages 6-12) were in response to 
the “Piracy: Turning Up The Heat” article in the last 
issue , dealing with copyright 


RIAA “heat” still hot topic 

I found it very interesting that the July 
’95 issue featured the articles “Piracy: 
Turning Up the Heat" and “Mini Disc - 
Will It Survive?” and even teased both 
on the cover. 

If it were legal {to record my own 
compilations). I’d jump on the mini disc 
bandwagon in a heartbeat. It would solve 
several problems, including pilferage of 
CDs, skipping, and jocks would have 
about 150 pounds less to carry (anyone 
want to buy 36 used 1200's?). 

We have 18 systems and buy 18 cop¬ 
ies of something if wc think it should 
be standard, otherwise we’ll buy a few 
copies and shuffle them between gigs 
as necessary. Unfortunately, we know 
some of our competitors are making 
compilations on cassette and DAT, but 
until the time conies when we can buy a 
license to make our own compilations 
we ll stick to buying < Ds or 45s as we 
need them. It puts us at a competitive 
disadvantage, but who needs the RIAA 
coming in and slapping us with a tine? 

As far as the arguments I've heard 
about how DJs promote sales and there¬ 
fore shouldn't be charged a royalty... 
I'm not falling for it. Think of all the 
standards you're playing at weddings 
(and gelling top dollar for). How many 
copies of the Grease soundtrack, 
Y.M.C.A., Frank Sinatra or other estab¬ 
lished hits do you think you’re selling? 
It certainly sounds fair to me to pay a 
reasonable royalty to make copies or 
compilations for our own use. The 
sooner the better! 

Pat Ryan, Rent-a-DJ 

Why can’t we do it legally? 

1 started my DJ service in 1979 and, al- 
though I have never knowingly used 
illegal compilations, ! must admit that I 


have entertained the thought from time 
to time. Especially when you’re doing 
nothing more than providing soft back¬ 
ground music during the meal at a 
wedding reception. I would like to see 
individual DJs be able to record their own 
compilations; (1) as long as the original 
artists are compensated for the use of 
their music; and (2) the music is not be¬ 
ing used for any other purpose than the 
needs of that one particular DJ. 

Almost everyone that purchases and 
uses computer software makes a copy of 
it as soon as they gel it and then runs the 
programs from the copies, saving the 
original versions in a safe place. Why 
shouldn’t we be allowed to do the same 
with our music library? On the other 
hand. I do not believe DJ companies with 
more than one show should be allowed 
to buy just one copy of a CD and then 
supply all their other shows with copies 
of the original disc! If they want more 
than one show operating, they should be 
willing to invest in more than one music 
library. They have obviously purchased 
more than one sound system, why should 
the music be any different? To answer the 
other question, YES, I would be more 
than willing to pay a "fair and equitable” 
licensing fee for the right to be able to 
make and use my own recordings as I've 
outlined above. If it were not for the tal¬ 
ents of the original artists, DJs would not 
be here today! Let’s give credit where 
credit is due! 

Douglas J. Ross, 

Doug's Music Service, Inc. 


Shocking! 

I was shocked to read in the Junc/.!uly 
privacy article that it's illegal for me to 
make a copy of a song from an album I 
legitimately bought, even if the copy is 
part of a tape of favorite songs from vari¬ 
ous albums I put together for personal use 
in my car. If this is true, 1 wonder how 
much the RIAA had to pay politicians to 
buy this horrible law. With Draconian 
laws like this, it’s no wonder so many 
people make unauthorized copies. I no 
longer have sympathy for the RIAA and 
artists who lose royalties as a result. 
Raymond Kostanty 

Turn that heatup 

Multi-system DJ agencies using pirate 
tapes have been a big problem for DJs 
using legal music libraries in our area for 
years. 

They usually have slick brochures, 
sound good on the phone, and sell it 
cheap. However, when they arrive to 
work it’s usually some kid with cheap 
cassette decks, a small amp and little 
speakers, and no idea how to program the 
event. 

One such company here has a large yel¬ 
low page ad offering “free lights with 
booking." These outfits are dishonest 
about what they are selling to the client 
and hurt good mobile DJs who can’t pos¬ 
sibly make a living selling weekend 
nights for $250 and $300. 

Turning up the heat on these pirates is 
important for all of us working hard to 
tum out a quality service. 

Anonymous 

Cont*d on p,8 



“Almost everyone that purchases and uses computer software 
makes a copy of it as soon as they get it and then runs the 


programs from the copies, saving the original versions in a 
safe place . Why shouldn't we be allowed to do the same with 
our music library?" 
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• 8-Channel Microprocessor 
Lighting Controller 

• 4 Chase Channels and 
4 Effects Channels 

• 16 Programmed Chase 
Sequences 


• Audio or Manual Triggered 
On/Off, Flash, Solo, 

Blackout Features 

• Mounts in Audio Rack for 
quick setup, fingertip control 

• Expandable, LED Monitored 


M.A.D. DJs PERFORM THE BEST. 



Model M.A.D. 1002 

MAD. Chase 1000\M A D 1001 Powerbar, 
MAD, 1001-16 Powerbar with Program 
Chase also amiable 



€U SYSTEMS 

Division of National Biological Corporation 
1532 Enterprise Parkway • Twinsburg, OH 44087 • 216-425-3388 * 800-321-6699 • Fax: 216*425-9700 


C 1994, Njfwal B olcgKral Cofpc ration All righls reserved 
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RIAA responds-No 
comment on back-ups 

Position static on licensing 

Dear Mobile Beat: 

The first point wc would like to clarify regards your assertion 
that The Recording Industry Association of America, Inc. 
(RIAA) is not tolerant of Mobile DJs or of DJ services. On the 
contrary, we are extremely concerned about the increasing pro¬ 
liferation of unauthorized compilations and mixes being 
manufactured and distributed by certain members of the DJ 
community. 

You are correct, however, in stating that among our priori¬ 
ties is the dissemination of information to educate potential 
infringers regarding issues ol copyright infringement and the 
consequences of engaging in the unauthorized duplication of 
sound recordings owned by our member companies. At the 
suggestion of members of the DJ community who are inter¬ 
ested in furthering the level of professionalism in your industry, 
we mailed 600 educational and warning letters to a mailing 
list created and compiled from lists of DJs and DJ service pro¬ 
viders who attended recent DJ conferences across the United 
States. 

In addition, in order to reach the widest possible audience, 
letters were sent to your magazine and to The American Disc 
Jockey Association National Newsletter. We are, in fact, open 
to more suggestions from the DJ community regarding ways 
to reach the widest possible audience. 

You commented in your article (“Turning Up The Heat”J 
that the RIAA has now “added DJs making or using illegally 
copied music libraries and compilations to the active hit list” 
as if this was a recent train of events. In fact, our position has 
always been to combat sound recording piracy in what ever 
form it lakes. By pursuing those who profit or who knowingly 
break the law, wc arc merely carrying out our mission to pro¬ 
tect the intellectual property rights of our member companies. 

You ask whether a compromise can be reached. Obviously, 
there can be no compromise in our efforts to protect the rights 
of copyright owners and the rights of artists if compromise 
involves watering down those rights that are protected by the 
law. DJs, like any other businesses, are free to go to individual 
copyright owners to seek licenses for the use of a product. The 
Recording Industry Association of America, Inc. and its mem¬ 
ber companies recognize the importance of all legal businesses 
involved in the music industry and we wish to work together 
to protect the rights of all legitimate business people involved 
in music. 

We look forward to a dialog with members of ihe DJ com¬ 
munity and wish to thank you... by allowing us the editorial 
space... to address these issues. As you can see, we are all 
striving for the same thing, to create the best possible business 
environment for legitimate DJs. 

Katherine E. Timon , Esq. / Regional Anti-Piracy Counsel 
Recording Industry Association oj America 



/ Mobile Beat welcomes your 
Comments and opinions 
Write: Mobile Beat, P.0. Box 309, 
East Rochester, NY 14445-0309 
Fax 716*385*3637 or 
E-mail: MobileBeat@AOL.COM 


\ 


V/ 


cant'd from p.6 


A taxing situation 

I support a DJ service's right to record its own CDs and tapes. 
But I also support a copyright fee, if done in a fair and equal 
way. 

First of all, if recording music on a tape or CD is 
breaking the law, then why do ads keep running pushing 
mini disk and cassette and DAT recorders? BE REAL. 

What else will these recording devices be used for 90 
percent of the time? Reasons for recording my own music: 

1. The DJs working the job do not take care of the CDs 
and this will cause a good song to be scratched. I bis could 
cost S15 just to replace a CD with one good usable song. 
This is a never ending story. 

2. By using hired (DJ) help, throughout the years I have had 
six whole cases of CDs lost or stolen on jobs. These were all 
store-bought original CDs. The first thing I did was fire these 
careless DJs, The next thing was to figure out how I was 
going to be able to afford to go out and replace all these CDs 
by the next job. Many of the CDs had only one good usable 
song and to go out and replace all of them was expensive 
and made no sense. 

If I vvas able to keep the original store bought CDs at home, 
I would have been able to record a new CD/tapc at a reason¬ 
able cost. It’s stupid for a DJ to bring over 300 CDs to a job, 
when he can condense the collection to 30 CDs or tapes. 
This has stopped the loss of cases of CDs and has solved 
many problems by using only store-bought CDs. 

The answer to the problem: The best way to make every¬ 
one pay a fee: There should be a $ 1 or $2 copyright tax added 
to every blank tape or CD soli! to the public. This will make 
it possible for all DJs across the country, who plan to use 
recorded music, pay their fair share in royalties before they 
make the recordings. 

As the law stands now, the RIAA will never catch every 
person recording a tape or CD for private or public use. By 
charging the copyright fee with every blank sold, they will 
not have to spend time and money to catch only a few of the 
hundreds of thousands of those people doing recordings. I 
would like to he able to pay my fair share of copyright fees 
and stay in business and continue to grow, but based on the 
law as it is. that is not possible. The law needs to be changed 
to make it possible for all DJs to pay a fee and stay in busi¬ 
ness. The RIAA needs to understand the needs of the mobile 
DJ business and should work with us instead of putting us 
out of business with their outdated laws. 

A concerned DJ frying to make a living. 

ami *d on p. !2 
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/ m te/jrirg you, man, 
business is GOOD,' 
Me and mv 
Community's, were 
working every week, 
Come on over here and 
listen to some REAL 
speakers, Y ou ever h ear 
voca/s l/fee t hat? 
That's Community. 
More Punch, More 
Power, More Boss/ 

A nd these are 
SYSTEMS, designed 

to grow with your 
gig. Check it out! 


PROFESSIONAL LOUDSPEAKERS 


333 East Fifth Street, Chester, PA, USA 19013-4511 Phone 610*876-3400 • Fax 610-874-0190 
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MADE IN THE USA 


The POWER Series was engineered 
specifically to supply the mobile pro¬ 
fessional with the sound, reliability 

and high sound pressure 
levels that a live per¬ 
formance 


requires. 
The subwoofer 
included in the three 
j vented full-range mod- 

^ 1 » els, and one bandpass 

model features a die cast 
frame, 3" voice coil, and a 
massive 210 ounce motor 
structure. The high frequency 
driver features a titanium diaphragm 
and a 2" voice coil for rugged, long 
term reliability. The vocals are clean, 
with a 90 x 40 degree coverage pat¬ 
tern — you'll reach every corner of 
the room. 


Make sure you 

check out MTX 

- 

pro grade ampl 
fiers and new 
DJ mixers. Pro 
quality audio 
mixers and digi 
tal sampling 
models -- only 
for the hottest 
DJ's on the 


The POWER Series is truly “voiced'’ 
to reproduce prerecordedhmusic.This 
makes them the perfect choice for DJ 
and Discotheque applications. 
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Every DJ is nnique. MTX offers a variety of 
mixers for the differences among DJ's mixing 
styles. Battle (competition) jocks want to cut 
it up fast with a small board. Club DJ's care 
about lots of inputs and outputs. Remix 
artists need the power of digital sampling to 
create their own loops and stutters. Wedding 
and event DJ's need lightweight boards that 
never fail. With four pro quality audio mixers 
and four digital sampling mixers, MTX has 



the right mixer for the hottest DJ's on the 
planet. The experts agree -- Mobile Beat 
magazine proclaimed the MX600 mixer 
1 the cleanest sounding DJ sampler to date. 
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B? sure to check 

X ut the MTX 

line-up of profes¬ 
sional grade 
amplifiers, and 
the new Power 
Series Loud¬ 
speakers. The 
new Power 
Jr speakers are 
"voiced" for 
recorded music 
— just for DJ's* 

‘2w,i/t / 
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At ira?l,a ble at tlie finesJ^Fro audio specialty r« 

The Pmnfe at South Mountain • 4545 E. Beeline Rd. • Phoenix, A Z 85044 • 1 800 223-5266 
\ <£> Designed and Engineered in the USA 


tailers. 

(602) 438-4545 
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We just can’t get No Respect!.. . 

I fed like Rodney Dangerlield. I spend every weekend w ith about a thousand ab¬ 
solute strangers helping them celebrate the special t imes of their lives. Even though I 
I work lor myself, every time I play an artist’s CD, I'm also working for a record 
label and promoting that artist. I’m constantly reminding my customers of exactly 
who their favorite artists are and what their favorite songs are! Does this help the 
record companies? Certainly! 

Let's assume that, across the country, there are 40,000 (a conservative number) 
mobile DJs working on a given Saturday. Each is working a 200 person event 
(average). That means 8 million people (probably more) are exposed to the music 
that wc play in the course of a single day. Does this help Kool and the Gang sel 
more “Greatest Hits” CDs? Of course it does! This year. Bob Seger's ireatest Hits 
CDs arc flying off the shelves like mad and it’s mobile DJs who are playing it! 

Many people have gone to the record labels and tried to explain what Mobile 
DJs do. They have requested licensing to create special Mobile DJ (compilation) j 
CDs. The “suits" at the labels just laugh and hide behind their voice mail systems. 
After repeated attempts, the answer is always, “Your project won’t make us enough 
money, we're busy working on the new' ‘Michael Jackson does Madonna’ project 
and we are going to sell $50 billion in three days. DJs are just chump change, 
besides we don’t want our songs on a disc with their songs.” Or how about? “Our 
artist’s song is the anthem of disco and even though he is dead (seriously), his tune 
must be the first song on the CD.” They just don't get it! They don't want to get it. 
They don’t care! No Damn Respect. 

I Why is it, record companies (via the RIAA) won't let us back up the music we I 
have purchased from them? 1 have bought about $ 1 5,000 worth of unreplaceable 
CDs (over the years). Sure they are insured, but I can't spin a replacement check 
this Saturday night. I’m allowed to back up any computer software that I buy, but 
not my music? Seems to me the laws need to he changed now! 

Why can't (he RIAA and record companies respect the following? 

Simple facts of the Mobile I)J Biz in 1995 

PACT #1: Without artists, song writers, and record companies, we DJs wouldn't 
have jobs. We already respect what you do. 

FACT #2: Artists, song writers, and record companies need to get paid for the 
music they bring to the world. We understand this. 

FACT #3: Artists, song writers, and record companies need to respect what mobile 
DJs do for them. They can't continue to look at mobile DJs as a “bad return” end 
user project. DJs help perpetuate the sales of record company’s catalogues and 
they do a damn good job. 

FACT #4: DJs aren't stupid; they aren't sheep. They understand the new technol¬ 
ogy and are prepared to use it when you slam the door in their faces. For years 
musicians have played weddings using underground “fake" books. Underground 
DJ compilations will continue until the record companies put away their swords 
(stop fighting amongst themselves for positioning) and help us. We support you, 
how about helping us? 

FACT #5: It's time to get real! People are blowing each other up, killing each other 
for/with drugs; OJ’s murdering his wife; pirates are sending millions of the new 
Madonna albums to China. 

“Hey, Joe, let's bust the Acme mobile DJ company today, they bought a backup 
compilation copy of Celebration and a law is a law!" 

Give me a break, it’s time to fix the laws. 

I believe Mobile Beat Magazine should start a petition and get every DJ in the 
US to sign it. They should then be the spearhead to go to the RIAA and help get the 
laws changed. If they don’t, who else will? Then possibly we can all gel the re¬ 
spect we deserve! 

—Anonymous 
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Hie Higliest Tech DJ 
Dealers on the planet 

These dealers stock and demonstrate MTX 
DJ mixers, MTX Sounderaflsmen amplifiers, 
MTX speaker systems and MT X accessories. 
The best places to audition MTX are... 


Arizona 


DJ*s Rock N’ Roll...., .. (SO2) 275-0654 

California 

Astro Sound & Light ng - Glendale .... (81 9) 549 991 5 

Kool Inc. - Salinas ...(4081 4244125 

LA, DJ Center * Downtown LA ,.. ,. (213) 626-4701 

Music Power * San Diego.C6193 582-2500 

Pro Sound & Stage - Orange County ,.(714) 530-6760 
Colorado 

Harms Sound Labs ........... _(303) 482-0338 

Delaware 

B&B Educational Music 4302) 697-2155 

Florida 


Disc Jockey Store - Ff. Laudeidalie .„, (305) 564-3594 
DJ Factory - Long wood (407) 332 9003 

lr> the Dare ■ Ft. Lauderdale ......... (305) 584-2091 

Panytime Productions - Orlando *.... (407) 246-6555 

Tech-tronlcs - Cape Coral..* (813) 458-3049 

Georgia 

Seriously Sound Inc..(404) 986-0346 

■nob 

Brasco Music - Chgo.(312) 286-5900 

Bridgewattir Custom - Harvey ...... ,(708} 596-0309 

Century Electronics - West Dundee ., {708} 428-0700 

Clark Midwest Stereo - Chgo *_[312} 929-5523 

Loop Electronics - Chgo {312} 236-0741 

Pro-Mi* - Des Raines,...(7081 298-8855 

Soundz Audio b Lighting Chgo .... (312) 871 9044 

Super Dance - Arlington Heights .... (7081 577-1234 

Windy City Music * Glenview....... (708) 486-8000 

Indiana 

Speakerwofid * Ft, Wayne.... (2191 745-1016 

Moore Music - Evansville ..(812) 479 9595 

Music House - Bloomington ........ (812} 332-3018 

Iowa 

Creative Entertainment. *,,., (712} 255-9757 

Kansas 

COI - Wichita. ....... {316)688-5059 

Mid America Sound b Ligting ....... (316] 342-3345 

Massachusetts 

DJ 1 Stop.,..(508) 620-0996 

Electronics Bargains - Brockton ... * (508} 584-8255 

Pdwprint Systems ............... 1413} 733-5505 

Michigan 

Bay Music - Saginaw ............. (517} 799-9443 

DJ Supply * Clarks ton ....... -.(3133 673-0099 

DJ Supply - Troy.... (313} 689-3759 

Entertainment Sound b Light. (517) 7 644456 

Top Ten Inc......(517) 781-7236 

Minnesota 

Metro Sound b Lighting.(612) 647-9342 

Missouri 

Alobars.....(314) 647-5252 

Aries Company . , ... 1314) 664 6610 

Seventh Heaven - Sedalia.......... (816) 826-4392 

Seventh Heaven - Kansas City.1816) 361-9555 

Troutman Music.....(816) 232-6101 

Nebraska 

Midwest Soitfid & Lighting.(402) 399 8028 

New Jersey 

DJ Distrfcutors - TuiWSvie ... ... ,(609) 232-6222 

Meg Radio ...... {201) 642-2840 

Musically Yours - Rochelle Park..... .{201} 843-1606 
Musicmakers - Wall {908} 681-7469 

Sam Ash Music Centers - Paramus . , (201) 843^0119 
Sam Ash Music Centers - Edison .... 008) 572-5595 
Sam Ash Music Centers Cherry Hil, . (609) 667 6696 

Sim-O-Rama Sound .... (201) 7906772 

New York 

Abracadabra..(516) 667-2300 

Audio Pro ..................... .{212) 3541492 

Audiotown .................... .{718} 296 01 BO 

Canal hi Fi... *. (212) 925-6575 

Central Audio * .{7161 941 -2483 

Dyckman Electronics ............. (212) 3042000 

Hi Fi Electronics... (718) 478-7777 

Praline Electronics - Brooklyn (7 I S) 260-888B 

Rissing Electronics (718) 658-4686 

5am Ash Music Center-Manhattan .. (212) 719-2299 

374 Canal Audio .... (212) 22^6426 

North Carolina 

Creative Acoustics............... (919) 829 1875 

Ohio 

Sound Ideas * Columbus ........... (614) 263-3720 


Pennsylvania 

Armand Records - Philadelphia ...... (215) 592*7973 

Cintlol Music - Philadelphia ........ .(215) 533-2050 

For DJ's Only -Wilkes Bane _____(717) 823*5233 

Pafs Music Philadelphia...(215) 743 2259 

Sound of Market Street* Philly ..... (215) 925-31 52 


Steel City DJ Supply * Pittsburgh.... (412) 882-8997 


Texas 

Spin masters - Dallas .. 

Utah 

Van Wagenen Music * 
Virginia 

Venus Stereo. 


1214} 000* 


in:*« 


(801} 373-0630 
1703) 685-5311 


Washington 

Mellody Music...(206) 946^3048 

Wisconsin 


Ful Compass Systems_(608) 271-1100 


Central & South American Export Agent 

Tropical Music b Lighting ..{305) 594 3909 
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More on Minis 

I just purchased two Sony MDS-IO] minidisc players and 50 
blank discs to start a fourth system. I ve been very impressed 
so far, yet I am concerned with the copy laws. I've heard that 
as long as you keep a set of originals (not being used) forever) 
set of copies it’s legal because you do own one license. Is this 
true? How do you go about getting licenses to legally make 
copies? Do I have to contact every artist's record company in¬ 
dividually? 

Next question on this subject: Many of the new CDs I've 
purchased have printed on them that any public performance is 
in violation of the copyright law, what's up with this? I have 
my concerns for legality, but within reason. Can you give me 
some feedback? 

Next comment: Your "In Search of the Best Sound & Light 
Systems" looks more like DJs combining all their systems to¬ 
gether to form something impressive, but never actually used. 
The current system I’m building is simple, looks and sounds 
incredible, and fits in the back of my Dakota. We charge $600 
for four hours with a DJ and MC. Sure we can add TV moni¬ 
tors and karaoke and bring 12 more speakers and two-dozen 
beam effects, but it doesn't happen in the real world. How about 
focusing on systems that are state-of-the-art and get booked 
ever)' weekend? Just a suggestion. 

One last question. When is Denon or Gemini going to ac¬ 
knowledge the potential of MD and come out with a dual player 



“Many of the new CDs I ve purchased have 
printed onthemthatanypublicperformance 
is in violation of the copyright law, what’s 
up with this? I ha ve my concerns for legality, 
but within reason. Can you give me some 
feedback?” 


with pitch? The advantages of compact size, no possibility of 
scratching, anti-skip circuits and text displays make DJing \\ ith 
them phenomenal. 

Ed Newman, Good Vibrations. Nesconset, V, Y. 


What yon are making reference to is the Audio Home Record- 

A 

ing Act (AHRA), which nm signed into law by former President 
Hush on October 28,1992. It adds another interesting wrinkle 
to our continuing copy write coverage. We will have a report 
on how the AHRA affects DJs in our next issue. 
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see the system shown in this ad 
plus the entire KLS product line 
when you order our video for only. 



plus you ’ll receive a certificate 
worth $25.00 off your next 
KLS purchase! 

Send your check or money order to: 

KLS ELECTRONICS USA 
27599 Schoolcraft Road 
Livonia, Ml 48150 





For a dealer near you 


CALL 313-42 
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DJs on internet 

I just read the article in Mobile Beat 's June/July issue regarding 
trigger-happy DJs (on the internet), I had to laugh; the article 
was right on target. I have left messages in the alt.weddings 
USENET group, and without fail, I was flamed by someone who 
responded very emotionally with his or her own opinion. 

I am an easy going person, and take everything with a grain of 
salt. I don’t get off on being negative toward people or their 
opinions. I think more people should loosen up and have fun 
with the internet. It can be a very useful tool if used properly. 
Darrell Dennison, Double D Music, Binghamton, N. Y, 

Introducing Mr. & Mr.? 

My question is: Can you have an article or direct me w here I can 
get the information about DJing a wadding for two men or two 
women? ! am baffled. I have had several requests to DJ this type 
of wedding but am confused on how to do the events like: cake 
cutting, do you have a garter toss? how about the bouquet? the 
introduction to groom and groom? I don't w'anl to turn away the 
business. Please Help! 

Mike The Music Man, All Occasion Music, Inc. 


Speaker-ing out 

Just read your “Tech Talk” and “Shoppers Corner" (June/July) 
on amplifiers with much interest. Although I plan to replace 
my amps in the near future, 1 have been using the same two 
amps for over 12 years and my sub amp for seven. Being care¬ 
ful can save bucks and avoid embarrassing breakdowns at a 
performance. 

Years ago I had problems with an amp blowing once a year. 
Finally I was asked what I was doing. The clients liked the 
‘ thump," so 1 w'ould crank up (peg) the low frequency on the 
equalizer. 1 was told I might be putting too high an input volt¬ 
age to the amp. I started using a Soundcraftsmen differential/ 
comparator equalizer. This compares the input signal from the 
mixer to the signal going out to the amp. You simply keep the 
input/output lights about equal in intensity. 

Switching from a single amp and pair of speakers to bi- 
amping really cleans up the sound, you can crank the lows if 
you have to, plus the “specialization" of the two amp/speaker 
systems means less wear and tear on the equipment. 

Since I started using the comparator EQ and bi-amped, 1 have 
had NO breakdowns using two Soundcraftsmen (previously re¬ 
paired twice each) and Peavey amps (over eight years now'). 
Buy quality, put it together intelligently, don’t abuse it, and 
pocket the cash. What else could you ask for? 

By the way, have you considered a column where DJs can 
write in a story of problems they had with equipment/systems 
and how the problems were overcome? Nothing beats using 
the experience of others to avoid your ow'n set of problems. 
Jim Spangler, FM Productions, Marquette, Mich. 
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Get Nlojre Karaoke/DJ 





Nothing Impresses the boss or a karaoke crowd like an 
easy-to-read song book that works and looks like a pro. 
And since 1989, nobody's made song books better than 
Karaoke Show Pros, Song View Menus© have the features 
that will help your crowd find their songs fast. Including. 


O 3 Professional layouts 
To Choose From 
O Song Guides With 
14 Song Categories 
O Large Bold Typefaces 
O Extra Bold Song 
Numbers 

O Attractive Borders 
O List Your Songs By Song 
Or By Artist First 
O Custom Headings 


O Custom Footers On 
Every Page 

O 48 Hour Turnaround 
O All LD & CD+G Discs 
Can Be Mixed 
O Laser Printed Masters 
O Accurate Song Listings 
O "New Karaoke Songs" 
Insert Sheets 

© Professional Karaoke 
Request Slips 



FREE 

INFORMATION 
AND SAMPLES 









(800) 9-SONG BOOK 



ANYBODY’S 
KARAOKE SHOWCASE 
{123)456-7890 
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What ever happened to... 

The ver>' first issue of Mobile Beat (April/May 1991) in¬ 
cluded a profile of DJ Chris Pangulos of Charlotte, N.C. 
As such, we have made it a point to follow Chris’ DJ ca¬ 
reer and occasionally update his progress. Well, much to 
our surprise, Chris has decided to take a break from spin¬ 
ning, and at age 32, has joined the Marines! He admits it 
sounds a bit crazy hut says it’s a personal challenge he has 
always wanted to take. Chris has appointed a few good 
DJs to keep Rolling Thunder Productions rolling in his 
absence. He plans to return to the DJ biz upon his retui n to 
civilian life. We wish Chris the best of luck in his new, 
patriotic endeavor! 

Better late than never 

Several readers asked where the gold disc plaque on the 
cover of the April/May issue #23 came from. The supplier 
was Reproco of San Marino, California. The company spe¬ 
cializes in custom gold record plaques for all occasions 
with an emphasis on first dance plaques for weddings. For 
information, call 800-867-0187. 


Flame-Free Zone 


Tired of getting blasted with nasty sarcasms every time you 
leave an innocent note in the alt.music makers dj internet 
newsgroup? You may be ready for the more relaxed, and casual 
atmosphere of “The DJ Booth” part of the Music Message Cen¬ 
ter on America Online. A moderator reviews comments, and 
electronically gives the boot to anyone who attacks others or 
clutters up the net with^olSjectionable language or idiotic 
rumblings. To get to there, simply sign and access the center 
with the key word/^MMC.” Then click the folder “Music Pro¬ 
fessionals” wljidh will take you to ‘The DJ Booth.” At this point, 
select your topics of choice (click “List Topics”) and choose 
“DJ Equipment" (general), “DJs on Wheels” (mobiles), “DJ 
Booth" (Club Jocks), on one of several other specific topics. 


Beached! 


It’s lime again for the S.O.S. (Society of Shaggers) fall mi¬ 
gration in North Myrtle Beach, S.C. (September 8-17). In 
our June/July 1994 issue we told you about the growing popu- 
larity of beach and shag music, especially how the 
A.B.S.C.D.J.s (Association of Beach and Shag Club DJs) is 
furthering the cause. If you've never experienced the phe¬ 
nomenon known as Beach Music, or the continuing 
popularity of Shaggin’, why not join the migration to the 
beach? For more information, write to P.O. Box 1304, Chapel 
Hill, N.Grz7514 or call Mike Lewis, A.B.S.C.D.J. presi¬ 
dent, at (919) 942-4498. 
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Tips N Topics for your small business 


MEDIA WATCH 



Bound Printed Matter 

lt\ not your ordinary party game book, but who 
would be better to revive the past than the DJ 
of today? If you're tired of the Chicken Dance, 

Karaoke, or the Dollar Wine Dance, get your 
party moving with a “Dirt Ealing Contest" or a 
good old-fashioned “Belly Bongo." Rhino 
Books ’ latest release, "Forgotten Fads and Fabu¬ 
lous Flops by Paul kirchner, is an illustrated 

chronicle of an embarrassing number of products and crazes that swept 
the nation and seemed like awfully good ideas at the time. Among the 
entertaining misfires mentioned are a few blasts from the past doubt¬ 
ful to ever make the Mobile Heal Top 200, including “Granny’s 
Mini-skirt” by Irene Ryan, “The Ballad of Bilbo Baggios” by Leonard 
Nimoy, and ‘This Time” by Richard Simmons. 

They say the nature of a fad is that once it runs its course it becomes 
instantly passe ami people look for something new and completely 
different. But if you've run out ol new ideas, can you alter an old one? 
In 1939 college students munched on 78 r.p.m. records to attract atten¬ 
tion. Maybe today a compact disc-eating contest could fill a club on a 
Tuesday night. In all seriousness, it's another great addition to your 
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Michigan’s Finest Custom 
D.J. Equipment Manufacturer 








\1 





Custom Equipment Cases •Custom Lighting 
Systems -Custom Trussing & Truss 


AIL EQUIPMENT CASES ARE MADE FROM HIGH QUALITY 
ALUMINUM FRAME CONSTRUCTION, WITH HIGH DENSITY 
POLYETHYLENE PLASTIC SIDES. CARPET SIDES OPTIONAL 


Custom Video Cases *We Cater to Musician’s .D.J.’s, & KJ.’s 
BEST QUALITY AT THE BEST PRICE. NO JOB IS TOO BIG OR TOO SMALL 


1626 E, Maple Road Clare, Michigan 48617 

(517)386-2228 



library. So sit back with a Mall Duck, light a banana peel, and enjoy. 
Availablefor $ 14.95 through Rhino Books or your favorite bookstore. 


It’s here somewhere 

Ever fi nd yourself in Wal-Mart checking the back 
of every compilation CD for the one that has the 
obscure one-shot wonder hit from 1975 for 
tomorrow's gig? A new book in print that may 
provide last minute help is The CD Bible: Your 
Guide to Songs Available on CD by James 
Cancilla and Kurt Spinosa. Unlike some other 
where-to-find-it source books, the 17,000-plus 
song titles arc primarily identified by compila¬ 
tion disc, saving the need to sort through piles of 
"Love Songs of the 60’s" or “Anthology of Motown." Lists include 
title, artist, CD title, CD number, and CD label or labels. Although 
most of the titles are pre-1980, many timeless DJ-used titles, like “Here 
Comes the Bride” and “Sunrise Sunset," are amongst the listings. The 
authors tell us Volume 2 is already in production. Available for $49.95 
(Plus $4 S+H) through J&K Enterprises, 212 E. Main St., Carnegie, 
PA 15106, or by calling 412-279-8888. 

Ear Training 

DJs and KJs can never get enough help in ways to get 
referral business and a new audio tape, available 
through the Abintra Resources Group, is yet another 
resource. The tape is narrated by sales expert David 
Garfinkel (whose first article for MB appears on page 
50 of this issue). The tape covers all the bases needed 
to get more business, not through the yellow pages, 
not through bridal shows, through referrals. How to use short term 
techniques, develop long term habits, and plan strategies are all cov¬ 
ered in 72 minutes of running time. Available for $38.95 (Inc S+H) 
through ARC. PO Box 1582. Rutland, VT 05101, or by calling 1-800- 





472 -5395. 


TNTTopTip 


DJs with America Online who wish to chat live about 


their weekend (or any topic) can now meet each Sunday 
night at 10 p.m. (EST). To find the group from the main 
menu board: 

Click: People Connection 
Click: Rooms 
Click: Private Rooms 
Enter: DJNET 
Click: GO! 

Participation will deiermine the future direction of the 
group, so if you’re interested, check in soon! 
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A mobile 
favorite! 

List $275.00 


DJs kill for one of 
t hese! 

List $452.50 





Rugged construction, great 
sound. Available from your 
MBT dealer. 

List $416.00 *' 


Industry standard, 
also available from 
your MBT dealer 

List $299.05 



DIVISION OF MBT INTERNATIONAL P.O. BOX 30819 


=1 WRITE FOR THE MBT DEALER IN YOUR AREA 

CHARLESTON.SC 29417 PHONE (803) 763-9083 FAX (803) 763-9096 
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You too can make the cover of Mobile 
Beat! Send us a crisp, dean, color photo 
of yourself in action at a mobile perfor¬ 
mance. If selected, you’ll find your face 
on the cover of our D/J 95*96 issue! To 
be eligible, photos must be received by 
September 22, 1995! 











ASHLY was the first to release a series of professional, fan-cooled amplifiers 
featuring power MOS-FET technology. The new CFT-1800 now offers the superior 
fidelity and nigged reliability of MOS-FET output devices in a quieter, convection 
cooled package. Designed primarily for use in recording studios, post-production 
facilities, or broadcast control rooms, the CFT-1800 will also satisfy even the most 
demanding audiophile enthusiast. In stereo operation, the powerful CFT-1800 
delivers more than 300 watts per channel. Mono-bridged, the amplifier will put 
out a thundering 600 watts RMS for those room shaking subwoofer applications. 

The user can also select various ASHLY Power-Card input options, such as a 
variable electronic crossover, an adjustable compressor-limiter, or even a very' 
unique module for small mic-line mixing needs. The CFT-1800 is even covered 
under ASH I,Vs exclusive Five Year Worry-Free Warranty program. So, when the 
situation calls for running silent, while still running very, vi 




now available: 

High quality, 2-color copies of this 
year’s Top 200 are now ready! 

Use 'em: 

• To lock up tough prospects 
• As an on-location promotional tool 
* As a guide for your DJs! 

Order today—Top 200 reprints are sold 
only in sets of 25 for just $20 ppd. 

(NYS residents-add 8% tax) 

Send name, address & payment to: 
Mobile Beat Top 200 Reprints 
P.0. Box 309 

East Rochester, NY 14445 




‘7 give all my prospects a Top 200 
11st...they appreciate knowing they have 
input into what music will be played!"— 
Art Bradlee, Binghamton , N, Y. 























































































DJs around the world enthusi¬ 
astically embraced the creative 
possibilities provided by Denon’s 
DN-2000F Double CD Player. In 
fact, you made it the industry 
standard. Now, Denon has redefined the standard 
with the DN-2000F Mkll. 

The new ‘Mkll offers you all the great features 
of the original, like Cue-to-Music, Instant Start, Pitch 
Bend, and great Denon sound quality. But we've 


LCD displays that also show you 
pitch changes with 0.1% accuracy. 
In addition, we’ve added dual pitch 
ranges of ±8% and super-fine ±4%, 
to give you tight, precise control. 
To minimize set-up time, the Mkll lets you store 
programmable feature pre-sets in permanent memory. 
And we didn't forget the little things, like a power 
switch guard and a longer remote cable. 

If you want to set the standard, you should use 



added terrific new features to help you work more 
efficiently and creatively, like wide-angle, Supertwist 


the standard. 


Denon’s new standard. The DN-2000F Mkll. 



DENON 


DN-2OQ0F -MKH 
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The First Name in Digital Audio 
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New “Hide-N-Seek” lighting effect from American DJ Supply 

I'he new Hide-N-Seck from American DJ Supply is a Houdini-like moon flower effect 
that makes dramatic beams of light appearand disappear to the beat of the music. Un 
like a single lunar effect, the Hide-N-Seek features two multi-colored dishes, whiel 
move independently of each other, as they chase to the rhythm of the music. It offer 
four dichroic colors and retails for $229. 


American DJ Supply 

SOS I E. Slattson /hr,, Los Angeles, CA 90040 
(800) 322-6337 


Affordable high-quality DAT 
recorder from TASCAM 



The DA-20 offers an affordable way to 
professionally master your demo tapes. 
It features 16-bit linear quantization in 
standard mode and 12-bit. non-linear in 
long play mode. You also have a choice 
of three sampling rales and it records 
either digital or analog at 32kHz. You 
can record up to four hours on 120 DAT 
tapes and there's a SCMS-free record¬ 
ing mode for mastering applications. 
$999 MSRP. 
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TASCAM 

7733 Telegraph Road , Montebello, CA 90640 
(213) 726-0303 










New dichroic effects projector from Ness 


The Topaz™ from Ness is an exciting new effects projector that 
emits multiple dichroic shafts of light that scan from left to right 
to the beat of the music. The Topaz uses a frontal three-way 
dichroic prism mounted on a DC-motor encircled by a group of 
four perfectly aligned mirrors, A fan-cooled 250W/120V HNH 
MR-15 lamp prov ides the light source. The unit weighs just 6.6 
lbs. and measures 10” x 9" x 5” (L x W x D). Retails for $329. 

Ness 

III South State Street, Hackensack, NJ 07601 
(201 ) 646-9522 





New high definition effects projecter from Ness 

The Pclra IM is a compact unit that projects multicolored beams 
of high definition which rotate to the beat of the music. The 
beams are brilliant dichroic colors. A built-in audio processor 
provides sound activation with plug-in operation. The light 
source is a 300W/120V halogen lamp 64514. The unit weighs 5 
lbs. and measures 12” x 6” x 6” (L x W x D). Retails for $199. 
Ideal for mobile lighting applications. 

Ness 

ill South State Street, Hackensack, NJ 07601 
(2(H) 646-9522 


Sfiowcase Presentations 

The Next (generation Of Professional THsc 'Jockey Cases ...Because your image is everything. 


5 


i 



Combo Racks 

Our combo racks am designed 
to accomodate mixers. dual cd 
controllers, powor strips, wire¬ 
less microphones and all rack 
mourn gear. 10 spaces angled 
on the top and 4,6, or 8 spaces 
on the bottom. Removable top 
cover, front rear friction doors, 
gray carpet, chrome hardware 
and recessed handles. 



Amp Racks 

All amp racks are available In 
4,6,6,10 or 12 space sizes 10 
and 12 space amp racks come 
with casters. Combo racks may 
be stacked with amp racks for 
an organized 'vertical” presentation 
eliminating the need for a table. 
Universal port holes on the sides, 
top and bottom allow for simple 
connections among cases Front 
and rear friction doors hide all wires. 


Soundstaae Table System 

Our portable two piece 
sound stage table aystom 
is the best way of obtaining 
a professional appearance. 
The stage cover fits onto 
the folding base supporting 
combo and/or amp racks. 

All cables are fed through center, left and right portholes. Gray 
carpet to match our other cases and available in 24" or 32“ 
sizes. 



Typical Vertical 
Presentation 


Typical Slde-by-SIda 
Presentation 





1 






1 






t 



Showcase Presentations universal case design eliminates the 
need for a custom case. Our matching combo and amp racks 
fit neatly side-by-side or on top of each other. Wires are fed 
through portholes allowing covers to remain in place hiding 
ugly connections. The modular design lets you break your 
system down into as many components as necessary to minimize 
size and weight. As new equipment is purchased, cases may be 
added without radically changing your system. 

.© 0 . 


l 


Either a 10 x 6 or 8 space 
combo rack and a 10 or 12 
space amp rack keeps your 
system compact & simple 


There is plenty of room for equipment here. 
Start with a 24' Soundstage Table, add a 
4 and/or 6 space amp rack with a 10x6 or 
8 space combo rack, another 4,6, or 6 space 
rack underneath, and you have the ultimate 
mobile Showcase Presentation for the 
largest of systems. 


Free Brochure/Price List 
1 - 800 - 336-1185 



Rear friction doors remain In place hiding 
wires easify connected through universal 
portholes for a perfect appearance everytime. 


Distributed Exclusively by Electronic Bargains 970 Montello St. (Rt. 28) Brockton, MA 02401 (dealer Inquires welcome) 


Mobile Beat August/September 1995 21 





































































HrW >,t‘ 





otf etS v 





o stf**?! '' c on'P aCl 


Vov 




efe& e1 

et 0tU otl 


■b\eP 


^otvO^\^9* 

• v \s^ S 


nd ^ v ‘ nVs seV a ' a n e < 

®!i> £ £ t £* =°f„:V o1 °° 

i tnot* w 

> 10 ^ *w 

a " 4l S>- „* AZ* 5044 

$£** 


ach 






_ ne C\2^W . 

^ a *' de V ^i* sC ’ ‘f^tee'** 0 ' 

'$£.*■* tV* sc ;S w» is '%*• ¥to t 

‘ '"*■"- *« *: **£«ft-2* 


h; j 



^V\e 


\tv 




^s^,ao* 

<> 4E! ■>>'• “° 
*>' 6 ' S *W*’ ” V VIM** ' 

t&°*° \ S VJW*‘ 

tV ,.„ Ph**** 

^ #sr 

602) 4 -^ 


85044 


State-of-the-art karaoke mixer 


Gemini's new KM-707 is the first mixer of its 
kind that allows you to change the pitch of a 
music source without affecting tempo or sub- 
due vocal passages from recorded music. 1’he 
unit features three front-panel Neutrik combo 
mic inputs and inputs for four line and two 
phono sources. The unit is packed with a full 
array of useful digital effects and a fully assign¬ 
able and replaceable crossfader. Lists for $895. 
Look fora complete review in the next issue. 
Gemini Sound Products 
1100 Milik Street , Carteret, NJ 07008 
(908) 969-9000 
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On Comet 


An exciting extension of the the popu¬ 
lar “flower" effect, the KLS Gomel 
features beams that rotate to the beat 
of the music, producing a conical 
spray of dichroic colors. Pure optics 
and a 400W EVD 36V lamp give 
Comet an exceptional light output. 
Standard colors are blue, yellow, red. 
magenta, white, and green. The effect 
is built around an extruded aluminum 
housing and is backed by a one-year 
warranty. Made in America. Sug¬ 
gested retail price is $498. 

KLS Electronics, USA 

27599 Schoolcraft Road, Livonia, Ml 48150 

(313) 425-6620 



THE PARTY DIVISION 


Service * Selection • Quality * Price 

Customer Service Hours: 9 AM - 5 :30 PM EST 

(800) 645-6513, Ext. 3025 or 3033 • FAX (516) 546-7496 


J Express 400 


A (fr-wt Combination,,, 



CD-Viewpak 


•3ft 

r 























Together, these two have created a sensation among mobile DJs 
Shouldn't you see what easy transport of 400 CDs is like? 

Call 1-800-992-8262 to order or for a FREE catalog 

In Canada 1-800-465-0779 


UNI V E N T U R I 


P.O. Box 570 - Dublin, Ohio 43017 FAX {614) 793-0202 
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Monster output power from QSC 

QSC’s EX 4000 delivers a mammoth 2,400 watts bridged into 
ohms. Stereo 8-ohm output is 800 watts and 1,200 watts at 
olims. Supports QSContro) for controlling, monitoring and mat 
aging the unit remotely in large sound installations. The unit meel 

UL, CSA and TUV safety standards. S2.645 MSRP. 

QSC Audio [ 

1675 Mac Arthur Blvd., Costa Mesa, CA 92626 

(714) 754-6175 \ 


TWo brute force power amps trom Peavey don’t sweat it _ 

The CS800X and CS1200X are two entries from Peavey's extensive line of CS C ‘ ; 
series power amplifiers. Priced at $799, the CS800X offers 800 watts of bridged 
mono power output at 8 ohms and 1,200 watts into 4 ohms. It provides stable output 
performance down to 2 ohms (600 watts per channel) and has an 8-ohm power rating 
of 260 watts per channel. The CS1200X ($1,399 list), delivers 1,260 watts into 8 
ohms and 1,800 watts at 4 ohms (bridged mono). It will also handle loads down to 2 
ohms (900 watts per channel) and deliver 390 watts at 8 ohms. Both units feature 
two-speed fan cooling, dual 1/4-inch and XI,R inputs per channel and five-way bind¬ 
ing post outputs. For commerical sound applications, the CS800X and CSI200X 
support balanced inputs with plug in transformer modules (PL-2). An optional plug¬ 
in electronic crossover module (PL) is also available. 

Peavey Electronics Corporation 
711 A Street. Meridian. MS 39301 
(601) 483-5365 
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DJs of the World Unite! 

Ontario show a truly international event 




DJ World ’95, was 
the first show by 
Scquc Productions 
presented in coop¬ 
eration with 
Mobile Beat, 

The Canadian 
Disc Jockey 
Association 
(CDJA) and 
The Ameri¬ 
can Disc 
Jockey Asso¬ 
ciation (ADJA). 

It was a particular delight for we 
Canadians to compare notes with our U.S. 


What DJ 
show would 
be complete 
without “The 
King”? 

Men " Keyes spinning far into the wee 


by Dennis Hampson, 

Mobile Beat Canadian Editor 

I n many ways, the DJ 
World 95 Expo in Wa 
terloo, Ontario (Canada) 
(April 13-15) was a big t‘am- 
ily reunion. And every 
member ol’tlie family brought 
along someone new to intro¬ 
duce. It was an opportunity to 
re-establish contact with many 
friends I have made over the 
years and a chance to match 
faces with familiar names and 
voices. I'm happy to report 
that the family is growing! 


counterparts. In fact, most would agree 
that the US disc jockeys who attended 
were enthusiastic, entertaining, and really 
stole the show. The Canadian DJs, on the 
other hand, w'crc. at first, a bit more “con¬ 
servative" but were quick to get into the 
spirit of the event, following the lead of 
the U.S. jocks. We w'ere particularly taken 
by the evolution of interactive entertain¬ 


hours of the morning. 1 he promoters 
planned this as a family event with nu¬ 
merous activities for spouses and children 
such as crafts and a fashion show. And of 
course, there were countless special bar¬ 
gains on music and DJ sound and lighting 
equipment. I 

The Waterloo Inn was very well suited 
for this type of event. There was plenty 
of room in the ballrooms for exhibits and 
parties and a compliment of smaller rooms 
for sound demos and seminars. Tt was ex¬ 
tremely easy to reach just off the 
interstate. Drive time was less than an 
hour from Toronto and just ninety min¬ 
utes from Buffalo, NY. 

In the wake of this year’s successful 
show. Segue Productions has announced 
that DJ World 96 will be heldjApril-4s6, 
1996, again at the Waterloo Inn. I under¬ 
stand all of this year s exhibitors will be 
back and several more have already signed 
up. For information or an exhibitors' 
packet, call Jim Griffin at Segue Produc¬ 
tions, 519-740-0603. ' 

If you have not attended a DJ gather¬ 
ing like this, you really don’t know what 
you are missing. We’il see you there in 
’96! 




ment as demonstrated by Mobile Beat 
columnist John Rozz (Sound Spec¬ 
trum, Wallingford, CT). Not only is 
he a highly skilled entertainer, but 
he is willing to share his knowl¬ 
edge. talent and expert advice on 
this business and how to succeed. 
John 's was just one of many new 
and exciting DJ seminars that 
covered topics from DJs and 
computers to the role of DJ As¬ 
sociations in the future. 
Another highlight was the 
Friday night party, a blast 
kicked off with the big DJ 
World Karaoke contest 
followed by fohn Rozz's 
popular “Simon Sez..." 
topped off with “Magic 


Yvonne Rome Schier of Entertainment 
Solutions leads seminar on DJs and Computers. 

















Stacie Prieb and 
Meredith McCrea at the 
ERG Booth 


Mobile Beat's Canadian editor 
Dennis Hampson with Mobile 
Beat contributing writer. John 
Rozz of Sound Spectrum 



Sandra and Steve Kovach of Music 
of the Night, Burlington, Ont., 
show off the latest in upholstered 
DJ racks. 



Representing the Canadian DJ 
Association were (L*R) Larry 
Hampson, Michael Scot! and 
Mike Heindi 



Bobby “K" Kramarik Irom Elmira, 
NY with John Hughes ot A Sound 
Idea, Louisville, KY 



DJs from the US and Canada 
take the International Party 

Challenge 
















C ool! It’s probably the 

most dated expres¬ 
sion still in use today 
to express something that is hip 
and you agree wholeheartedly. 
Such as, the DJ played the 
coolest tunes—it was the mu¬ 
sic we liked and our feet agreed 
by dancing all night long. 
When it comes to playing cool 
music for summertime events 
like picnics, pool parties, and 
barbecues, you'll want to play 
music with a fun theme. An 
outdoor event in the summer¬ 
time is geared around fun and 

Q 

the music you play will add the 
extra punch. 


Everything under the sun 

At the risk of sounding like Karl Mauldin, 
here’s what vou should not leave home 

m 

without: The Beach Boys are a must have 
in order to have “Fun, Fun, Fun.” You 
should also make sure that you pack an 
ample supply of Parrot Head music for 
the Jimmy Buffett fans. Bob Marley for 
the reggae feel, and if you are playing in 
the southeastern coast states, bring plenty 
of beach music so people can shag. The 
Drifters, The Tams, The Embers. ! hair- 
men of the Board, and most any early 
Motown group will be requested some¬ 
time during the day. 

DJs start here 

Bes ides heing fun, outdoor events are usu¬ 
ally the simplest gigs you will ever play. 
If you are just beginning as a DJ. or own 
a company and want a good way to 
“break-in" the new guy, I recommend 
sending him to a picnic or pool party. As 
long as the music is upbeat, what he plays 
is not all that critical. You don't really 
have to worry if anyone can dance to the 
music or not. You usually won't have very 
many people who want to dance anyway. 

By and large, the main reason people 
hire a DJ for an outdoor event is to set the 
mood (festive I and to make the announce¬ 
ments for events such as the volleyball or 
softball game, games for the kids, con¬ 
tests, drawings, and general 
announcements such as lost and found 
(lost parents for example >. 

Besides not having to worry as much 
about the flow of the music as you would 
at a more typical job, there are two more 
reasons why outdoor events arc great for 
breaking in new DJs. First, there is usu¬ 
ally no stage. You are either under the 
picnic shelter, by the pool, or set up close 
to the crowd. This helps even a “shy" DJ 
come out of his shell and feel more a pari 
of the crow d. This bond is also great for 
business. The companies we do annual 
events for often ask tor the same DJ each 
year. The reason is they have gotten to 
know him or her. 

Another great reason to perform at 
outdoor gigs is that it helps one gain ex¬ 
perience in helping to coordinate several 
different events. Usually the person in 


charge w ill tell vou what is about to lake 
place, and ask you to announce that ev¬ 
eryone who wants to participate in the 
next event, the water balloon toss tor ex¬ 
ample, should come to the grassy area 
behind the parking lot. 

Follow the leader 

Games arc a great way to upscll your ser¬ 
vice. When people are calling around 
asking for prices for their picnic or pool 
party, ask if they would also like some¬ 
one to lead games or contests. Explain (as 
you w'ould for a wedding reception) all 
the extras you can provide to make sure 
their event is a huge success. Tell them 
you will coordinate with them anil lead 
the games they feel appropriate. Get a 
book from the library or bookstore on 
simple games or go with games every¬ 
one knows like egt* and balloon tosses or 
balloon relays. 

A word of caution 

On a final note, remember the hazards and 
drawbacks of playing for an outdoor func¬ 
tion. One, of course, is the weather. We 
have as a clause in our agreement that a 
shelter must be provided for all outdoor 
functions. This may be a picnic shelter, a 
lent, a porch or awning. Come prepared 
for the extremes. Bring a large vinyl tarp 
to throw over the equipment under a shel¬ 
ter, or in case the rain blows onto the 
equipment wTiile you are under cover. 

If it does start to rain and you are 
caught in it. turn off the equipment as 
soon as possible. Also, bring a covering 
for the music. The direct sunlight is the 
natural enemy of Compact Discs (it'll 
melt the cases, toot, tapes, and if you still 
use vinyl you may want to keep the cov¬ 
ers on the turntables while the record is 
playing or it will warp during play. Also, 
bring extra extension cords. You may be 
over a hundred feet from the nearest out¬ 
let. And speaking of electricity, make sure 
the place has electricity. We once had to 
plug into a generator mot a good idea, 
but we had no other choice) because we 
were in the middle of a huge Held with 
no other source of AC. 

Have a cool summer! 
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Relay 


Balloon 

Select two, three or more teams. 

Each team member must run to the “finish” with 
the balloon between their knees. 

When they get to the end of the line, they drop the 
balloon and then sit on it to pop it. Then the person 
will run back to where he began to tag his next learn 
member and then the process begins again. 

The team member who finishes first is the winning 
team. {Note: you cannot use your hands except to 
initially place the balloon between your knees.) 


P.S.W.C.D.T.’s 

Hot Songs for the Summertime 


Artist 


Song Title 


or Linda Ronstadt 

Heat Wave 

2. Katrina & the Waves 

Walking on Sunshine 

3. Beach Boys 

Kokomo 

4. Drifters 

Under the Boardwalk 

5. Surfaris 

Wipe Out 

6. Jimmy Cliff/ 


or Johnny Nash 

1 Can See Clearly Now 

7. Beach Boys/ 


or David Lee Roth 

California Girls 

8. Jimmy BufFett 

Margoritaville 

9. Sly & The Family Stone 

Hot Fun in the Summertime 

10. Jagger & Bowie/ 


or Martha &TheVandellas 

Dancing in the Street 

11. Roy Orbison 

Oh Pretty Woman 

12. Jan & Dean 

Surf City 

13. Beach Boys 

Surfin’ U.SA. 

14. Alan Jackson/Blue Cheer 


or Eddie Cochran 

Summertime Blues 

15. Tracy Byrd 

Watermelon Crawl 

16. Buster Poindexter 

Hot Hot Hot 

17. Billy Idol 

Hot in the City 

18. Beach Boys 

Fun, Fun, Fun 

19. Three Dog Night 

Joy to the World 

20. Van Morrison 

Brown Eyed Girl 

21. Jim Croce 

Bad, Bad Leroy Brown 

22. Gary Glitter 

Rock & Roll Part II 

23. Hank Williams Jr. 

All My Rowdy Friends 

24. John Fogerty 

Centerfiefd 

25. John Mellencamp 

R.O.C. K. in the U.SA 

26. Rascals 

Good Lovin' 

27. Rod Stewart 

Motown Song 

28. David Lee Roth 

Just a Gigolo 

29. Sheryl Crow 

All 1 Wanna Do 

30. Bobby Day 

Rockin' Robin 

31. Los Lobos 

La Bomba 

32. Bananaramn/ 


or Shocking Blue 

Venus 

33. Billy Ocean 

Caribbean Queen 

34. Proclaimers 

I'm Gonna Be (500 Miles) 

35. Chicago 

Saturday in the Park 

36. Ini Kamoze 

Here Comes the Hotstepper 

37. B-52’s 

Love Shock 

38. Spin Doctors 

Two Princes 

39. UB40 

Red Red Wine 

40. Glenn Frey 

Heat Is On 


UNEQUALLED PORTABILITY! 

Meta-Lite*System 8500 

"THE TOP PERFORMER IN PORTABLE LIGHTING" 



[fl 

k 

3K 


* UNDER 22 LBS 

*2 MIN SETUP TIME 
*BUILT-IN, 1024 STEP SHOW 
*256 PATTERNS, (NOT 16) 

* AUDIO SYNC'D 

*8 CHANNEL (NOT 4) 

* INCLUDES 'ENHANCED MODE 1 
FOR STROBE-UKE ACTION 

*T0 ORDER, OR FOR MORE 
INFORMATION, CALL 

1-800-852-0037 

ASK ABOUT OUR DEMO VIDEO 


MOSltt DJ 
mu BURNS 



Cantek Metatron Corp. 

19 W. Water St. Canonsburg, PA 15317 



IT - WK m C 


PINTO NOVELTY CO. 

Wholesale Distributor Spedalizing in All 
Your Basic Party Good Give-Aways 

_ -p, v, 1 ',' 

M.C.A. PARTY PACKAGE mm 11 

27 Hats for only $29.99 " 

Idresses • 4 Straw Cowboy Hats 

• 4 Sailor Hats 

Ion I fats • 6 Firemen Hats 




Summer Special! 

^ 16" Inflatable Beachltalls $5 a do/. 



n 


Also Available: 

48" Stadium BeachBalls! 


CALL AND INQUIRE ABOUT OUR 
PERSONALIZED PARTY PACK SERVICE! 


24 hour answering service available! r. — j 

Call for Price List 




718-252-258K. I ax 718-252-2891. Open Mon. - Sal.. 9a.m. - 7p.m. 

It Pays to Call Pinto Novelty! 
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O utside the United States, it's quite 
icommon for DJs to reach high lev 
els of success that go beyond mu¬ 
sic. These lucky few have developed 
reputations for picking and playing the 
hottest dance tracks. They then have gone 
on to feature these hits on their own com¬ 
pilations. MC Mario Mastermind and 
Chris Sheppard of Canada have shown 
with several releases, they know how to 
please when it comes to contemporary club 
dance; the high sales of their compilations 
are proof of that. Both have taken great 
dance tracks out of the clubs and to the 
masses. 

Now, Mastermind and Sheppard have 
each released yet another batch of smokin’ 
tracks, Best of all, both of their new re¬ 
leases are nonstop (expertly premixed) or 
cleanly accessible as mostly full-length 
versions by track. Most of the tracks on 
both CDs should please both the serious 
clubbies and the top 40 dancers, Both are 
slammin’ parties on a Cl)... and back to 
hack they’ll fill the floor for over two 
hours. So go ahead, fill the dancefloor and 
take the night off! — I won’t tell. 

Chris Sheppard - Pirate Radio Ses¬ 
sions Volume 3 is an outstanding 
compilation where virtually every one of 
the 16 tracks is a stand-alone smash. Here 
are some highlights: The Bomb (with C. 
Sheppard overdub) - I he Bucketheads, 
Raise Your Hands (Erick ’More’ Club 
Mix) - Reel 2 Real, Pump Up The Volume 
i(liveds Anthem Mix) - Cireed. Another 
Night - MC Star & The Real McCoy, The 
Square Dance Song (City Of Love Club 
Mix) - BKS. Tell Me You Love Me (Frank¬ 
furt Single Edit) - Carol Medina. Pipe 
Dream: (Original Up Yer Hilt Mix) - 
Yakoo Boyz, La La La Hey Hey ( Extended 
Mix i - Oulhere Brothers. Touch The Sky - 
Cartouche. 

MC Mario Mastermind - King Size 

is another CD you may not want to stop. 
The complete tracks are: Another Day - 


Fill The Dancefloor, Then 
Take The Night Off I 
I Won’t Tell 

By Fred Sebastian 


Whigfield, La La La Hey Hey - Outhere 
Brothers. Think About The Way - Ice MC. 
Take Your Chance - Fun Factory, Peel The 
Vibe - Afrika Bambaataa, Let The Dream 
Come True - DJ Bobo, You & 1 Guitar 
Mix) - J.K., Here We Are - X Fader, 
Conway - Reel 2 Real, Witch Doktor - 

r 

Armand Van Heldon, / Get Lifted (A mi and 
Van Heldon Remix) - Barbara Tucker, In 
The Night - Kinki Boys, Why Don't You 
Want My Love - X Kameron, Suzanna - 
Fortnox, Save The Last Dance For Me - 
Saint & Campbell. 

Club Massive 

Among the lop selling dance compilations 
in Europe is the series “Dance Massive." 
Comprised of mostly radio versions of 
contemporary and breaking dance, the 
newest in the series is “Dance Massive 
, 95.’’ This two- CD, 38-track compilation 
features such excellent tracks as Your Lov¬ 
ing Arms by Billy Ray Marlin. Sex On The 
Streets by Pizzaman, Scatman John by 
Scatman, Yeke Yeke by Mory Kante, and 
many others you’ll surely hear more of, 
including: Love Love Love - Here I Come 

- Rollo Goes Mystic, Baby Baby - Corona, 
Max Don’t Have Sex With )our Ex - E- 
Rotic, Move Your Body -Eurogroovc. Two 
Can Play That Game - Bobbv Brown, Run 
Away - MC Star & I lie Real McCoy, I'm 
Cahtt Down - Mary J Blige, Let Love Shine 

- Amos. Babv - Rozalia, Love City Groove 

r w 

- Love City Groove, Dreamer - Livin ’Joy, 
Stay (Tonight) - Isha-D, Reach Up - Per- 
fecto Allstarz, Set You Free- N-Trance, and 
more. 

With the exception of remix services, 
it is not loo often you'll lind tw'o-CD sets 
compiled of all original 12-inch extended 
club versions. “Club < lass" is one recent 
arrival that offers exactly that. Comprised 
mostly of 1995 releases with several con- 
tinuing favorites from 1994. This 
compilation is also nonstop or trackable 
so you can let it play through uninterrupted 


or mix in at any track. Here are some of 
the best of the 22 tracks: Push The Feel¬ 
ing On (MK ’95 Mix) - Night Crawlers, 
Reach Up (Papa's Got A Brand New Pig 
Bag) (Perfecto Mix) - Perfecto Allstarz, 
Two Can Play That Game (K Klassik Mix) 

- Bobby Brow n, Yeke Yeke (Hardfloor Mix) 

- Mory Kante, Axel F (Short Stab) - Clock. 
You Bring Me Joy (Pukka Mix) - Rythm 
Factor, What Hope Have / (Serious Rope 
Mix) - Sphinx, Respect (Roger Sanchez 
Mix) - Judy Cheeks, Spirit Inside (Seri¬ 
ous Rope Dub) - Spirits, Rockin' My Body 
(Priinax Nu Energy Mix) - 49ers with 
Ann-Marie Smith, Every Time You Touch 
Me (Uplifting Mix) - Moby. 

The ’ 80 s 

Playing an excellent song that your crowd 
will remember will usually do more to in¬ 
volve your crow'd than playing an entire 
night of contemporary hits. “80’s Dance 
Party Volumes 1,2, and 3“ have become 
outstanding sellers with DJs. Notably be¬ 
cause they feature mostly 12" extended 
versions of many 80’s dance tracks not 
found on most other compilations. Each 
volume contains 12 tracks. 

80’s Dance Parly Vol. I includes: Ob¬ 
session (Dance Mix) - Animotion, Living 
On Video - I rans X, Rockit - Herbie 
Hancock. Hip Hop, Be Bop (Don't Stop) 

- Man Parrish. Oh Shelia Ready For The 
World, Theme From S’Express - 
S ’Express, BestDis - Bomb The Bass, You 
Spin Me Round (Like A Record) - Dead or 
Alive, and more. 

80’s Dance Party Vol. 2 includes: 

fc 

Point Of No Return - X-Posed, Vena.? (Ex¬ 
tended Mix) - Bananarama, (You Are My) 
All & Ail - Joyce Sims, You Think You re 
A Man - Divine, Al Naafiysh (The Soul ) - 
Hashim. Set It Off- Strafe, Why - Bronski 
Beat, and more. 

80’s Dance Party Vol. 3 includes: 
Tarzan Boy - Baltimore, Crush On You - 
The Jets. Touch Me (I Want Your Body) - 
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Samantha Fox. Ain't Nothin' Gain' On 
But The Rent - Gwen Guthrie, I'm Not 
Gonna Let - Colonel Abrams, Crash Goes 
Love - Loleatta Holloway, Good Life - 
Inner City, You Keep Me Hangin On - 
Kim Wilds, and others. 

“Drive Time” is one of those compi¬ 
lations of top 40 tracks with something 
for everybody. Spanning the ages, the 
tracks offered include hits from the sev¬ 
enties, cishtics and nineties, and about 
two thirds of the 36 tracks still get play. 
Among the best tracks are: I’ll Stand By 
You - Pretenders, Higher Love - Steve 
Winwood, Dreams - The Cranberries - 
Everybody Needs Somebody To Love - 
Blues Brothers, Just Like Jesse James - 
Cher. Sowing The Seeds Of Love - Tears 
For Fears, My Best Friends Girl - The 
Cars, Down Under - Men At Work, Hold 
On Tight - ELO, Good Thing - Fine Young 
Cannibals, Two Tribes - Frankie Goes To 
Hollywood, Ordinary World - Duran 
Duran, Drop The Pilot - Joan 
Armatrading, Don't Play The Ferryman 
- Chris DeBurgh, Just Another Day - Jon 
Secada, Hello (Turn Your Radio On) - 
Shakespear's Sister. Werewolves Of Lon¬ 
don - Warren Zevon, Lonely Boy - Andrew 


Gold, Radio Africa - Latin Quarter, Haz¬ 
ard - Richard Marx. Misirlou (as feat, in 
Pulp Fiction) - Dick Dale & His Do hones. 

Great Parties! 

“Stompin’ Parly" is a rock n’ roll party 
on CD. With 40 hits, it serves up a wide 
variety of rock in ’ greats to dance to. I lere's 
a taste of the diverse tracks. Rockin’ All 
Over The World- Status Quo, (’hot On Feel 
The Noise - Slade, The Locomotion - Little 
Eva, All Right Now - Free, Addicted To 
Love - Robert Palmer, Let s Dance - Chris 
Montez, Let s Twist Again - Chubby 
Checker, Twist <£ Shout - Brian Poole & 
The Tremeloes, Kiss - Art Of Noise with 
Tom Jones. Crocodile Rock - Elton John, 
Wild Thing - The Troggs, Tequilla - The 
Champs, La Bamha - Los Lobos, Mony 
Many - Pommy James, Spirit In The Sky 
Norman Greenhaum, Hippy Hippy Shake 
- Swinging Blue Jeans, Rock Around The 
Clock - Bill Haley & The Comets, Roll 
Over Beethoven - Chuck Berry, Let The 
Good Times Roll - Jerry Lee Lewis, Long 
Tall Sally - Little Richard, Venus - 
Bananarania, The Time Warp - Damian, 
The Can Can - Bad Manners, Israelites - 


Desmond Decker & The Aces, Tainted 
Love - Sort Cell, Come t)n Eileen - Dew's 

w 

Midnight Runners, and more. 

Here, in the middle ot wedding season, 
I would be remiss not to mention one of 
the holiest selling recent compilations. 
“The Very Best Of That l.ox ing Feeling" 
is a two-CD set chock full of requested 
love songs and popular tunes both last and 
slow. Here are some of the 40 tracks; 
Promise Me Beverly Craven, Careless 

wr 

Whisper - George Michaels, Your Love Is 
King Sade. Why - Annie Lennox, Pray - 
Take That, The Tracks Of My Tears - 
Smokcv Robinson. Ytm've Lost That Lov¬ 
ing Feeling - Righteous Brothers, All That 
She Rifl/i/.v - Ace Of Base, Private Dancei 

- Tina Turner, Candle In The Wind - Elton 
John, Lady In Red - Chris DeBurgh, Love 
And Affection • Joan Armatrading, With¬ 
out You - Nilsson. True - Spandeau Ballet, 
We've Only Just Begun - The Carpenters, 
My Love - Paul McCartney & Wings, I'm 
Not In Love - 10CC, My ( herie Amour - 
Stevie W'onder, Suddenly - Billy Ocean, 
Let’s Stay Together - Al Green, Loving You 

- Minnie Ripperton, and Nothing Com 
pares 2 U - Sinead O'Connor, among 
others. 


Let us fix your music problems! 

Hits U.S.A 








-6 


V. 


.* »jl I f t 


trpm 


\ 


■x. 


f ^ - 1 ' L Z?-' 


The newest A/C, Top 40 & Country hits weekly on CD 
Top Hits U.S.A. is the way to stay on top of the hits 
Get the music as quick as the radio stations! Only 
"Radio" & "Clean" versions are used. 


Receive a new CD every week & recurrent 
"cream-of-the-crop" CD every 2 months. 

* ServrcG avails hie only to qualified professional DJ‘s and Radio DJ s 
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WEEKLY Service (1 CD/wk + recurrent CD every 2 mos - 58 CD's/yr.) $16.95 per week. 
MONTHLY Package 4-5 CD's/mo + recurrent CD every 2 mos - 58 CD's/yr.) $49.95 per mo 


RADIO 

PROGRAMMING AND 
MANAGEMENT, INC. 


FOR SAMPLE & INFO: 800-521-2537 

Fax:810-681-3936 E-Mail: RPMORLK@aol.com 
4198 Orchard Lake Road, Orchard Lake, Ml 48323 


Mobile Beat August, September 1995 31 






















Every year, a handful of pop instrumentals 
score enough radio play to tickle 
Billboard’s Top 100, And of the few that 
gain mass notice, even fewer go on to 
become "hits". Now, Rhino Records has 
dug back to the mid 50 s to compile what 
could be the most exceptional instrumen¬ 
tal collection ever titled, Rock 
Instrumental Classics. 

Whether you are looking for dance mu¬ 
sic, backgrounds or intros, this set has 
it! From the Memphis Sound of Booker 
T. and MG's to Mongo Santamaria's Latin 
crossover Watermelon Man, Santo and 
Johnny’s velvet smooth ballad Sleepwalk, 
to the frantic Bumble Boogie, this set is a 
Classical Gas, There’s surf, sun, soul, 
rockabilly, disco TV, commercial and 
movie themes and even a few space 
tunes. To underscore it’s completeness, 
the set even includes the funked up early 
seventies almost-hit Apricot Brandy by 
Rhinoceros, which only DJs of the day 
will remember. All in all, there are ninety 
lyric-less masterpieces in this set which 
deserves a place in every mobile library. 
The liner notes are great too, and excel¬ 
lent source for trivia questions. For more 
information, Call Rhino at 310-474-4778! 



RHINO’S ROCK INSTRUMENTAL CLASSICS IS 
JUST TOO GOOD FOR WORDS! 


Vt I Lima! The 50s 

1 FtebiUtotfwr 

Duine Edify 

2 lopsy II 

CoayCoie 

3 Twniaat 

Saucy tkmn 

4 B ong o Roe* 

Pres ton Epps 

5 Tequila 

The Ctumps 

6 Pm Boy 

The RoyaKones 

7 Guitar Boogie Settle 

The Virtues 
0 Tin? Hippy Organ 
Dave Baby Cortez 
9 Raunchy 

Bit Juste A Mrs Orchestra 

10. Walkin' With Mr. Lee 
Lee Alim i Mrs Saw/ 

11. forty Mita Of Bad Rdbd 
Duane Edify A The Rebet 

12 Rarw’Hide 

Link Wray A The Warned 

13 In Tire Mood 
Ernie fields Qrct r 

14 WoP-Hoo 
Roc* A-leens 

15 Red River Rock 

Aim-iy $ r v I'rimtt 

16 Sleep Wifc 
Sanfp b Jchimy 

17 Rumble 

t/ftjt Wray A H4 Ray ¥40 
16 Harlem Nocturne 

The Viscounts 

Mifflfll JUOGs 

1 Walk-Don I Run 

The Ventures 

2 Wld Weekend 

The Hebe fs 

3 Let s Go tPtmy) 

The Reuters 

4 Memphis 
tow*e Mart 


5 Bumbk Bx>gi< 

B Bumble A The Sbngers 

6 (Ghost) Rwksrs Iti The Sky 
flamrotfs 

7 Apache 

Jcigjn Ingmann £ His $utl j; 

8 Beatnik Fly 

Johnny A The Hurricanes 

9 Wheels 

The StnnQ-A-Lorgs 
ID. Bulldog 
The Fireballs 

11 The Madron Time-Part I 
Ray Bryant Combo 

12. Te&tar 

The Tornadoes 

13. Out Of Units 
The Marketts 

14 Wham! 

Lonme Mart 

15, NjI Rocker 

8 Bumble A The Stingers 

16, Because They're Young 
Duane Eddy A The Betels 

17. Flo Matter What Shape 
(Your Stomach's In) 
hue T-Bones 

18. Classical Gas 

MdSUfl Wifftams 


VHii‘ ! te3T r u 7 b 

1 Joy 

Apofto TOO, featuring Tow Parker 

2. Guia-Space 
ejfiyprmoft 

3. TSOP (The Sound Of PhlaiMphia) 
AffSS ttjtmig The Three Degrees 

4. The Hustle 

Van McCcy Soul City Symphony 

5. Movin' 

Brass Construction 
8 Sun Goddess 

Lewis A Earth Wind A fire 

7. Whole Lotts Love 

King Cun>$ A The A 7 ngprns 

8. Daybreaker 

Electric tight Orchestra 


9. Also Sprscti Zaralh JStrt 12001) 
Deodato 

1 C fi x* And Roll, Part 2 

Gary Gfitter 

11 Pick Up Tha Pieces 
AWB 

12 AFilihOtBeethoven 
Wilier Murphy 

13 Popcorn 
Wot Butter 

14. Express 
B.T Expm$ 

15 jun-gte Fever 
The Chakachas 

16 K-J<hj 

The Mte-Utm 

17 Apricot Brandy 
Rhinoceros 

18 Frankenstein 

The Edgar wmr Group 

VOtUrtli 4 Soul 

I. Green Onions 
looker T&TteMGs 

2 Gracing In The Grass 
Hugh Maskeia 

3. Tbs Hcifse 
CifTNobito A Co l 

4. Soid Twisl 
K*nQ CuriiS 

5. last iSJigttl 

MirKtys 

6. Tht 1n to Crowd 

flJTtsey Lewis Tno 

7. Soi finger 
Bar-Keys 

8. SojI Makossa 
Mi w DtiMitgo 

9 Twin* Time 

Atvin Cash & The Crawlers 

10 SouIIiH Strut 
flung-Wotf Unlim ted 

II. Hang ‘am High 
Booker 7 A The MG$ 

12. F/ercy Me r^y, Mercy 
’Cannonball' Adder*?/ 

13 El Walusr 
Rjy Brnetto 


14 Watermelofi Man 
Mongo Sammarj Sand 

15. Viva Tirado-Part I 
BGhcano 
16 Hip Hug-Her 

Booker T A The M B 'S 
IJ.WacfcWaek 
The h?L J i7i7 Hctt Trio 
18 Trn.e Is Torn 
Booker T & The M6 V 

volume 5 Surf 
1. Pipeline 
tttintdvs 

2 Mr More 

The Beiairs 

3 Wipe Out 

The Syrians 

4 Underwater 

Tire frogmen 
5. Mrserto 

Did Date A The OeETones 
6 Diamond Head 
The Ventures 
7. 0J|a 

lire Astronauts 
3. Surfers Stomp 
The Mir KetS 

9 Bustin Surfboards 

The Tornadoes 

10 Penelrairon 
The Pyramids 

11 Mr. Rebel 

Eddie A The Showmen 

12 fiberglass Jingle 
Hie Crossfires 

13 K-39 

The Cmwoeft 

14 Poirl Panic 
J7w Syrians 

15 Let s Go Tnppin - 

Dale A The Del■ Tom 

16 Surf Rider 

the Lr/tiy Ones 

17 Soul Surler 
Jdtnny fortune 

16 The Lonely Surfer 
Jack tiJjche 
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IF YOU NEED THl 
YOU NEED A PROMO 


Subscribing to Promo Only series makes you part of the elite grou 
of music professionals that get the music before everyone else, 
and then make the hits. Every major radio station across the U.S 
* . gets Promo Only each month. shouldn 't you? 


THE BEST 12" MIXES 
OF THE HOTTEST A 
NEW CLUB SONGS. 

•HOUSE 

^ .TECHNO« 

L .RAVE 

-UNDERGROUND 

•UNRELEASED 

dance mixes 


RADIO VERSIONS OF 
CUTS FROM NATIONAL 
R&B/RAP CHARTS. 

•R*B 

•SLOW /AMS 

•REGGAE i. 

' 

•RAP 

•"CLEAN" RADIO EDITS 


THE TOP RELEASES 
OF THE NATIONAL 
COUNTRY CHARTS. 

•RADIO EDITS 
• DANCE MIXES 
•BALLADS 
•MOT HEW COUNTRY 


•BALLADS 
•ALTERNATIVE 
•HIP HOP 
•DANCE 
•ROCK 

EXCLUSIVE RADIO EDITS 


SUBSCRIPTIONS AVAILABLE FOR QUALIFIED PROFESSIONAL DJ S ONLY! 

Proms ONYCDfs • 231 UiECMcBiva • CA'SHPfW. FL32707 .TB. (407) 331-3600 • F*x (407) 331-6400 
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LAfs- 

1-800-248-4848 


Music News, Con't from 31 


Age of Crooners 


Spanning The Ages 

Baby Boomers know there was music be¬ 
fore rock. Much of the pop music of the 
fifties and sixties is rich in memories, 
which aptly is the title of a great two-CD 
collection of tunes from that era, "Memo¬ 
ries..." contains 40 very cleanly recorded 
tracks including: When I Fall In Love - 
Nat King Cole, Moon River - Andy Wil¬ 
liams, That Ole Devil Called Love - Billie 
Holiday. (I Left My Heart) in Sati Fran¬ 
cisco - Tony Bennett, Ev’ry Time We Say 
Goodbye - Ella Fitzgerald, La \ ic En Rose 

- ildith Pial. Fever- Peggy Lee, Horn Free 

- Matt Monro, Move Over Darling - Doris 
Day, Magic Moments - Perry Como. 
Spanish Eyes - Al Martino, / Wanna Be 
Loved By You - Marilvn Monroe, Memo- 
ries Are Made Of This - Dean Martin. 
Bine Velvet - Bobby Vinton. Can t Get 
Used To Losing Yon - Andy Williams. And 
/ Love You So - Perry C'omo, \ blare - Dean 
Martin. Mona Lisa - Nat King Cole, One 
Sera Sera - Doris Day, Stranger in Para 
dise - Tony Bennett, God Bless The Child 

- Billie Holiday, and many more. 


The beginnings of the electronic age have 
been credited with the creation of a type 


of music that captivated listeners and vir¬ 
tually dominated the U.S. music scene for 
better than 30 years. Crooning is said to 


have evolved from the invention of the mi¬ 
crophone which allowed artists to perform 
soft melodic ballads that previously were 
more difficult to he heard by audiences. 


The CD entitled "< rooners featured 


18 vocal performances by many of the 
greats. Though the lines of what defines 
Crooner seem to be blurred on this CD with 
the inclusion of several tracks and artists 
that don't fit. none the less it is a good col¬ 
lection of classics verv cleanly recorded. 
Tracks include: / Wonder Who’s Kissing 
Her Now - Perrv Como, I'll Walk Alone - 
Fred Astaire, Wives And Lovers - Jack 
Jones, Whispering Grass - The Ink Spots. 
Friendly Persuasion - Pat Boone, You Al- 

r 

wavs Hurt The One You Love - The Mills 

w 

Brothers, A Nightingale Sang In Berkeley 
Square - Bing Crosby. Fm Walking Behind 
You - Eddie Fisher, A Garden In The Rain 
- The Four Aces, You' U Never Know - Dick 
Haymes, Star Dust - Hoagy Carmichael. 


‘ Thanks For The Memory” 

V 


features 


many earlier favorites f rom classic roman¬ 
tic ballads and crooners to upbeat gems 
like: Inka Dinka Doo - Jimmy Durante, 
Deep In The Heart Of Texas - Ted Weems 
Orchestra with Perry Como, It Don’t Mean 
A Thing (If It Ain’t Got That Swing) - Mel 
Tonne, There's No Business Like Show 
Business - Ethel Merman, as well as some 


i»l the most popular crooners and roman¬ 
tic pop tracks such as: ( 'hanging Partners 
- Bing Crosby, Lile Marlene - Marlene 
Dietrich, / Dream OfJeanie W ith The Light 
Brown Hair - Al Jolson, Thanks For The 
Memory - Boh Hope & Shirley Ross, and 
more! An excellent collection! 


For DJs Only 

The "DJ Traditionals” series of CDs has 
long been a staple pati of mobile DJ col¬ 
lections and offers most of the popular and 
necessarv titles for mobile DJs. The down 
side (as voiced bv DJs) is that it seems not 

m 

enough of an effort was made to get vo- 
enlists covering these songs that sound 
more like live original artists. Nonetheless 
the renditions are often good ami DJs are 
welcoming l)J Traditionals Yol. 8. The 
featured track is a rendition of Lady In Red 


Mobile Beat August September 1995 33 




















































refilled Lady In \\ hite. Here again the vocals are not as deep or 
as strong as Chris DeBurgh, although the performance is very 
well done and the changing of the word red to w hite makes it all 
the more appropriate for weddings, and may l>e all it takes to 
further touch the hearts of participants at that special part of the 
song. Also included are Wonderful Tonight and good instrumen¬ 
tal versions of Dream A Little Dream, You Light Up My Life, 
imagine. America The Beautiful, Satin Doll, Mr. Bo jangles. 
Theme from A Summer Place, and Through The Years (vocal). 

Can’t Get Enough Of Those Medleys! 

Medleys continue to be an important part of any DJ’s collection. 
Two recent top sellers, “Jive Bunny-Best Of,” and “Party 
Megarnix 2" (which features an outstanding Frank Sinatra mix 
by Stars On 45) may take a back seat to two newer arrivals. 

( lub Latino which featured one of its hest medleys on “Party 
Megamix 2“ has recently released its full length CD of Latin 
Medleys and I'll go so far as to say you should ow n this one. The 
medleys are made up of mostly familiar Latin or Latin-flavored 
tracks, many of which have reached the upper levels of Ameri¬ 
can pop and dance charts. Great medleys — A great collection! 
Here’s some of the songs included among the eight medleys of- 
feral on this CD: Conga, Bamboleo, Rhythm Is Gonna Get You, 
Cuba, Don't Let Me Be Misunderstood, Dr. Beat, Lambada, 
('opaeabamt, I Go To Rio, Que Pasa, Borriquito, Hey Mamba, 
La Bamba, Latin America, La Isfa Bonita, Guantanumcru, Oye 
Como Va, Rise , and more. 

A second new medley CD to arrive is “Party Megamix 1 
which came out before #2, but has just recently arrived in the 


U.S. Offering 12 medleys of which some have shown up on other 
CDs it is still likely to get much use and play. Like “Party 
Megatnix 2," the tracks are noticeably not the original artists but 
done well enough to please even discriminating audiences. The 
medley titles are; Abba Medley, Beach Boys Gold. Orbisongs 
(Roy Orbison Songs), Buck To The 50's. Swing The Mood (Jive 
Bunny), Back To The Sixties (Tight Fit), Seasons Of Gold (4 Sea¬ 
sons Songs), Stevie Wonder Medley, String Oj Diamonds, Beatles 
Medley, Leader Rocks On - (Gary Glitter), and Elvis Medley. 

And I'll finish up this time by venturing into an area where 
we’ve previously never gone — classical music. Whether it’s for 
entrance music, cocktail hour, or closing music, it can be an inte¬ 
gral and often requested part of formal gatherings. The best 
compilations in classical music are often Baroque music collec¬ 
tions or those that feature such recognizable favorites as Vivaldis’ 
Four Seasons, Mozarts’ Fine Klein Naehtmusik, Bachs’ 
Brandenburgh Concertos, Chopins’ Polanai.se, Johann Pachebels’ 
Canon, to name a few. One compilation that is well suited to the 
softer side of classical music is “Classical For Lovers.’’ Here 
are some of the 16 tracks: Presto: from Concerto alia Ritstica - 
Vivaldi, Andante: from 2nd Brandenburgh Concerto - Bach. Air: 
from Watermusic - Handel, Adagio: from 1st Brandenburgh Con¬ 
certo - Bach. Bolero - Ravel. Larghetto ESpiritoso: from Concerto 
in A Minor - Vivaldi, La Paix:from Firework Music - Handel. 


Fred Sebastian is a music buyer for AVC Sebastian-music 
distributors specializing in the DJ industry. Compilations 
mentioned are picked based on usability as measured by DJ 
response and sales . For a catalog of over 1,300 various artists 
CDs with complete track listings send $7 to AVC, 68 Llewelyn 
Ave., W. Orange, NJ 07052, or call (201) 731-5290. 



ODYSSEY 


INNOVATIVE DESIGNS 


15025 BADILLO STREET 


EET, UNIT C, BALDWIN PARK, CALIFORNIA 91706 

CALL FOR NEAREST DEALER IN YOUR AREA 

81 8-813-0878 FAX: 818-813-9038 
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I’m often asked: “Why was that remix is¬ 
sue available last month, but now it's gone 
and 1 can l gel it?” Good question. The 
answer is Murphy’s Law of Supply and 
Demand: The less supply, the more de¬ 
mand. The remix industry is limited to the 
number ol copies made available. Because 
the music is purely for promotion, only a 
small number of copies of any issue are 
pressed. An issue that covers a high per¬ 
centage of DJ formats and is required in 
areas where there are larger numbers of 
DJs will sell out fast. Once all the copies 
ol an issue are gone, the issue is then con¬ 
sidered “sold out and out of print." 

Another commonly asked question is 
“Why ditl you write about an issue that 
should he available and when I try to gel 
it, it's not available yet?" We try and co¬ 
ordinate the release dates of issues along 
with the release time of Mobile Beat, but 
this is not an easy task. Many of you found 
this out last month if you tried to get cop¬ 
ies of The Best Of PowerHouse ’90-’94, 
The issue was suppose to have been ready 
to ship by the lime Mobile Beat hit the 
newsstands, but pressing delays are all part 
of the game. 1 can safely say “The Best of 
PowerHouse '90-’94“ is now shipping. 
Tracks include Gonna Make You Sweat - 
C & C Music Factory, Twilight Zone - 2 
Unlimited, Good Vibrations - Marky 
Mark, \Vbootup! There It Is - Tag Team, 
Rhythm Is A Dancer - Snap, 3 AM Eternal 
- The KLF, Get Ready For This - 2 Uiiiim- 

r 

ited. Temptation - Gorina, The Hitman - 
AB Logie. Strike It Up - Black Box, Get 
Up (Before The Night Is Over) - 
Tech not route, and much more. This huge 
collector’s issue is pressed, get this, as a 
massive six-record or two-CD set. The is¬ 
sue was also pressed in extremely limited 
quantities to emphasize the value of the 
set. Order code for the vinyl collection is: 
BO P-6 R and the CD collection is: BOP- 
2C. 


Rhythm & Scratch 
Tracks #03 

If you're the proud owner of “Ultimix 
Rhythm & Scratch Tracks #01 or #02," 
you’ve probably worn them out. This se¬ 
ries lias always been the absolute dream 
for DJs that need long music beds for 
talkover or beat/tempo mix changes. For 
those unfamiliar with issue #02, it is still 
available only on CD (vinyl has been sold 
out and out of print for a long time) and 
contains nine seven-minute beat tracks. 
The first minute is vocal and the last six 
arc strictly looped beats. Tracks on issue 
#02 (order code: UR-02-CD) include: 
Push It , Motown PhiUv , Good Vibrations, 
Hold You Tight . Funky Drummer, and 
more. Fhis issue also includes 61 com¬ 
pletely separate samples for easy live 
playback or sampler loading as well as 
16 sound effects. If you still need this 
issue, a word of caution: It has been avail¬ 
able for a while now and is nearing 
extinction. By the time you read this 
(trust me on this), “Rhythm & Scratch 
Track #03,” (order code: UR-03-V or 
CD) will be shipping. However, this is¬ 
sue differs a tittle from #02. The beat 
tracks are five to six minutes in length 
but retain the first 30 seconds to one 
minute of vocals. You choose to play ei¬ 
ther the vocals or just use the beats of 
the track. The issue contains 10 beat 
tracks including Fantastic Voyage , Right 
On Time , Planet Rock. This Is How We 
Do It. Lick it. Apache, and an X-rated 
Justify My Love beat track from Ma¬ 
donna. As before, samples are included 
in the issue and I must compliment 
Ultmix on an excellent choice of samples. 

The samples are categorized into six 
parts. The categories are: four “Back To 
The 1 *'uture." six "Brady Bunch" with the 
famous "Marcia, Marcia, Marcia" and 
“Far Out." the infamous “Beavis & 


- 


Butthead," with seven samples includ¬ 
ing “Whoa, That Was Cool” and “Yeah, 
Play It." Also are ten “3 Stooges" 
samples, and various samples that in¬ 
clude Clinton's “I Did Not Inhale!” as 
well as live sound effects. Also on the 
issue is the intro to the “Scooby Doo" 
theme, a Madonna speech, and a 72-beat 
"Whoot! There It Is" a cappella, and an 
a cappella of “Relight My Fire.” This 
issue is available as a three-record or 
one-CD set and comes complete with 
documentation on locations of every¬ 
thing on the issue. As before, each beat 
and sample track on the issue is com¬ 
pletely separate of each other for easy 
live use and/or sampler loading. 

For those needing even more samples, 
the “Nuthin’ But Samples” CD, (order 
code:(NBC-01) is still available, which 
has 400 completely separate samples 
indexed in groups of live on one CD. The 
400 samples are also available on vinyl 
as two separate vinyl issues with 200 
samples on each with double-wide cue 
lines between each sample for easy lo¬ 
cating and use. If you need more beat 
loops, check out Wicked Mix's “Raw 
Beats” lor three to four minute loops of 
the hottest top 40 and classic dance 
tracks — pressed only on vinyl. 

The Very Best Of Hot 
Tracks - Volume 5 

Most DJs around the world are still 
spinning 80’s tunes as much as 90 s 
tunes. So, every once in a while. Hot 
!racks digs through the jungle of their 
out of print issues and pulls out the all- 
time greatest remixes from their past 
releases and puts them together in what 
they have dubbed “The Very Best of 1 lot 


36 Mobile Beat August/September 1995 












Medleys, Medleys. Medleys! 


constantly increasing through the mixes 
Your only task is finding the perfect track 
to keep the floor moving once the medley 
has done its magic (order code: HOC-OI t. 

And if you're still looking for the ab¬ 
solute best l ( )o.t \ ear end mcdlevs, cheek 

w m 

the medley on the upcoming Ultimix Is¬ 
sue #56. Although the 12-minute “Best of 
1994 Medley” from Hot Tracks is still 
available on issue 13-8, on both vinyl and 
CD formats. Other new medley releases 
are the S.( ).S. Medley with tracks like Lit k 
it, Fat Bov and Mr Personality ami The 

r w 

Booty Medley (playlist unavailable at 
press time) on the just released 
“FunkyMix Issue #20," (ordercode: FM- 
20-V or CD), pressed as a three-record 
set or one CD. 

That’s all the news lor now, see ya next 
time! . 


Tracks.'' Back in their day, some of the Hot 
Tracks remixers included Cameron Paul 
(Mixx-It), Jim Hopkins (Twitch), John 
Moffett (DiscoTceh) and countless others. 
The current release. Issue #05, (order 
code: VBH-05-V or CD) is available as a 
three-record set or one-CD and has com¬ 
pletely separate tracks with full 32-beat 
intros, one to three breaks, and a cold end. 
Included on the issue is one o: my all-time 
favorite 80 s tracks Two Of Hearts by 
Stacy Q. The track starts with Stacy’s 
whispering lyrics, jumps into “Come on. 
come on" and goes into “I like it when 
you do it like...” Next is / Wanna Dance 
With Somebody (Who Loves Me) - 
Whitney Houston. This mix has an intro 
of “Come-on baby” and the laugh, then 
slams right into the chorus for instant 
crowd recognition. Also on the issue is Be 
Near Me - ABC, The Finest - S O S. Band, 
Love Is A Stranger - Eurytlimics, Always 
On My Mind - Pel Shop Boys, Gonna 
Make You Sweat - C & C’ Music Factory, 
Everybody Everybody - Black Box. and 
Groove Is In The Heart - Dcee Lite, com¬ 
plete with Madonna Vogue samples (The 
easiest mix to pack a floor with!), and 
Boom Boom (Let’s Go Back To My Room) 
- Paul Lekakis. And if you missed it, “The 


Very Best Of Hot Tracks Issue #4, (order 
code: VBH-04-V or CD) is still available 
on vinyl or CD, with tracks like One Night 
In Bangkok - Murray Head, Oh Sheila - 
Ready '-‘or The World, Conga - Miami 
Sound Machine, / Can’t Wait - Nu Sliooz, 
and many more. 


Oh. do we love great medleys... they 're 
easy to use, always fill a floor and the 
crowd thinks we’re mixing geniuses! Not 
that we’re not. but you can do much more 
digitally in a studio than you can do live 
(Please don't flame me with e-mail on 
this). Two of the biggest released medley 
issues in the last several months have been 
the "Old School Medley” which has two 
non-stop, 15-minute classic-tune medleys 
and “The Hip Hop Medley" issue which, 
you guessed it, has two non-stop, 15- 
minute Hip Hop medleys. Until now, both 
issues were only available on vinyl — not 
any more! Ail four medleys have been 
jammed onto one CD for a complete med¬ 
ley collection perfect for any place that 
classic funk and Hip Hop will work. The 
medleys are extremely smooth. The mix¬ 
ing is tight and the energy levels are 


Stay up-to-date on the most recent remix 
releases. The Remix Warehouse releases 
its complete current, special and back is¬ 
sue catalog FREE about every 5-6 weeks. 
To get on the mailing list, call 24 hours a 
day toll free at 1-600-241 -MIXX. Interna¬ 
tional Customers please call (404) 446- 
5079. For questions or comments on Mo¬ 
bile Beat’s Remix Rave, you can contact 
Shawn Miller directly by toll-free FAX 800 
7999-FAX (inti fax 404-446-0747) or 
through e-mail at remixwhs^aol.com 



QUESTIONS ABOUT AN ISSUE, 
LOOKING FOR A SPECIFIC REMIX, 
OR JUST NEED HELP?!? 


<2 


HOTTRACKS 

VLIY II vr 41 



HELP LINE 

1-800-66-HELP-9 






REMIX. SERVICES 
VINYL AND cn 


CURRENT ISSUES ■ BACK ISSUES ■ SPECIAUSSUES 

li P T.^ - 


VERY BEST OF HOT TRACKS #05 

IVBH.0S.Vi 3 RECORD SET 
(VBRQ5-CD) 1 COMPACT DISC 

GONNA MAKE YOU SWEAT - C A C MUSIC FACTORY 
TWO OF HEARTS - STACY Q 
GROOVE IS IN THE HEART DEEE LITE 
BOOM BOOM (BACK TO MY ROOM] - PAUL LEKAKIS 
ALWAYS ON MY MINO - PET SHOP BOYS 
EVERYBODY EVERYBODY ■ BLACK BOX 
I WANNA DANCE WITH SOMEBODY - WHITNEY HOUSTON 
LOVE IS A STRANGER • EURYTHMICS 
THE FINEST - S O S. BAND 
RE NEAR ME - ABC 




I 


A ‘T* 


m 


FOR YOUR FREE CATALOG 




CALL TOLL-FREE ANYTIME 
FAX TOLL-FREE ANYTIME 


7Hr 


//yj 


m 

j) \j 




email from anywhere cataloa@remix.com 




ORDER IT TODAY 
GET IT TOMORROW 


International / APO / FPO & GA Customers Call (404) 446-5079 

International Fax (404) 446-0747 


Or Write: The Remix Warehouse, 3100 Medlock Bridge Rd, Suite 305, Norcross, GA, 30071-1439 



VISA 


< 


MasterCard 


) 


WE SHIP EVERYWHERE 



l 




U.S.A. 

C.O.D. 


Mobile Beat August September 1995 37 


















































By Ron Burt, Mobile Real Club Editor 

J ___ 


want to thank every - 
one for taking the 
time to send in ques¬ 
tions. What you've read 
here is about one-tenth of 
what I receive in the 
mailbox. Always include 
a phone number where 
you can be reached. I'll 
be happy to respond with 
a letter ; but a call is a lot 
faster if you need infor¬ 
mation ASAP! I hope by 
the next issue I've fin¬ 
ished my article on the 
Georgia Mobile DJ Asso¬ 
ciation. This group knows 
how to network and get 
things done. Send ques¬ 
tions to Ron Burt , 1255 
Canton Road, Suite 525 , 
Marietta , GA 30066. 


I’m a Mobile DJ in Iowa. I've 
been doing a few church parties 
and I have been getting requests 
for Christian Country. What is 
it? Where can I buy it? Is it good 
dance music? 

Christian Country is better know as “Posi¬ 
tive Country." This is the coming trend in 
country music. It's not gospel! Positive 
Country has a positive message instead 
of “crying in your beer" type lyrics. I’ve 
been playing Positive Country for almost 
a year now. It goes over great on family 
day at our club. I also work a number of 
the cuts into my weeknight sets. The songs 
are no different to dance to than regular 
country and, unless you tell the dancers, 
they won't know they're even dancing to 
Positive Country. Ken Holloway, Brian 
Barrett, Terri Lynn, and MidSouth have 
excellent two-step, waltz and line dance 
cuts on their CDs. If you're a Mobile DJ 
and play at church or camp parties this 
could give you a new edge over the com¬ 
petition, Remember that parents of some 
children and teenagers won’t let them go 
to dances because of the music lyrics. 
Positive Country has a positive message 
that everyone can enjoy. 

I The state l live and work in has 
. really tough drinking laws. I’m 
not allowed to verbally promote 
or advertise drinks to customers. 
How can / help increase liquor 
and beer sales without getting in 
trouble ? 

1 was in this same situation when 1 lived 
in Texas. You’re sort of damned if you do 
and damned if vou don't. A lot of times I 

m 

would walk a fine line and get away with 
double standard type announcements that 
could be taken a number of different ways. 
However, 1 found the best solution is: If 
you keep the club atmosphere and energy 
level up, your customers will buy drinks 
and party all night. 


Do you spin vinyl or CDs? 

1 ‘irst of all, remember that you spin vinyl 
and play CDs. I'm from the old school. 1 
prefer vinyl. I like the feeling when I can 
nail down a mix. However, 1 currently play 
CDs because the club I work at now 
doesn’t have enough space for me to set 
up my turntables. Once we remodel the 
booth, though, I’ll have enough room for 
my tables. CDs have a much belter sound, 
but like a lot of DJs, my heart is still be¬ 
ing able to mix vinyl. 

Y\ rve always worked in clubs 
(/, where l never had to talk over 
the mic. I’m now at a club that 
wants me on the mic all the time. 
I really like this club so do you 
have any ideas on how l can get 
more relaxed when l use the mic? 

Jump in feet first. As a DJ, you are where 
the party starts. During your breaks, walk 
around the club and mingle with the cus¬ 
tomers. You need to ingest and reflect the 
club 's atmosphere. It also might help you 
to check out some other jocks at their 
clubs. Take my advice and don’t use al¬ 
cohol to help you relax. In another month 
you’ll be talking all over the mic. 

e l've seen a number of ads for 
• i computer programs that help you 
format your show. A re these re¬ 
ally legitimate? 

Yes, they are. But if you have faith in your 
own ability as a DJ why use something 
like this? A computer can only give back 
what was programmed into it. This means 
you’re playing someone clsc's show. 
These computer shows are advertised as 
being a comparable substitute if the “real” 
DJ calls in sick. A club owner would prob¬ 
ably stick a bar back in the DJ booth if he 
thought it would save money. 
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If clubs switch over to this system, we can all watch our pay 
scale drop. If you consider yourself a good DJ then keep 
doing what you do best — use your own intelligence and not 
a computerized replacement. 

Do DJs have a union? 

m 

I don’t think there is a union just for DJs. I know some jocks 
belong to an entertainment union that is based in Hollywood, 
Calif. A lot of DJs, like myself, feel it would be to our advan¬ 
tage if we had a union. One of my newsletters will discuss 
the DJ union idea. We already have a strong network nation¬ 
wide. All we have to do is get organized and a lot of 
improvements could be made for DJs. 

I'm in a slump and can't pul l myself out of it. I work 
in a retro club and my dance floor always stays full 
and the customers are always in a party mood , but I 
feel like i should be doing more. Do you think l would 
be better off working at another type of club, spin¬ 
ning a new format? 

Most people, and this includes club owners and managers, 
don’t know how stressful DJing can be. They think all we do 
is play music. A DJ is the life of the club. If we are having a 
bad night, the whole club suffers. A DJ creates the atmo¬ 
sphere that makes people want to keep coming back because 
they know they’ll have a good time. Take a break and come 
back feeling refreshed. A Club DJ should take a week’s va¬ 
cation every six months. So keep that job because no one can 
do it as good as you. 
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2nd LOCATION & SHOWROOM 

Massive Professional Audio/Ughting St 
Video Systems St Equipment for Night Clubs , 
DJ s. Bars, Bands r Restaurants and 
Corporate Facilities 


MAIL ORDER!! 


Rental • Sales • Service • Installations! 

Huge Savings! 

Emergency Repair & Rentals! 
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2ND LOCATION: 

MAIN OFFICE: 

160-03 Horace Harding Expwy. 

259 Park Ave. 

Exit 24 off the L.I.E. 

Carden City Park, NY 11040 

Flushing, NY, 11365 

516-741-2662 

718-961-5900 

Fax:516-741-2324 

Store Hours: 

Store Hours: 

Mon.-Thurs. 11 -7, Frl. & Sat 11 -8 

L _ 

Mon.-Ffi. 9-5 

___ J 


V) 

(/» 


O 

5 

1 
K 

2 
K 

a 


xohonv • 8)iv * sums as sv * moddns 3iv winn * odn o 


Lighting Equipment 
for the Professional D.J. 



WESTSCAN 7 

This is a mini scanner 
that incorporates 
7 popular gobos that 
continually -ctate with 
5 dichroic colors. 



MOONSHINE 

This is a sound 
activated dichnoic colored 
moonflower 
that produces multiple 
dichnoic colored 
beams of light. 


We do it 
better! 

Pin Beams 
Strobes 
Controllers 
Rope Lights 
Mirror Balls 
Spinners 
Foggers 
Effects 
Etc. 

Monufoctureri Since ItSO 


LADYFINGER 

This is a static 
moonflower effect 
that produces 
multiple beams 
of light 



HEXAGON 

Powerful centerpiece 
projects 7 gobos 
and star beams 
in 4 changing 
dtchnoic colors 




MAD DOG 

This mini scanner has 
a V shaped mirror surface 



TPR ENTERPRISES, LTD. 


that moves in two directions 
to the beat 

of the music w th gobos. 


Call for your nearest 
authorized dealer 
& free product info , 


STINGRAY 

Projects muftiple 
dichrofc beams of light 
that notate and scan 
back and forth 
to the music. 


644 Fayette Avenue, Mamarpneck NY 10543 (9 \ 4) 696-114! Fax (914) 698-9419 



































































A few weeks ago I received an album called DESIRE 
by a brand new artist named Daniel Ray Edwards. Upon 
listening, I was immediately taken by his fresh, clear voice. 
He is also an exceptional songwriter. I started playing several of his 
songs in my dance sets and received strong support from the danc¬ 
ers. I then sent his music to a few fellow DJ/country dance instructors 
with a note that said “You have got to listen to this!" 

Little did I know that I would meet this young artist at the Coun¬ 
try Dance Music Seminar (April 2-5 in Nashville). After spending 
four days with Daniel and some of the best country dance instruc¬ 
tors and choreographers, I realized I was not alone in my excitement 
for this new artist. 

Just a year ago Daniel was a senior at Moriah High School and 
working at McDonalds in ficonderoga, N.Y. This year, despite ev¬ 
erything that’s going on with his music, Daniel, 19, is attending 
college.' That's the best thing to do," he says. “You never know 
what’s gonna happen, so I'm going to just do what I planned all 
along as if none of this is happening. If, by good luck, my album 
breaks big, then we can go from there." 

Music has been a part of Daniel's life since he was a child. “I’ve 
been playing the guitar and singing since I was about 7 years old," 
Daniel says. “I started writing songs when I was eleven. It was just 
always what I wanted to do." 

Daniel spent last summer in Nashville recording “Desire" and 
filming videos to promote it. Some influential supporters, like Garth 
Brooks’ band, are featured on the album. To launch the debut al¬ 
bum, Daniel was also the subject of a television special entitled 
“DANIEL RAY EDWARDS, DOWN HOME COUNTRY’The 
show consisted of music videos and interview clips, and aired na¬ 
tionally earlier this year. 

Of the ten songs on the album, six were written by Daniel. In 
addition to members of the Garth Brooks band, producer Michael 
Zager brought together some of the best session musicians in Nash¬ 
ville to play on the album. 


"When I first heard Danny’s songs, I could definitely hear influ 
ences front Roy Orbison. Hank Williams Sr. and people like that. 
So all the time he was growing up he was being influenced by the 
giants of country music," says Marino Amorouso, CEO of NFE 
Entertainment. Daniel’s album “Desire" is being released on the 
NFE record label. 


Do a little dance 


If you spin country, take a listen to Daniel’s CD! If you feel like 
dancing to it, do it! And, if you feel like choreographing a dance to 
one of his songs, go for it! You may create a line or circular dance 
of any type to any song you wish to do, let your heart and creativity 
take over. Daniel will be flattered, and you could end up with some 
killer steps. j 

If you do, send us a copy of your dance (on VHS tape) along 
with the written steps. Just teach the dance and then dance it to the 
song you pick. You don’t have to make the video fancy or use pro¬ 
fessional equipment. Daniel plans to use at least one dance to help 
promote his CD! 

I have always felt there is a real bond among country' DJs and 
dance instructors and it would be great for our country dance fam¬ 
ily to help a young artist start his career. In fact, you might say, we 
are adopting Daniel. And the honors will be shared by both Daniel 
and you — Daniel for singing the song, and you for choreograph¬ 
ing the dance. 

Send your tape, written instructions and tell us a little bit about 
yourself and that you want your dance considered for use in a Daniel 
Ray Edwards video. 

Several instructors and choreographers will review the dances 
and then teach some of them to gel the dancers' responses. So danc¬ 
ers will actually help choose the dance. 1 

Please mail your entry to: ADOPT DANIEL CONTEST, R2 BOX 150 
A, HAUBSTADT, IN 47639. You can get a copy of Daniel’s CD "Desire 
by calling I-800-9DANRAY. 


Programming from the heart! 


want t 


inae 
16 




I am asked all the time how l program my dance mu¬ 
sic. I do it based upon the age, mood and — most 
important — the "heart" ol my dancers. I believe in 
tying in the beat of the music I select to the beat of 
your heart. This beat varies with the age and physi¬ 
cal conditioning of the people I am playing music for. 

Have you ever danced a slow dance and the 
music seemed just a little to fast or a little too slow? 
Heart rates are around 7075 bpm when we are in 
that slow, snuggling, loving mood. When 1 am look¬ 
ing for a dance to motivate the crowd but don't want 
to totally burn them out, I might pick a dance with a 
bpm of 140 to 160 (for a dancer around the age of 
25), When I v, ant to bum them off the floor, I look for 
something around 180 bpm. When I want a dance 
that wilt get people fired up and their average age is 
around 50-55, the bpm for the motivational song be¬ 


comes 140 bpm. At 140 bpm they are really going to 
get into the music. However, the song that is going to 
burn them off the floor is going to be around 160 bpm. 
For example, "Baby Likes to Rock ft!" at 160 bpm is 
the dance that will make them leave the floor when it 
is over, thus getting them to the bar or whatever you 
want them to do earlier than the rest of the dancers or 
the floor, 

Did you ever notice that when you play a song like 
‘T-R-O-U-B-L-E" by Travis Tritt. that's very fast, that a 
lot of the older dancers will sit down? 

To break it down in aerobic terms; if you take the 
number 220 (given to us by our scientific community) 
and subtract the average age of your dancers, you'll 
get the maximum heart rate they should obtain. For 
example, if you take the number 220 and subtract 
dancers with an average age of 20 you get 200. You 


1 


igher than 63 percent of that umber 
irobtc training, which will pul the heart rate aro jnd 

bpm. 


Keep on Dancin' and keep that heart rate poundin'! 


Hillbilly” Rick’s magic heart rate dance 



Pic-r a dance that will get your dancers BPM to match the 


BPM o(ttie song! 

Magic Number 220 220 220 220 220 220 

Average age of dancers (20) -I 51 (60) (80) 

Maximum heart rat^^20(h90 180 170 160 140 

Fat Burner: Heart rate at 90% 

Two-song limit 180 171 162 153 144 126 


Motivational: Heart rate at 80% 

Two-Three songs 160 152 144 136 128 112 
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SOUND PRODUCTS WITH SOUND IDEAS 


Corporate Offices: 1100 Milik Street, Carteret, NJ 07008 908-969-9000 Fax: 908-969-9090 
Florida Branch: 2848 J Stirling Rd., Hollywood. FL 33020 305-920-1400 Fax: 305-920-4105 
Exclusive Canadian Distributor: S.F. Marketing 514-856-1919 Fax: 514-856-1920 


Gemini equipment shown: CD-9QQ0, 8800,8000 & 4Q00. 


























IF’N YOU LIKE TO FISH, 

HERE’S A DANCE FOR YOU! 

“Bigger Fish To Fry" by Boy Howdy 

BPM: 121 Time: 4:06 Start dance 16 beats in- 
Choreographed by: “HiUbillf Rick Meyer 

Description 46 count, 4-wall line dance that turns a 1/4 turn to the left each time you 
start over. 

Questions 7 Contact: 'Hillbilly* Rick, R2 Box 150 A, Haubsladt, IN 47639, 
tel 812-867-3401, fax 812-867-1082, America Online HILLBILLYR, 

TVt "Means you will do three steps in two counts of music) 
kX2 Moving to the right * Right Shuffle (step right, left, right) 

M4 Moving to the right * lift Shuffle (left, right, lift). Bringing the left over in 
front of the right you will naturullvtiim to the right with this step l 
586 Moving to the right - Bight Shuffle (step right left, right) 

7-H H lute fuming your body IfS turn left, step hitck on your left foot and ruck 
font 'ant on war right 

(While rocking, pretend you have hooked a BIG UN") 

182 Min ing to the left - ijeft Shuffle f step left right, left) 

3&4 Moving lo the kft - Right Shuffle (right, left, rightL Bringing the right over in 
front of the left, turning your hotly to the left. 

586 Moving to the left * Lgft Shuffle (left, right , left) 

7-H \\ hik turning your body I1H turn right, step Imek on your rightfoot aminwk 

ft ATHwrJf on your left (1 \ ttrk that fishing rod\) 

I -2 Touch right heel out front whik turning wttr toes out to the right - bring your 
heel right up while pointing toes to {hefloor Slop right side of heel with your 
right hand. (Slap your heel like you are trying to get that bug that just 
bit your foot while fishing!) 

2-4 Repeat steps l -2 


5-6 Step right, step left behind 
7-H Step right, stomp left heel 
1-2 Touch left heel out front while turning your toes out to the left - 
bring your left heel up while pointing your toes to the floor and slap left 
side of heel with left hand. 

3-4 Repeat steps 3-4 

5-6 Step left r step right behind 

7-8 Step left , stomp right heel (Linda Spin - You will be doing 112 
turns to the right with a clap after each step turn.) 

1-2 Step hack with right while turning a 112 turn to the right - clap 
3*4 Step forward with the left while turning a 112 turn to the right - 
clap 

J&2 Shuffle forward right, left, right 
3&4 Shuffle forward left , right, left 
5*6 Step forward on right , rock hack on left 
i&2 Shuffle backward right, left, right 
3&4 Shuffle backward left, right, left 

5-6 Step back on your right - as you rock forward on your kft - do a If 
4 turn to your left. (CCW) 

Begin again! YEEUAAA! Catch a Big Un 7 
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MAYBE WE SHOULD HAVE CALLED IT THE 
WORLD'S FIRST DIGITAL TURN! ABLE AFTER 
ALL. THE REVOLUTIONARY PIONEER CDJ SOOG 


DJ CD PLAYER IS THE FIRST CD PLAYER WITH THE LOOK AND FEEL OF A TURN T ABLE 
AND IT’S DESIGNED WITH FEATURES TO MAKE EVEN A VINYL FANATIC T ELL I ULFILLED 
LIKE THE OVERSIZE JOG SHUTTLE. YOU CAN BEND THE PITCH WITH THE FLICK Of 
YOUR WRIST. SET A CUE POINT WITH THE PRECISION OF A SURGEON. 

OR THE EXCLUSIVE MASTER TEMPO CONTROL THAT CAN CHANGE THE BEATS 
PER MINUTE A FULL ±10%— WITHOUT CHANGING THE PITCH. AND THERE'S MORE 
AUTOMATIC CUEING. SEAMLESS LOOPS. BUILT-IN CD*G. LARGE. BACK-LIT 
BUTTONS AND LED DISPLAYS. EVEN THE ABILITY TO CONNECT TWO PLAYERS FOR 
AUTOMATIC INSTANT RELAY PLAY, ALL IN A BOX THAT FITS IN A CONSOLE BAY. 

THE PIONEER CDJ-500G DJ CD PLAYER. MUSIC & SOUND RETAILER NAMED IT ‘MOST INNOVATIVE DJ PRODUCT " MOBILE BEAT 
CALLED IT"ONE OF THE TOP PRODUCTS OF THE '90s ‘ AND. FOR ABOUT THE PRICE OF A GOOD TURNTABLE. YOU CAN CALL IT YOURS 
FOR MORE INFORMATION ABOUT THE EXTRAORDINARY CDJ-500G, OTHER COMPONfcTNTS IN PIONEER'S 
NEW PROFESSIONAL PERFORMANCE SERIES. OR FOR THE DEALER NEAREST YOU. CALL 800 421 1624 


ft) PIONEER 

The Art at Entertainment 


€1995 PIONEER NEW MEDIA 1 E rHNn;,QGIF<i INC . t ??QTW ‘"if RtTT LONG Hr ACM, CA WB i 0 

HUM «jr w-wm TiTTJl < j, i r»r 



























but you can 

How to succeed as a DJ 
and Dance Instructor 




em! 



lth the continued popularity of 
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Electric Slide” and the Keep n simple! 


growing crossover appeal of 
country line dances on the nanon’s 
hardwoods, an increasing number of E)Js 
are adding dance instruction to their mix 
of mobi le entertainment features, j 

But, as With any tOOlin the disc jockey Entertain, don’t leach 

bag-of-tricks (i.e. props, vocal talent, 
music specialty, games, talk show), 
moderation, intelligence and sound 
judgn lent should be exercised to optimize 


Since most of your audiences possess, at 
most, a passing exposure to formal dance 
instruction, avoid dances with intricate 
steps, a high variety of movements or sig¬ 
nificant counts. Dances such as the 
“Electric Slide” and the country-! 
“Cotton Eye Reggae Cowboy” I 
only a few types of niovements^|^B 
vines, weight changes, walking steps), 
encompass no more than 21 steps, and of¬ 
fer an opportunity for individual style: 
Selecl easy-to-learn. fun dances and you’ll 
enhance the audience’s enjoyment of the 
dance instruction feature. 



its positive party impact. 

Here are a few suggestions to minimize 
the pitfalls of this interactive entertainment 
vehicle. 


Keep the banter upbeat. Avoid technical 
dance jargon and intersperse your instruc¬ 
tion with humor and light comments. If 
guests are sincerely interested in learning 
more about the featured dance or oilier 
moves, encourage them to enroll in a 
dance class at a recreation center or dance 
studio. Remember to entertain and en¬ 
lighten, not instruct and bore. 

Brevity, not longevity 

Not all guests may share the unbridled 
enthusiasm of a few, so reserve only five 
to ten minutes for each dance instruction 
break. Unless you are contracted for a 
theme party (i.e.: sock hop, hoe-down, 
disco) and expected to allot a significant 
portion of the evening for dance instruc¬ 
tion, refrain from prolonged periods of 
training and remind guests as you enter¬ 
tain that general dance music will resume 
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shortly. Use, don’t abuse, dance instruc¬ 
tion as an entertainment tool. 

Timing is everything 

If your music selection is continuously 
packing the dance floor, let it flow. Dance 
instruction is often best employed to en¬ 
tice reluctant dancers onto a vacant floor, 
to elevate the mood to another level of 
excitement and fun or to segue into a dif¬ 
ferent musical format. Use sound 
judgment and judicious timing to avert a 
rally-killing, dance-instruction fiasco. 


r 


Try This 


1 




Here is easy-to-leam dance to compliment 
the incredibly popular “Electric Slide'’ in your 
dance bag? Meet the "Cotton Eye Reggae 
Cowboy!” The name may be ungainly long, 
but the dance is deceptively simple, a great 
deal of fun and a surefire floor starter. 

Whether you choose a country or pop 
selection, your audience is certain to relish 
the space for individual style and the quick 
assimilation. Only three patterns to learn and 
literally hours of enjoyment! 

Description: 4-wall line dances, singles, 22 
steps, 20 counts, in line 
Difficulty: Beginning 
Music: Country: “Dancing Cowboys” 
Bellamy Brothers, “I Brake For Brunettes" 
Rhett Atkins; Pop: “Hot Hot Hot” Buster 
Poindexter 

Counts/ Step Description 
Touch, Together, Touch, Together 
1-2 Touch out right with foot; step right 
next to left (weight now on right) 

3-4 Touch out left with left foot; step left 
next to right (weight now on left) 

Kick, Kick, Cha-Cha-Cha. Kick, Kick, Cha- 
Cha-Cha 

1 -2 Kick right foot forward twice 
3-4 Step down with right; weight change to 
left; weight change to right 
5-6 Kick left foot forward twice 
7-8 Step down with left; weight change to 
right; weight change to left 
Walk, Walk, Walk, Kick, Step Back, Step 
Back, Turn, Together 
1-2 Walk forward with right foot; walk 
forward with left foot 
3-4 Walk forward with right foot; kick out 
with left foot and clap 
5-6 Step down and back with left foot; step 
back with right foot 

7-8 Turning 1/4 quarter left, step out with 
left foot; touch right foot together with left 
(weight on left foot) 

You are now facing 90 degrees to the left 
| of start of dance; start again from step 1. | 




Know what you are doing! 

Ei you arc uncomfortable synchronizing 
your vocal calls with your physical move¬ 
ments or unsure of the charted steps, don’t 
fake it — use other instruments in your 

m 

DJ entertainment bag. Even in an enter¬ 
tainment mode, the audience recognizes 
your capability, confidence and command 
of dance. Stretching to instruct w hen you 
lack the knowledge and/or the communi¬ 
cation skills can negatively impact your 
event and impair or inhibit its flow and 
momentum. 

Incorporating competent and entertain¬ 
ing dance instruction into your service 


package can be a solid selling tool and a 
viable on-site resource. Remembering 
these prudent guidelines — simplicity, 
entertainment value, concision, timing and 
knowledge will help insure that its de 
ployment becomes a memorable and 
pleasing addition to your show. 

Mike Ficher owns and operates Dance Ex¬ 
press. a mobile entertainment dance ami disc 
jockey company specializing in the integration 
of dance insfnn non in disc jockey slum I 
based in San Mateo, California. 11 is back¬ 
ground includes: dance instructor (teat Iting 
country, oldies, disco and swing), club work 
spinning dance hits, and over eight years op¬ 
erating Dance Express. He can be reached tii 
P.O. Box 281762, San Francisco, Calif. 94128; 
fax 415-594-0134; or phone 415-341 -5590. 


KARAOKE SYSTEMS Factory Direct 

Full line of Karaoke DJ Supplies, Lighting & Stereo Equipment. 


Hardware— All Brands: 

Denonet, Nikkodo, VocoPro, ARK, Pioneer, Panasonic 

Largest Stock & Best Prices on Karaoke Software & LaserDisc: 

Pioneer, DKKaraoke, Tip-Top, Mega, Focus, Mega Star, Super Singalong, City, 
Melovision, World Adventure. 

CD+G Karaoke: 


Pioneer, Music Maestro, Sound Choice, Star Disc. Tip-Top, DKKaraoke, JVC, 
SAV, Nashville, Nutech, All-Hits Karaoke. 



CALL US 
FOR THE 
BEST 
PRICES 
IN TOWN! 



IM.TRON 

IMAGE-TRONICS 


15736 Crabbs Branch Way 
Rockville, MD 20855 
Tel: (301) 590-0700 
Fax: (301)424-2177 
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itories are true, 

Iver the names 
lave been changed 
tor reasons soon to 
obvious. 

On December 16, 1993, DJ Dale Locktree finished up his holiday 
party and loaded his van to head home . At 2:16 a.m., Locktree was 
D.O.A. at a hospital emergency room, the victim of a one-car accident, 
no witnesses, cause unknown. 

Tom Amos worked full-time as an electrician and part-time for 
Zeppo's DJ Service. While lifting a speaker at a wedding reception in 
June of 1991, Tom felt a popping noise in his lower back. After three 
hack operations, Tom never returned to either job and is now in voca¬ 
tional rehabilitation hoping to learn a new trade to prevent him from 
being out of work for the rest of his life. 

Devasting effects of misinformation 

Just a couple of DJ horror stories, right? Yes, but not just for Dale and 
Tom and their families. In both oi the cases above, the companies for 
whom these DJs worked considered Dale and Tom independent con¬ 
tractors. They reported their income on 1099 forms each January and 
found just enough “1 heard " and “1 think” answers to stifle any attempt 
to obtain the correct information. 

I he DJ companies, as a result, had overlooked one major vulner¬ 
ability to a situation more disastrous than any penalty the IRS could 
ever levy: A personal liability lawsuit brought against them by an indi¬ 
vidual who the court ruled was never an independent contractor. (See 
sidebar "Myths Exposed") 


ABCs of business 
insurances 

1. Liability Insurance is the most important kind 
of business insurance. A liability is a duty one per¬ 
son owes another, or is liable for, for some special 
reason. Liability insurance pays an individual or a 
business for liabilities that result from unforeseen 
situations. Personal liability insurance, for ex¬ 
ample, indemnifies, or pays, attorneys' fees and 
other losses that occur when another person is 
injured on an individual’s property and files a law¬ 
suit seeking damages, or payment. Business 
liability insurance is almost always sold separately 
and comes in many forms, including comprehen¬ 
sive general liability, which protects a business 
from a wide variety of liability losses, including 
theft or loss of property. 

2. Workers’ Compensation is a special state-con¬ 
trolled insurance purchased by employers for the 
benefit of their employees. Like general liability and 
medical payment liability insurance, it pays for 
medical treatment required by employees of a com¬ 
pany according to a state-regulated schedule of 
benefits. The object is to prevent employees from 
the need to sue their employers if they are injured 
and to compensate workers for losses from acci¬ 
dents on the job. Thus, it clearly reinforces the 
fact that if an individual is not an employee or a 
self-insured independent contractor, he or she is 

st another private party that can bring a lawsuit 
against you. 

3. The oldest form of insurance that scholars have 
been able to document, Marine Insurance, might 
best be called transportation insurance because 
variations of the coverage include protection for 
ships, trucks, railroads, and aircraft. Inland ma¬ 
rine insurance has become a catchall for almost 
any kind of transportation or storage peril. It is 
designed to insure cargo carried by trucks and 
railcars, but recently inland marine insurance has 
added protection from losses of data stored in 
computers and the temporary storage of custom¬ 
ers’ valuables by shopkeepers. DJs have been 
known to obtain equipment-only coverage by find¬ 
ing underwriters to bend this type of policy. 

4. Medical Insurance pays the costs of hospital¬ 
ization and physicians fees for insured individuals 
who are injured or become ill. it is unlike medical 
payment liability insurance in that the place where 
an injury occurs or an illness begins is not involved. 
Coverage usually includes emergency treatment, 
surgery, long-term care, and sometimes dental and 
vision care. Under current law, it is not manda¬ 
tory for an employee to provide this type of 
coverage for employees. 
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EXPOSED! Myths on Independent contractors 

Probably the most scrutinized form of employment today is the independent contractor By definition, independent contractors 
are self-employed and employees of no other entity. Usually the improper use of the independent contractor designation is the 
result of misunderstandings about how the designation is made. Here are some of the more common faulty assumptions: 
MYTH #1: It is the employer’s option to decide whether or not a worker is an employee or an independent contractor 
REALITY: It is the employer’s responsibility to make the designation, but the selection is not optional. There are guidelines that 
must be used. 

MYTH #2: If a worker signs a contract stating that he or she agrees to work as an independent contractor, then the employet 
has fulfilled their responsibilities and is free from any penalties or consequences in the event the designation is later found to 
be improper. 

REALITY: The employee may not waive his or her rights under the law. Furthermore, a contract can only lend legal foundation 
to something that was legal to start with. If the basis for treating the worker as an independent contractor doesn’t exist, such 
a contract is not valid and will not protect the employer from assessments. 

MYTH #3: The position is temporary, “it’s just an occasional overbooking we need to fill." 

REALITY: Because the work is irregular, the employer may feel it is not worth the time to hire the temporary employee or risk 
liability for unemployment tax increases. The length of time the worker is engaged to perform services has no bearing on the 
worker’s status... even if that relationship lasts only one day. 


Standard procedure 

Let’s look a little closer at Tom’s situation. He wasn’t trying to be an opportun¬ 
ist; he was just doing what you would expect: seeking medical treatment. Two 
standard questions at the doctor’s office or emergency room are, “How did the 
accident happen?" and “Did it happen at work?" Would you expect him to tell 
less than the truth? But it’s a third question which thickens the plot: “Who is 
your employer?’’ 

These questions are not part of a friendly survey hut the basis of payment or 
non-payment by an insurance company. Is it a compensation (work-related) or 
personal claim? At this point, if your company name gets involved the red 
flags start flying. Now apply those same questions being answered by Dale's 
widow. 


Not our fault 

Insurance companies stay in business by not paying claims. They are the origi¬ 
nators of the “Find somebody else to blame” philosophy. In the due process of 
finding out which carrier {insurance company) is responsible for paying the 
medical bills and other expenses incurred, you may be investigated. 

If that happens, you will be asked if you are the employer of the individual 
in question. If you claim he was an independent contractor, you will be asked 
to produce the certificate of workers compensation coverage which was 
required from the “subcontractor'’ when you set up your “arrangement." This 
form confirms an individual has his or her own worker's compensation insur¬ 
ance policy. If none exists, which is usually the case as seldom do individuals 
take out one-person policies, the coverage for that individual reverts back to 
your compensation policy. ..if you have one. (Do you see a domino eflect fall¬ 
ing into place with those untaxed “subcontractor” payments?) Ii you have 
improper insurance coverage, at this point, call your attorney at once. Do it 
now', before it costs you.,.and arm and a leg, 


About the author 

Mike Buonaccorso, Publishing Director of Mobile Beat Magazine, spent five years 
investigating work related injuries for the Insurance Fund of New York State. Tints, the 
information in this article is based on New York State law and may vary somewhat in 


different states and/or in Canada. This information is furnished with the understand¬ 
ing that the publisher is not engaged in rendering legal, accounting or other professional 


sen ice. If legal advice or other expert 
tent professional should be sought. 


assistance is required, the services of a cotnpe- 



A Unique 
Solution 

Outside of purchasing a compensation insur¬ 
ance policy or demanding subcontractors to 
present proof of their own coverage, are any 
other options available to employers to gain 
peace of mind? Yes, according to Doug Darrah 
of Hot Wax DJ Service in Norwich, N Y. Doug 
takes advantage of a local temp help agency 
to, in effect, rehire his own employees. 

It works like this: Doug set up a situation where 
the temp agency is aware of the specific indi¬ 
viduals he has referred to them to send out as 
a DJ when he needs him or her. He pays the 
temp agency their rate which is a certain per¬ 
cent over and above the pay rate which includes 
not only compensation insurance but all other 
employee deductions. At this point, he has ef¬ 
fectively turned over all incurred liabilities to 
the agency. Depending on what you pay your 
DJ or DJs and how often you would use the 
temp service, an individual service can figure 
out whether this plan is more cost effective 
than purchasing their own policy. 
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A solid agreement 
can reduce your liability 



H old harmless, indemnify, 

contracting party, breach 
precedent ... Ah yes, those 

_ familiar words we only see in 

contracts. Modem business could not exist 
without contracts. They give us the 
confidence that our expectations will be 
carried out. How important are contracts? 
Well, if a person can sue McDonalds for 
the coffee being too hot and win, then it 
must be easy to sue a DJ company. 


What is a contract? 


In our case it is an agreement by which a 
service is exchanged for lawful consider¬ 
ation. In other words, you as the 
entertainment company agree to supply a 
service and the customer agrees to pay 
you. However, there is much more to a 
contract then a simple exchange. In addi¬ 
tion to reducing your liability, a contract 
can be used to give the client a belter feel¬ 
ing about you and your company. 

Rather than dwelling on what a con¬ 
tract is, it is more important to discuss 
what constitutes a legal contract and what 
should be included in the contract. To be¬ 
gin with, a contract should not be so 
intimidating that the client feels they have 
to have their lawyer look at it before sign¬ 
ing. On the other hand, you should include 
enough terms in order to safeguard your¬ 
self from possible liability. You make the 
choice of what you (eel is important and, 
as always, consult an attorney. 

One way to make the contract less in- 
timidating is, rather than calling it a 
conlr.ict i u hit li sounds cold). you can call 
it an "Agreement.” The term agreement 
sounds much softer. 








V / 


What constitutes a 
contract? 


Both parties must 
incur a legal ob¬ 
ligation. In 
addition, rec¬ 
ognize that it is 
not safe to as¬ 
sume that an enforceable contract must 
always be in writing. In most cases, that 
is untrue. Competence is another legal 
word that should be noted. For an agree¬ 
ment to be enforceable it must be 
between two competent parties. You 
may think this may not apply to DJs but 
what about high schools? A minor (gen- 
erally under the age of 18) is not 
considered a competent party, so a stu¬ 
dent can not sign the agreement. The 
same thing applies to corporations. 
Docs your contact person at the com¬ 
pany have the authority to sign on 
behalf of the corporation? To get around 


event, as well as type of entertainment 
(i.e. DJ, Karaoke, Production ...). This 
is basic information and should always 
he included. When detailing fees for 
services, amounts should be clearly 
stated along with overtimes rates. You 
may also want to include add-ons in the 
agreement. Since most people are more 
inclined to chose add-ons when no one 
is hovering over them, this is a great way 
to make additional money on the event. 


A side note regarding fees 


that, get a persona 1 guarantee such as: 


“Signing on behalf of the company 
named above, S understand, agree 
to, and personally guarantee to the 
terms within this agreement .” 


If you offer a coupon or some kind oi 
discount on a regular basis, include the 
list price and the show' discount. Then 
initial and write price "OK.” The cus¬ 
tomer notices the discount and you 
obtain additional goodwill because you 
had to get approval for the discount. 
Again, it is the small things that make 
the difference. 


What should the agreement 
include? 


Now learn the terms 


Include as much information as possible 
to prevent any possible misunderstand¬ 
ing. To begin with, the client 
information should include: name, ad¬ 
dress, and phone number. Included in 
the event details should be: event date, 
location, start and end limes, type of 


I have learned in the past to leave the 
legal jargon to the lawyers, however, you 
should understand what your contract 
means. You can keep the terms relatively 
simple while at the same time keeping 
yourself covered from liabilities. While 

some DJ companies have no terms at all. 

Continued on page 50 
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For the first time in recorded history, get the 
ALL TIME TOP TWO HUNDRED SONGS you 


voted for, in one easy to carry set of compact 
discs.and at a price you can afford. ONLY$43G 


And, if we receive your order before midnight 
September 30,1995, you can subtract $100 


from our already low price. Just return the 
coupon on the bottom of this page!!!!!!!! 


The hottest songs...from the hottest chart... 


digitally re-mastered specifically for mobile 
DJ's by the company the radio industry has 


trusted for over 27 years. TM CENTURY. 





DE1ACH HERE AND SQ4D M WITH ORDER 


y name is 


yaddress is 


y phone is 


y fax is 


C/1n& g'\ ©ufe these 


exeitiriit titles ; N ; 



1999 * A Whole New World * Achy Breaky Heart * After The l 
Ain't Too Proud To Beg * Alt I Wanna Do * Its AH In The Game* A 
And Forever • Always On My Mind • Angel Eyes • At The Hop * 
y Got Back • Baby Likes To Rock It • Bad, Bad, Leroy Brown * B 
The Bone * Barbara Ann * Beautiful In My Eyes * Beauty And Hi 
ast • Billie Jean * Bizarre Love Triangle * Blue Suede Shoes * B 
cootirf Boogie * Bom To Be Wild ■ Brown Eyed Girl * Can You F 
he Love * Celebration * Chapel Of Love • Chattahoochie • Conga 
pacabana * Cotton Eyed Joe * Could I Have This Dance * Crazy j 
codile Rock • Crying • Cut The Cake * Dance To The Music • 0«r 
In The Dark * Day-0 • December 1963 • Devil With A Blue Orel 

• Diamond Girt • Do You Love Me • Da Butt • Dollar Wine Dance 
n’t Rock The Jukebox • Ebb Tide * Electric Boogie • Elvira * En 
Love • Everybody Everybody * Everything I Do * Everybody Lovi 
mebody Sometime * Eyes Of Love (Ice Castles) * Faithfully * Gc 
On My Mind * Gimme 3 Steps • Gloria • Gonna Make You Sweat 
od Lovin' • Grease Megamix * Great Balls Of Fire * Hands Up * 

1 Told You Lately * Heart Of Glass • Heart Of Rock N' Roll * Hear! 
Tonight • Here And Now • Hillbilly Rock • Hot Hot Hot * Hurtsj 
ood * Can't Help Falling In Love * 1 Cross My Heart * I Feel Goo| 
at You) • I Just Called To Say I Love You * I Left My Heart In Sa 
cisco * I Love You * I Only Have Eyes For You * I Saw Her Standii 
ere * I Will Always Love You * I Will Survive * Til Maks Love To | 
I'm So Excited * IVe Got Friends In low Places * Into The Groov 
Had To Be You * It's Raining Men • Jeilhouso Rock * Johnny B, C 

• Joy To The World • Jump Around • Just The Way You Ara * 
You And I * Kansas City * La Bamba * Lady In Red * last Dance 
gs • Let's Twist Again • Umbo Rock * Locomotion * Long Cool 
an In A Black Dress • Lost In Tho 50's * Louie, Louie * Love 6 N 
go * Love Of A Lifetime * Loveshack * Love Can Build A Bridge 
ck The Knife • Margariteville • Melt With You • Misty * Mony 

• Mountain Music * Move This ■ Mr, Jones * Mustang Sally * M 

• New York, New York • Ooh Baby, Baby • Old Time Rock And 

• Paradise By The Dashboard lights * Party's Over * Pink Cadi 
Play That Funky Music * Power Of Love • Pretty Woman • Prom 
iy • Pump Up The Jam • Push ft * Reacbout I'll Be There Resp 
Rock Around The Clock * Rockin' Robin * Rock N* Roll (Pt. II) * 
This Town * Rocky Top • Runaround Sue • Satisfaction « Shook 
It Night Long • Shoop * Shout • Show Me Love * Smoke Gets In 
Eyes * Some Kind Of Wonderful * Soul Man * Spanish Eyes *! 
Me Up * Stayin' Alive * Strike It Up * Strokin' * Swing The Mood 
ake A Bow • Takin 1 Care Of Business • Tequila • Thank God IT 
ountry Boy * That's What Friends Are For * The Dance * Tho I 
leeps Tonight * The One You Love * The Sign * The Stroll * Th 
me From Summer Place • Thriller • Through The Years • Time ( 
Life • Time Warp * To A'I The Girls • Truly • Turn The Beat A 

• Twilight Zone • Twist * Twist And Shout * Two Princes • Uni 
edMefody* Unforgettable* Vogue ■ Walk This Way • Walkirt 
Sunshine * Wanderer • Wasn't That A Party * We Are Family * 
ding Song (There Is Love) * What A Wonderful World • What I 
About You • When A Man Loves A Woman • When I Fall In Love 
hoompl (There It Is) • Wild Thing • Wild Wild West • Willie An 
Hand Jive * Wind Beneath My Wings * Wonderful Tonight * Wo 
ully • YMCA • You Cant Hurry Love • You CantTouch This • Yo 
pped The Bomb * Moonlight Serenade * In The Mood 


Love Can Build A Bridge 



Tfe|>jMruj 


id a check or money order for $395 (plus $20 shipping & handling) to; Mobile Beat's Top 200, TM CENTURY, 2002 Academy, Dallas, TX 75234-9220 




If Mobile Beat's Top 200 is 




is 
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COURTROOM (cont.) 


others include every conceivable scenario. It is up to you to 
decide what to include. Just keep in mind that it is important 
to demonstrate the expectations between you and the client. 
You, as the DJ company, are trying to give the client addi¬ 
tional confidence that you will show up and perform a 
service. At the same time, you want to limit your liability. 
Everyone involved needs to understand the remedies in the 
event of a breach. 

Wliat happens it the client cancels? Is the total amount 
due? Is 50 percent due? Can the client get their deposit back? 
Whatever your policy is on cancellations, it should be clearly 
stated within the terms. It should also be noted that if the 
client changes the date — it is subject to availability. Can¬ 
cellations. as well as changes, should always he in writing. 

Another scenario that should be addressed in the terms is 
non-performance and substitutions. Reasons out of your 
control may force you to be unable to perform, the most 
common being “Acts of God” (i.e. earthquakes, serious 
weather, etc.), or non-performance due to safety. In addi¬ 
tion, what about damage to sound equipment through no fault 

o f yOU r nw rff Yon mav W jin 1 tn inHnHa-*h-)i in thp igrnft ■ 

ment. (77e. Client assumes liability and cost if equipment 
' used by “COMPANY" is damaged by client and/or guest of 
client .” 


v 




I What should be done if the client does not pay on time? 
One idea is a fee for late payment. If payment is not received in 
full at the conclusion of the event, or whatever the due date is, 
there is a late charge stated within the agreement (It’s up to you 
on the amount.), I do not expect to collect the late fee, it is 
simply a motivator to receive payment. The client is told about 
the late fee. but it they make the payment within two or three 
days the late fee is waived. Again, it is perceived as a good 
gesture on your part that the client will make payment in a 
matter of days. In cases when the client refuses to pay, the cost 
of collection should also be included in the agreement. 

Using the agreement in your sales presentation 

I’ve said it before and I will say it again — “We DJs should 
not be afraid to talk about money." Show olT the agreement and 
take advantage of its believability. The client is more apt to 
believe w'hat die agreement says rather than what your sales 
literature says. The agreement has no hidden agenda. Don't be 
afraid to show it off. 

The more professional looking the contract, the better, I do 
not mean three pages of terms and legal jargon. The appear¬ 
ance of the agreement should appear neat and legitimate. It is 
im opinion that most clients will respect you and your com¬ 
pany more if the presentation of the agreement is professional 
but not intimidating. This is your opportunity to realty shine 
and demonstrate to the client that you know what vou are do- 

r * 

ing. 

With that, the reader of this article agrees to indemnify and 
hold harmless the author from any liability directly or indirectly 
related to the contents of this article. , _ 


Rch Schenk is (miter of Line Level Mobile Sound Systems in Denver. 


i 'olorado. For questions or comments call: SOO 269-34 /5 



You work hard enough at weddings, parlies, and other 
special events; why should you also bust your butt getting 
new business? The best and easiest jobs are the ones that 
flow directly from the gigs you already have. In other 
words, referrals. 

Exceed expectations 

I met DJs Chris and Astrid Monroe while giving a speech 
to a hotel industry trade association in San Francisco. The 
Monroe’s service, Musique Nonstop, is based in the 
Pleasanton/Dublin area of California. They were in the 
audience networking, learning, and having a good time. 

They told me that over 90 percent of their business 
comes from referrals and, as of last March, they had 
already booked 104 gigs for 1995. How do they do it? 
"You tell people what you’re going to do,” Chris said, 
"deliver more than you promise, and they'll beat a path to 
your door.” 

Five ways to get referrals 

Find out what your clients expect. Tell them in very clear 
language what you will deliver. Then give them more than 
they expect. 

What does that mean? Here’s an example: A bride has a 
favorite song she’s asked you to play at her wadding. You 
do a little detective work and find out why it's special, and 
discover several others that have meaning to her and play 
those throughout the night. 
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For a corporate engagement, you could find out on 
the sly what the CEO's favorite song is and play it. His 
surprise and appreciation will do wonders for your 
word-of-mouth business. 

"Wait a minute!" I can hear you say. “I'm the DJ. 1 
know the music. I should be the one who picks the 
tunes!” A lot of DJs believe that. But according to a 
couple of other super-successful jocks I spoke with, you 
should make your clients the stars of the show. 

"When I walk into a room I can tell, and my people 
can tell, what we're going to play for the night,” says Taj 
Jordan, a DJ who owns Music on the Move Plus, a major 
entertainment business in Milwaukee, Wis. with 90 
employees. "DJs are not there to please themselves,” 
Jordan cautions. “DJs are there to please the audience. 
Once you've got that down, marketing will take care of 
itself: because word-of-mouth is our best advertise¬ 
ment." 

Part-time DJ Tim Alcorn of South Amherst. Ohio, 
agrees. He says he has more business than he can 
handle, but since he has a day job selling radio advertis¬ 
ing for WEOL-AM/WNWV-FM, he keeps the calendar 
for Alcorn Entertainment at three to four gigs a month. 

“1 may not necessarily like the music I’m playing," he 
says, “but you've got to go based on what the people 
want to hear.” 

Again, this sounds elementary, hut arc you doing it? 

The second way you get referrals is: 

Make sure you give people what they want, not what you 
think (hey should have. It's called "being customer 
focused!’ This does not mean you should play nothing 
but requests, but let the crowd know you are responsive 
to their input. 

1 asked Alcorn what his number-one technique for 




getting referrals was. "Do a hell of a job!" he said. "Il you can 
get 300 or 400 people dancing at once, screaming, and having a 
good time, people w ill want you to be their DJ.” 

Jordan took it one step further. “You've got to know how to 
read an audience, how to bring them up. how to bring them 
dow n, and when a game is called for," lie said. “You’ve got to 
show people how to have fun.” 

So here comes secret number three — 
although it should be no secret to you: 

Thrill people so much they realize they'd be crazy not to 
recommend you to everyone they know! DJs who get referrals 
are very referral conscious. They see potential business where 
others just see a crowd. 

I met the Monroes because they came to hear me give a 
speech called “I low To Get More Referrals Than You Ever 
Dreamed Of.” That very night they picked up two solid leads 
for new business from the audience. 

Jordan says. “We spend time talking to people whenever we 
can . In an audience. I’m sure everybody works for a company. 

I look at that us a lot of company parties and picnics in the 
future." 

And here’s the fourth way to get referrals: 

Do the obvious stuff. 

The best form of advertising for me is to spend $50 once or 
twice a year on business cards," says Alcorn. “I pul cards un a 
the bar area and near the reception line at a wedding." 

“What do people remember?'’ asks Joidltll. "It’s nuTthc 
food, it’s not the drinks. As DJs, we make or break the event. 
We have a huge responsibility," says Jordan, in response to his 
own question. 

So your last referral tip is: 

Remember you're in business. Even though it's the business oj 
making things fun for people, take what you do seriously. 


Public speaker and referral marketing expert David Garfinkel is 
author of the internationally an tainted audio program Refer rat 
Magic: 17 Ways to Let Your Clients Do Your Selling" For ordering 
information, call J -800-436-7850. 
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by John Rozz 

T he mix of DJs al the recent "DJ World” 
expo in Waterloo. Ontario covered a 
spectrum of seasoned veterans (like me) 
to the younger, more enthusiastic up-and-com¬ 
ers. So it was no surprise that many of the 
conversations I had with DJs, regardless of age 
and experience, centered on how selling our 
services has changed as DJ entertainment has 
evolved. 

Ghost of DJs past 

From the mid 70s through the end of the 80s, 
selling yourself as a DJ was simple. While 
bands were still the musical mainstay at many 
parties, their popularity was in decline. Disco 
had broken new ground and people wanted mu¬ 
sic variety at their junctions. DJs filled the bill 
perfectly and were much less expensive than 
live hands in the thousand dollar bracket. The 
Mobile DJ dance party became established and 
the bookings just kept rolling in. When some¬ 
one needed a DJ, they picked up the phone and 
called around until they found one they were 
comfortable with. The DJ followed up by send¬ 
ing out a basic agreement/contract winch put 
in writing the date, rate, place, and time. This 
usually came back with a deposit check within 
ten days, and bingo! The job was booked. Very 
few questions, very few “special requests." 

lo make any money at it, DJs learned to 
treat DJ'ing as a business. They would lug gear 
and do most of the performing while employ¬ 
ing one or two associates to help out on really 
big gigs or when double-booked. Customer sat¬ 
isfaction was paramount. They would go all 
out to give the public a great dance party with 
the top-notch sound and lighting and a huge 
selection of music. They were entertainers, 
many were radio DJs or former band members. 
Some were just music lovers with a great 
record collection and a burning desire to share 
their music and talents and make some serious 
extra money. 

Clones or clowns? 

As the demand for DJs grew, many solo 
operators, unwilling to turn a job over to a com¬ 
petitor. began training others to do the actual 
DJ performances. While this freed up the 
owner to manage and market the service, it 
took its toll over time, in the quality of the 
performances. The "clones ’ may have been 
good, bin they just weren’t of the same caliber 
as the person who had started and poured his 
or her heart into the business. 

As a result, the quality of DJs began to slide 


as DJ companies changed their focus from 
performing to selling. Many hired sales people 
who knew little about DJs, entertainers, mu¬ 
sic, sound reinforcement, lighting and the 
"lifestyle.* I heir top concern was sales as they 
pushed clients into buying any DJ they could 
put out on a gig. Their attitude was that all 
“jocks” are the same since they all have and 
play the same music. Big mistake. 

Fallout 

Because of the way clients have been treated 
over the past five years, the whole procedure 
of hiring a DJ has changed. Bookings today 
are not booked nearly as far in advance as they 
once were (one or two years) and clients spend 
much more time, and are far more particular 
in making their selection. 

Many banquet facilities now recommend 
their own DJs. Some have even gone so far as 
to blacklist certain DJs they arc unfamiliar 
with. While mass-produced, cookie-cutter DJs 
may have been real money makers for the 
multi-system services of the late ’80s and early 
90s, they have created a new level of client 
skepticism and wariness. Today's prospective 
client demands to meet their DJ face to face 
and get a feel for his or her personality. Many 
insist on seeing n video of their DJ in action, 
and want a list of references to call. In the past, 
a pre-event consultation meeting was rare. Ev¬ 
erything was done by phone. Now, a 
consultation meeting is a must. Some clients 
request several. 

20 questions?... I wish! 

In the past, when a client had confidence 
in a DJ, it was a long-term relationship. Now, 
the majority of clients have become “tire-kick- 
ers." looking for the perfect DJ at the lowest 
price. Regardless of your reputation, experi¬ 
ence, or who recommends you, it still seems 
to come lo price, Taimed w ith the belief (hat 
all DJs are the same, it s the higher-priced DJ 
who may lose at (he finish line. 

Today’s prospects have many questions. 
Answering one question incorrectly can cost 
you a booking. Does the DJ do more than just 
play music? Will the DJ take their requests and 


How today s savvy market is 
making it more difficult for 
DJs to spin. 

ideas? What is the backup plan if their DJ is 
ill or in an accident? Many times they take the 
questions right off a list of “Questions to ask ! 
your DJ" as printed in a bridal publication. 
They may not even know why they are asking 
the questions. How about “Is everything you 
play on CD?" Does this mean if one of the 
songs they want is on tape orminidisc I’m not 
supposed to play it? 

They are actually concerned about your 
contract/agreement and will insist it specify 
the name of the person who will do their job. 
They want, in writing, specifics of the DJ’s 
attire, quality of the equipment, whether or not 
the DJ will be fed or allowed to have a drink 
(be it alcoholic or not!) and other picky par¬ 
ticulars of w hat the DJ can and can't do, 

Nader mentality 

Clients of the T 90.s are educated, cautious con¬ 
sumers, hesitant to sign on the dotted line. 
They know the difference between a good DJ 
and one that is mediocre, yet they are nut above 
taking mediocre if there's a substantial sav¬ 
ings. They have been attending functions with 
DJs for some time now and have seen so many 
different types of DJs that it’s not easy for them 
lo make a firm decision. 

Operating a mobile DJ service is an attrac¬ 
tive venlure. The money can be good, and i( is 
great fun. But. over the past five years, the 
demand, in some areas, is falling behind the 
supply. Yellow page listings are endless. The 
competition is cut throat. In the near future, 
we will reach the point where the availability | 
of DJs w ill exceed the demand. If you think 
prospects are tough now, wail 'til that happens. I 

Our defense is to push quality. Put customer 
satisfaction back on top, and do whatever you 
need to do to substantiate your price. A good 
DJ or KJ w'ho is personable, enthusiastic and 
knows how to work the crowd is a terrific en¬ 
tertainment value. 1 The prospects are out there, 
and in greater numbers than ever before. If you 
want to succeed, you'll need to combine the 
aggressive selling techniques of the ‘90s with 
the common sense, personal-service attitudes 
of "the good oT days." 


■x 



hile mass-produced, cookie-cutter DJs may have 
been real money makers for the multi-system 
services of the late '80s and early '90s, they have 
created a new level of client skepticism and wariness. 
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JOHN'S ADDICTION 

Rozz looks back on thirty year career 



l ihe age of 13, John Hrehowsik, 
(pronounced her-ow-zik), re 
ceived the nickname Johnny 
Hrozz (later shortened to John 
Rozz) from his basketball team 
mate, "Fran Stupakevich." While 
playing tenor sax in his cousins' Ron and 
Ken's show band, John realized he was a 
natural and organized his own band, 
known as “The Renegades'' with the help 
of his friend Dennie Lewis. As band mem¬ 
bers came and went, childhood friend, Jim 
Bal lough stepped in to manage the new 
Renegades which later became fhe Royal 
Knights of Soul, one of New England’s 
best show bands under the direction of 
John Rozz during the late 1960's and early 
I970’s. 


The Rozz Rezume: 

A sampling of Sound Spectra ms 
Corporate Clients 
American Airlines • Basketball Hall 
of Fame • Bristol Meyers Squibb • 
Citibank * Caesar's Palace * 

Dolphin Hotel Epcot Center Walt 
Disney World ■ ESPN * Johnson & 
Johnson • Kenyon & Eckhardt * 

Mirage Hotel • Queen Mary * 

Russian Tea Room * United 
Technologies * US Submarine Base • 

US Surgical Corporation 

In addition, John Rozz has 
performed or appeared with 

President Ronald Reagan * Ernest 
Borgntne ■ C. Everett Koop • 

Drifters * 14 Karat Soul * Five 
Saints • Susan St. James * 

Marvelettes • Hugh Masakela • 

NRBQ • Platters * Regina * Shannon 
* Sargent Slaughter • Spinners • and 

John look a break from playing in his 
bund but remained active through his man¬ 
agement of it. While visiting a friend, he 
was invited to a “record hop" dance, where 
he got his first taste of programmable 
music. With an eye for the future, Rozz 
decided to plunge into the mobile DJ busi¬ 
ness and provide musical entertainment 
for people looking for an option to live 
bands. Assisted by longtime friend. Chick 
Kelman, they began Spectrum Sound En¬ 


tertainment. Years ahead of their time, 
John and Chick delighted audiences with 
their programmable music (using those 
little records with the big hole in the 
middle), incorporating “Simon Scz”. cos- 
ilimed characters and Chick’s famous 
magic shows through interactive audience 
participation. 

One of their earliest accounts, a resort 
area in Connecticut, would bus groups 
from New York City for a day of sun and 
fun in the country. Young New York City 
DJs would arrive at these parties to share 
their ideas, techniques and skills which 
exposed John and Chick to a New York 
style they would soon adopt as their own. 
Many of these DJs and early rappers 
worked with such artists as Kurt is Blow, 
Grand Master Flash. Treacherous Three. 
Jimmy Spicer and Afrika Bambaataa. John 
knew that his continued success hinged on 
the ability to combine the best of all 
worlds, lie needed an expert and found 
that talent in Kennie Smith (Special “K") 
a master of early mixing and scratching. 
Incorporating his live band experiences 
with audience participation and Kennie's 
inner-city style of mixing, scratching and 
toasting (rapping), John escalated his com¬ 
pany as the premier entertainment 
company of the Tri-State and New En¬ 
gland areas. 

This unique style carried John into his 
dream of mobile DJ stardom. With the 
many bookings now' coming in, it was 
important to expand his staff. John turned 
to his brother-in-law. Bill Conte for sup¬ 
port and Bill soon became an overnight 
success with his rock, southern rock and 
country style of music. Sadly in 1987, Bill 
Conte passed away. Mis untimely death 
was a great loss to John and the mobile 
DJ industry. As business continued on an 
upswing, a local young man. Bill 
Mazzucco. was added to John’s show for 
technical support. Bill s expertise in the 
selection and mixing of music afforded 
John the opportunity to seek out his inter¬ 
est in laser lighting technology which only 
added to the show's success. As the de¬ 
mands grew, John and Bill continuously 



traveled to different stales astounding au¬ 
diences everywhere. In 1 1 >X9, Bill took his 
special talent and moved on to open his 
own successful mobile DJ company. 

In the ever changing 90Y. John was the 
first to expand his mobile DJ show with 
interactive Karaoke which was a great 
musical attraction. As a DJ/Entertainer, 
John Rozz remains comfortable with 
highly selective music of all eras and 
styles. I le works with state-of the art com¬ 
puterized electronic instruments, 
multi-media CD ROM. computer anima¬ 
tion. laser discs and LCD video projection 
and lakes you into his world of virtual re 
ality where you can be tilled, spun and 
twisted into near impossible ways! As a 
technician .John artfully combines live and 
programmable music, creates lighting ef¬ 
fects with lasers, Roboscans, Robozaps. 
Dicrostars and Diamonds, the computer¬ 
ized lights of the 90’s. Safe, special effects 
like confetti, fog, bubbles, sparkles and 
flashes, as well as other visually exciting 
video techniques, are a trademark of a 
John Rozz performance. 

Today, the John Rozz show si ill con¬ 
sists of Chick and Kennie with some new 
faccs-Julie, Rem \uilumy and Rafael, 
They enthusiastically entertain nationwide 
with video dance screens, intelligent light¬ 
ing and lasers, special effects, dancers, 
percussion instruments and robots. 

Although 20 years have passed and 
times have changed, audiences still agree 
that no one creates more energy, fun, 
mules and happiness than John Rozz. 




Mobile Beat August September 1995 53 


























Hundreds help test Telex trio 


by Bob Lindquist 

c couldn't have asked fora bet 
ter day or place. Clear skies, 
sunshine, no humidity, numer¬ 
ous high radio/I V towers nearby, and 
acres of open ball field... perfect condi¬ 
tions for testing wireless mics. What we 
hadn't expected, however, was that our test 
would draw a crowd. No sooner had we 
set up the official Mobile Beat equipment 
test truck, we found ourselves in the midst 
of a thousand spectators leading a parade, 
complete with marching band and honor 
guard. An impressive line-up of local dig¬ 
nitaries. including a city councilman (the 
mayor couldn't make it), were on hand to 
help put these mics through the mill. 

Boys in the band 

lelex has been in the audio products busi¬ 
ness for over 60 years. As a manufacturer 
of wireless products, they have over 15 
years under their belt. All Telex products 
are designed and built in the United States. 

l or this report, telex submitted three 
uniquely different wireless systems from 
their broad line: the FMR-450H, FMR- 
15011. and the Pro-Star. The two FMR 


mics operate in the same broadcast bands 
as television stations, TV audio can, and 
does, cause occasional problems. So hav¬ 
ing a TV tower close by was essential to a 
credible wireless mic test. 

First up was the single-channel FMR- 
45011. This was the only one of the three 
to operate in UHl frequency ranges. The 
advantage of this is that the UHF range is 
far less cluttered than VHF <just like TV). 
As a result, we encountered no interfer¬ 
ence problems whatsoever w ith this unit. 
The sound w as crisp, clean, and clear up 
to, and exceeding, the 1,000-foot line-of- 
site range as specified by the manufacturer. 

Next out of the box was the three-chan¬ 
nel FMR-15011. Again, with the receiver 
directly in line of sight with the transmit¬ 
ter, the “connection" was clean and clear 
to 1.000 feet and beyond. 

To raise the bar. wc lowered the re¬ 
ceiver to a point were the signal had to 
pass over, under, or through a row oi cars 
and a maze of humans. There was a no¬ 
ticeable decrease in range, but signal 
strength at 1.000 feet was still far and away 
quite acceptable. We did encounter a bit 
of noise when passing directly in front of 


the receiver, regardless of the distance. 
While we were unable to determine the 
cause of the noise, when we switched the 
transmitter and receiver to another chan¬ 
nel the noise disappeared - an obvious 
advantage to the three-channel unit. 

The mics 

Roth systems used cardioid mics which 
really seemed to reach right out and grab 
what ever sound was within 12 to 18 
inches. While this assured that any user 
was on mic, it increased the si/e of the 
feedback zone. Since wo were using the 
mics as part of a PA setup to cover a ball 
field, keeping the user out of the feedback 
zone was a bit challenging. Overall, we 
found the quality of sound very good for 
both systems. They seemed almost totally 
immune to “popping" and wind rejection 
was also acceptable even without a sock. 

One important note: Some professional 
equipment, such as the l elex FMR series 
mics, is designed only with balanced 
(XLR) outputs. If you are not aware of this 
and don't road test your gear in advance, 
you may find yourself without the proper 
hookup cables. 

The FMR-150H retails for $950, the 
FMR-450H sells for $1,499. 

How the star ot the show... 

If you don't need a mic with 1,000-foot 
range, yet want to go w ireless at a budget 
price, wc found the Telex ProStar to be an 
exceptional DJ/KJ wireless value. It is dual 
diversity (two-channcl), lightweight, and 
an impressive performer. It won't give you 
a 1,000-foot broadcast range, but does 
handle distances up to 500 feet without 
breakup, even with a lot of obstacles. Its 
performance should more than suffice in 
any banquet hall situation, where the sig¬ 
nal can reflect off the walls and ceiling. 
The ProStar starts at $510, with a headset 
option for an additional S70. 





series units were supplied w ith handheld 
mics and lavaliers with body packs. The 
ProStar came with just a handheld. 

The purpose of our lest was to see what 
kind of range we could obtain with these 
wireless wonders before breakup, interfer¬ 
ence, or distortion, and to evaluate the 
quality of sound at various distances. 

Testing one, two 

One of the most common problems with 
wireless mics is interference. As wireless 



For more information, 
contact: 

Telex Communications, Inc. 
9600 Aldrich Ave. V, 
Minneapolis. KIN 66420. 


Author shown testing the 
range ot the FMR-150 . The 
truck is just visible at the 
base otthe tree line in the 
enclosed circle. 
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We've not only got what's new... We've got what's next! 


THIS MOUTH'S SPEC!JUS! 


rft$t&i£coK "Dp 




DENON 


ODYSSEY 


CASES 
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AVENGER 

LIGHTING EFFECT 

*197 



850W AMP DN-2000mk2 100-DISC 


425WPC @ 4 OHMS 



*429 



DUAL CD PLAYER 

*CAU 


CD CASE 


*49 



DJGUK 


SOUND 



Denon DN-200Qmk2 
Denon DN-2700 
Denon DN-600 
MTX MX-600 
MTX MX-350 
MTX MX-250 
Technics SL-1200mk2 
Stanton T rackmaster AL- 1 
Stanton 680EL 
100-disc CD case 
Single 1200 case 
DJ coffin-style case 


CALL FOR 
OUR LOW 
PRICES! 
ALWAYS 
IN STOCK! 

CALL 
IN STOCK 
$87.00 
69.95 
49.00 
109.00 
199.00 



QSC USA-850 amp 
QSCMX-1500a amp 
Ashly FET-2000amp 
OSC MX-3000 amp 
Shure SM-58LC mic 
Shure SM-57LC mic 


$429.00 
CALL 
599.00 
CALL 
107.00 
97.00 
from 249.00 
CALL 


Shure wireless 
MTX PWR-115 speaker 
Phonic PCL-3200 ccmp/limiter 199.00 
Aphex Aural Exciter 199.00 

Sony TCD-D7 DAT 597.00 

Lexicon JamMan sampler 349.00 



non 


Marlin Pro812 Roboscan 
Marlin Pro5iS Roboscan 
Marlin Pro216 Roboscan 
ADJ Avenger effect 
ADJ Aggressor effect 
ADJ Vertigo 
PAR36 pins pet w/lamp 
Marlin StarHash Dichro 
ADJ Fog Hog fogger 
Atmospheres fog juice, 2.5 gaJ 
Lycian Clubspot follow spot 
Marlin MagPro 2000 fogger 


CALL FOR 
OUR LOW 
PRlCESi 
$197.00 
257,00 
197.00 
18.95 
189.00 
157.00 
89,00 
597.00 
CALL 





Zenith PV-851 projector $2597.00 

Seleco SVT-130 projector CALL 

SbIbco SVT-190 projector CALL 

100' electric screen 695.00 

Ceiling TV mount (up to 25" | 149 00 

Panasonic HIFI VCR's from 299.00 
Panasonic WJ-AVE7 mixer CALL 

SharpVision projectors CALL 

Pioneer LaserDisc players CALL 

Sony VCR's CALL 

Panasonic Direct-View TVs CALL 

Pioneer LaserActive 399,00 


Call for your eopy of the Sound Ideas 1995 catalog¬ 
ue have everything for the Mobile DJ and nightclub! 

TO ORDER: 1-800-543-6434 

Showroom: (614) 263-3720 Wo ship UPS COD or prepaid! 

VISA - MASTERCARD - DISCOVER 
lours : M-F 10am-7pm, Sal 11am - 6pm EST 

3671 Karl Rd. Columbus. OH 43224 FAX * (614) 263-1823 


All speakers are priced each. Sound Ideas is not responsible for typographical errors. Prices and specifications subject to change without notice. 
























































































Y ou've jusl pocked away the final 
load for the evening.,.time to re 
lax at your favorite watering hole. 
From one end of the bar you overhear a 
conversation about wedding playlists. 
Over your shoulder you hear a debate 

-Hr V 

about the merits of new mini-discs vs. 
CDs. This is great, a local bar with a bunch 
of people thiil speak your language. You 
look around to join in the conversation and 
realize these discussions are not in real 
time, hut in virtual time. You've just en¬ 
tered the cyberspace community for DJs. 

Newsgroups 

There are over 1,000 Usenet newsgroups 
or discussion groups available. The 
Usenet, originally academic in nature, was 
created in 1979 with sites at the Univer¬ 
sity of North Carolina and Duke; it grew 
out of a need to share information. Usenet 
is not die Internet, but many of the mes¬ 
sages flow' across the Internet. 
Newsgroups operate through the efforts of 
the contributors and the administrators at 
the more than 100,000 sites that route the 
traffic. The message groups range from 
highly technical: bionet.virology (a medi¬ 
cal discussion of viruses) to extremely 
light: alt.tv.seinfeid (hig fans of the tele¬ 
vision show trade scripts and trivia). 
Mobile and club DJs have a meeting place 
on the net in the newsgroup: 
alt. music.make rs.dj. Club DJs may lind 
themselves more at home at alt.dance and 
KJs can check out alt.karaoke. 

The DJ newsgroups can he accessed 
two ways. If you have a commercial ac¬ 
count on America Online, CompuServe, 
Delphi or Prodigy you simply go to the 
Internet area and look for the newsgroup 
section. 

When you enter the name of the 
newsgroup, you are '‘subscribed." II you 
hav e a direct Internet account, log in, start 
up the news reader software anti search 
for the newsgroup. 


When you first log into die newsgroup 
you will be presented with a list of “ar¬ 
ticles’’ from the past week or so. You will 
probably find it useful to list the articles 
by subject so that you can follow 
“threads" or topics. When you scan the 
threads you will be presented with a di¬ 
verse list of discussions: Is vinyl dead? 
Beginner needs help. What is a Slip Mat ? 
1 low do I bi-amp? I : irst dance songs? Etc. 

DJI: "We’re new in the business and 
need some suggestions about advertis¬ 
ing.” 

DJ2: “I’d rank ’em like this: direct 
mail, personal calls to hall managers, 
yellow pages.’’ 

DJ3: "As your business grows, you 
will find that word of mouth is your best 
source.” 

Anything Goes 

Usenet is unowned. There is no way 
to take some to court for offending you. 
To some people the no-ho Ids-barred dis¬ 
cussion is distracting or even offensive. 
Toothers, it represents the logical exten¬ 
sion of the f irst Amendment. However, 
each newsgroup has its own set of infor¬ 
mal rules. On all.music.makers.dj the 
atmosphere is fairly laid buck, but 
punches are occasionally thrown (a.k.a. 


getting “flamed”). On any newsgroup 
there is a network culture with its own 
rules and standards of behavior. The most 
important item to remember is that all of 
the messages are stored on thousands of 
computers around the world; saving space 
(bandwidth) is the key to keeping the mes¬ 
sages flowing. 

Here is a brief primer to “Netiquette." 
Read it before you start on the Usenet. 

• Avoid multiple posts. Stay away from 
"I agree" posts. Messages need to have 
content. 

• Be accurate when quoting. In reply¬ 
ing to a previous message be sure to 
include only the relevant part. Reposting 
the entire messages wastes bandwidth. 

• Limit your test messages. 

• Don’t Advertise. Advertising is strictly 
off-limits. Multiple mailings and promo¬ 
tions to newsgroups has caused some users 
to lose their account with their provider. 
You’ll only get people hacked off. How¬ 
ever. it is OK to share with a group a 
product that might he of interest to the 
group. 

• Don’t repost the same message more 
than once. Messages take a while to ap¬ 
pear. 

• Use E-mail to respond to an individual 
message. For example, one day 1 read that 


Online Update: 


Each week, more and mart 01s are becoming part of the action an the internet. If you ore among the many spinners in hypeispace, Check out 
these electronic DJ gathering places: 


SERVICE — 

USENET- 

USENET- 

USENET -.- 

USENET- 

USENET- 

USENf. 

USENET — 
USENET — 


LOCATION ADDRESS — 

AIT MUSK MAKERS DJ- 

..ALT.MUSK DAHCE- 

-ALT.fUVE ™—™~ 


(ompuSeree — 
AMERICA ONLINE 
TRAXnet —— 
DANCENET — 

■ ■ i " i 

America Online 
E-Mail 


-AlT.IEtHNO 

—.— A LI. RAP. 


- SECTION THREAD 

- HrWSGROUP 

- NEWSGROUP 

- NEWSGROUP 

- NEWSGROUP 

- NEWSGROUP 




— NEWSGROUP 

— HEWSGROL ' 

— NEWSGROUP 


AIT. MUSIC KARAOKE - 

All. WEDDINGS- 

SOC. WEDDINGS- 

MUSK INDUSW FORUM-DJs/RADIO, IRAK Entertainment! 

MUSIC MESSAGE CEHtER-MobiWtbb Jorkj/fwmeni 

SC68S.COM---DJs, PRODUCERS, ARTISTS 

BBS: 410.53S.S708-DJs, RECORD P001S, LABELS 

BBS: -108 971.3776 ------- DJs, RECORD POOLS, LABELS 




— DJ Net (Sundays. I1PMJ ——--—- People Connection 

— MobdeBeat SADLtOM-~—— -Mobile Beal: The DJ Wogoiine 


56 Mobile Beat August/September 1995 














































































































was someone looking for a CD copy of 
“American-Soviets” by CCCP. There 
were over eight replies telling ihe per¬ 
son the same thing. This wastes 
bandwidth. 

• Read before you post. Make sure 
you arc current and know what issues 
have already been discussed in a specific 
newsgroup. 

• Don’t have long signatures. A sig¬ 
nature should contain your name, 
company. E-mail address and maybe a 
quote. Avoid displays of graphics; that 
again wastes space. 

• Don't "spam." Flooding several 
newsgroups with the same message is 

called spamming. It is heavily 
frowned upon on Usenet. 

• Note your jokes. Humor is good. 
I lowever, it is easy to misunderstand the 
written word. Use emotions like- :-) 
(look at it sideways) or include a ha-ha 
if you are making a joke. 

• Be careful with formatting. Keep 
line length to 72-80 characters. Don't 
right justify the text (it's hard to read). 

• Post to the right group. Rec.audio, 
professional is a good place to talk about 
the relative merits of an amplifier, but 
not the right place to discuss a specific 
mix for a wedding. 

• Look for l-AQ's. Many newsgroups 
have frequently asked questions: they 
will answer several questions before you 
get started. 

DJ: ‘Tve heard there are modifica¬ 
tions that can be made on the 1200 to 
add more pitch control." 

DJ2: “I've seen it somewhere on the 
net. Try looking up hypereaf.com on your 
web browser or 1 can E-mail it to you." 

Cyber community 

The Usenet is the crossroads of a Uto¬ 
pian cyber community. People really do 
work together in a spirit of cooperation 
to help others solve problems. There is 
open sharing without fear of being put 
down. No one knows much about any¬ 
one else in the community except their 
thoughts, ideas, opinions, and dreams. 
For those who master the Usenet eti¬ 
quette. the rewards of sharing knowledge 
and information can be substantial. 

Tt d Guriev owns South! Associates in Dallas, 
Texas , He can be reached at 
tgitrley(a)0nramp,nei. Send a private E-mail 
request to he added to his free mailer of DJ 
sources on the net , 
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CD packaging. 
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Fail to plan ... 

Plan to fail....Part 

Know your business...and your 
competitors. 

bv Blaine S. Greenfield 



hile it is imperative you learn 
everything you can about your 
target market (as discussed in 
the June/July issue) this is really just the 
tip of the iceberg of the research you need 
to do. You must also learn about your com¬ 
pel ition. With this information, you can 
adjust your marketing plan accordingly 
and become even more competitive. 

Think about any pro football team. It 
gets a comprehensive scouting report of 
the upcoming week’s opponent, complete 
with videotapes of previous games. This 
enables the coaching staff to know about 
the players, their strong and weak points, 
and what strategies they use in various 
situations. You need, at the very least, 
similar knowledge. Unfortunately, most 
DJs don't place much emphasis on this 
element of their marketing plan. The truth 
is. they can learn from their competitors 
and strengthen their own business. II you 
watch your competitors closely, with a 
systematic approach you can even predict 
their future plans (Think of pro football 
again). This will give you a huge competi¬ 
tive advantage. 

Who are your competitors? 

Any DJ who sells similar services in your 
marketplace is your competition. They 


may not be going after the market you 
presently cover (high school dances, for 
example), hut that doesn't mean this will 
always be the case. Too often I have seen 
firms think they had a particular market 
"covered' only to lose it due to compla¬ 
cency. 

It seems that everybody is competing 
for your target market's money. They all 
want to do the same things: gain Atten¬ 
tion, Interest, Desire, and Action (the 
so-called AIDA formula). Since you want 
to do this, too, you must quickly learn 
what works and what doesn't. 

Start off by thinking about your clos¬ 
est competitors. Try to list at teas! three 
and, if possible, no more than five. Then 
think about your other competitors, both 
actual and potential. This list should again 
range from three to five names. 

Now go leant what you can about your 
competitors to help you set your market¬ 
ing strategy. This may take some time, hut 
essentially you arc looking at the adver¬ 
tising and promotional materials they use, 
what markets they target, how they are 
doing in their target markets and how their 
customers feel about their services. Be 
like a sponge and soak up as much infor¬ 
mation as you can. You will eventually be 
able to anticipate your competitor’s 


moves, as well as learn from their 
strengths and weaknesses. 

Questions to ask 

You want to find out as much specific in- 
formation as possible, such as: How many 
years have they been in business? How 
many DJs do they employ? How many 
bookings can they handle on a given 
weekend? How many bookings do they 
do annually? What do they charge? What 
is their market share? (Take a guess at this 
figure, if need be). While you may have a 
tough time getting a straight answer to 
some of these questions, these items can 
help you gauge each competitor's finan¬ 
cial strength, along with its profitability. 

You next want to get information on 
the players, including their ages, experi¬ 
ence in the business, training or education, 
strengths and weaknesses, and other per¬ 
tinent information. 

Lastly, consider the competitor's mar¬ 
keting strategy with respect to its pricing, 
advertising themes, and promotion/pub¬ 
lic relations efforts. I recommend that you 
use a separate sheet of paper lor each com¬ 
petitor and if you have room at the bottom, 
include three other questions: 

* Significant changes (new personnel, 
services, etc.)? 


Blaine's Bullet 

The preceding column mentioned the use of outside advisors. Why not try an advisory board? This is much less formal than a board of directors and doesn’t have to cost 
very much to set up. Ask peoole with different backgrounds if they would be willing to assist you n your endeavors. Try lo get a banker on board, as well as an accountant 
and a lawyer. A marketing person, be it a former college professor or somebody you deal with, is not a bad idea either. Keep the group small. (No more than 10 members.) 
Meet no more than once per quarter and or when special problems should arise. Typically, you don’t have to pay these people, but it is a good idea to spring for a meal. 

And make a big deal out of recognizing the group’s efforts. One way I accomplish this latter task is to give out certificates of appreciation. 

And this month’s winner 

This months Marketing Ideas winner is Frank Ciniglia of Hoi Trax Mobile Music in Scotia. N.Y. Frank, like many other DJs, sends a thank you letter and evaluation sheet lo 
each customer with a stamped, self-addressed envelope. While a great many readers automatically send out the thank you, I like how Frank also includes it with his 
evaluation sheet. But what I REALLY like is how he includes, as a further lhank you. a ‘Frequent Party Plan" card to insure referrals. This card provides for progressive 
discounts on future parties: i.e.. 10 percent for 2nd party, 15 percent for 3rd party, etc. A unique feature is that the card is transferable. This allows a bride to refer" Frank 
to her Inends or other people who will be getting married or planning parties. To quote Frank: “This system has more than paid for itself with new business and goodwill, 
even when the card is not used.” 

All Marketing Idea submissions will be personally acknowledged. Send to 283 Bolton Road. East Windsor, N.J. 08520. 
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SPINNIN' 2000 explains in detail. . . 

• PRO SOUND AND LIGHTING EQUIPMENT ■ MIXING TECHNIQUES* 

• ASSEMBLING A SOUND SYSTEM AND MUSIC LIBRARY • 

• PERFORMING AT WEDDINGS AND OTHER FUNCTIONS • 

• MANAGING A DJ SERVICE • TRAINING OTHER DJS • CONTRACTS • 

• ADVERTISING YOUR SERVICE • GETTING JOBS • AND MUCH MORE! 


NOW JUST $19.95! 


To Order: Send $19.95 plus S3 postage {odd $5 lor hardcover version) 
Send check or money order wilfi name and shipping 
information to Spinnin Pro DJ, P.Q. Box 5 last Rochester, NV14445* 
NY Residents pi emt iiuludt? soles lint. 



* How this competitor competes with us? 

* Comments? 

Sign and date the form, so that others may know 
when if needs lo be updated and by whom. Inci¬ 
dentally, it is noi a bad idea to have at least one 
other person review and/or help with the effort, so 
that you can get the perspective of at least two dif¬ 
ferent opinions. Here’s another suggestion: While 
you're doing this analysis, have your own DJ busi¬ 
ness scouted (“shopped”> in order to get an unbiased 
opinion of how you stack up against the competi¬ 
tion. You can ask a friend to ask a relative or 
friend—unknown to you—to gauge how you do 
such routine things as answer the phone, mail out 
materials, follow-up, and send thank you notes. 

How do you stack up? 

Now you can begin to see how you stack up against 
your competition, This is helpful when you start to 
think about key comparison areas. Here are a few' 
areas that might be applicable to your DJ timi: price, 
quality, service, number of years in business, ad¬ 
vertising, range of music offered, and availability. 
You should, by now, be able to descr ibe your com¬ 
petition in each of these areas, and describe how' 
you stack up. (If not, go back to Part I of this se¬ 
ries!) Base your marketing strategy on your 
strengths, the competition's weaknesses, and what 
the market tells you it wants. So if you are weak in 
anything—say in the type music you offer—you 
can shore up to become more competitive. This is 
especially important if you find yourself unable to 
handle requests from a particular ethnic group, say 
at a wedding. 

Blaine S. Greenfield is head of Blaine Greenfield As¬ 
sociates and a professor at Bucks County Community 
College. He will answer all requests for informations ad¬ 
dressed to the above address. He is also available as a 
consultant, trainer, and speaker: call (609) 443-3781 or 
fax (609) 426-0246. or write via the internet, 
Greenfieldb@bucks.edu. for fur (her information 


"We don't want you satisfied...We want you THRILLED!" 
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CHICAGOLAND AREA CALL: (708J 298-8855 
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Summer school is in session at Mohr Tech and I have just completed putting 
together the final exam. To make sure all my students get the best possible grade 
and therefore feel good about themselves (here in this day of outcome based 
education), I’ve decided to give out the test and the answers in advance. Here are 
several scenarios as submitted by Mobile Beat readers. Compare your answers to 
those below and give yourself 100%. 


^ / have a stereo mixer and a ste- 
. I reo power amp and normally 
play the system in normal stereo 
fashion. 1 have just hooked a gig in which 
I have two rooms to set up sound in. I only 
have two speakers and would like to play 
the system in mono in order to have both 
of them getting the same combined leftI 
right (mono) mix. What is the best way to 
do this? 

Look for a stereo-mono switch somewhere 
on your mixing console. If you have one, 
set up your system, throw the switch in 
mono position, and place the speakers in 
each room. Some mixers may have a spe¬ 
cific jack in the back dedicated to mono 
output. If you don't have this then you 
must combine the signal externally. The 
quick and dirty way is to use tw'o mono 
“Y" adapters — one with two male KCAs 
and a female RCA and one with one male 
RCA and two female RCAs. Connect them 
as shown in Fig. I. 

The better way to do this is electroni- 
tally with a signal combiner box. Most of 
these units can be bought at DJ or musical 
instrument outlets. For those of you who 
are a little bit daring and have some elec¬ 
tronics background, you may want to build 
the small circuit in Fig. 2. 

G l normally use a simple two-way 
, system with 12-inch woofers. 
This works for most small par¬ 
ties and weddings; but l have a problem 
when I do larger parties such as school 
functions and block parties. Is there any¬ 
thing l can do to improve the bass response 
of my system with a signal processor or 
should l just upgrade to bigger speakers? 
My amplifier is capable of delivering 300 
watts per channel. 


The only way you arc going to get more 
bass is to use a larger cabinet with a 15- 
or 18-inch woofer. Trying to use a signal 
processor (EQ or Compressor/Limiter) on 
your i 2-inch woofers is like trying to haul 
a 23-foot boat with a Yu go. It’s just not 
going to w'ork! The end result is a cooked 
amp or a woofer dial ends up in the middle 
of the dance floor. The easier way is to 
upgrade to a speaker with a larger woofer. 
Most single 18 inch or dual 15-inch full- 
range cabinets do the job nicely, as you 
do have plenty of power. If the sound qual¬ 
ity of your present system is exceptional, 
you may want to use a sub woofer to en¬ 
hance the bass. Another tip would be to 
place your speakers on tripods so the mids 
and highs travel further. 

Adding a sub woofer is more compli¬ 
cated. but offers the most flexibility. When 
purchasing a sub woofer, look for one with 
an internal crossover. If you purchase one 
that needs an external or active crossover 
you may be looking at a major investment 
— as you may need a second amp to run 
the system — however, the results will be 
more noticeable. Sonic manufacturers, 
such as Community, offer a special out¬ 
put jack on their sub woofers that allows 
you to connect your existing full-range 
speaker to it without any change in im¬ 
pedance. If you purchase two sub woofers, 
you can run the system in normal stereo 
with only one amp. This is the least ex¬ 
pensive way to enhance your sound 
system. 

e l have a power amp that is rated 
, at 500 watts per channel at 4 
ohms. I have speakers that are 
rated at 300 watts into 8 ohms. Am l in 
danger of blowing my speakers? 




You should find out the 8 ohm rating of 
the power amp. Check the owner's manual 
of the amp to find this rating or, if you 
don’t have the manual, try a DJ store or 
contacting the manufacturer. If all else 
fails, (your case being the exception) I 
would guess that it would probably pul out 
anywhere from 275 to 400 watts into your 
speakers at 8 ohms. You should be OK 
with your speakers. 


/ own a mixer that has two phono 
and two line inputs. I would like 
to use two CD players, a tape 
deck and a VCR. ! have recently bought 
the CD players to replace my turntables. 
Is it possible to convert the two phono in¬ 
puts to be used with the CD players? / was 
told l have to purchase a new mixer. Is 
there anything else 1 can do? 



If you were converting from line inputs to 
phono inputs, it would be easy. There are 
special boxes that can accommodate that 
purpose — but you want to do the reverse. 
Believe it or not the best thing you can do 
is to purchase a new mixer with more line 
inputs. As far as converting the inputs, 
there is nothing you can do. But (and this 
is a BIG but) there is something / can do. 
I have converted phono inputs on mixers 
to accept CD players. You can call me at 
Abracadabra and 1 11 discuss this more 
with you or any other DJ that happens to 
be facing this same dilemma. 



If you have a question or an idea, write 
me at Abracadabra, /153 Deer Park Are., 
N. Babylon, N.Y. 11703; or call at (516) 
667-2300. See ya next semester when l talk 
about things that make your system go 
hummmmm. 
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Turntable not turning? 
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Send it to us! 
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colored light that 
move to the beat! 


List $319.00 


List $325 GO 


Your Choice Only $ 179.99 While they last! 


Save BIG on 


CD Cases 


CD120 $99.00 
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Speaker Drivers 



SHOPPER'S 


IK 13141 Mil 


by Henry Collins, Technical Editor 



he basic task ol a speaker system is to transform 
electrical signals into sound waves. While there are 
hundreds of competing speaker systems and 
technologies on the market, what we actually hear from a 
speaker is really a combination of interacting factors that 
have a decisive impact on its sonic performance. 

In the paragraphs that follow, we will explore some of the 
basic operating principles and characteristics of speakers. A 
solid understanding of this material will be a valuable aid, 
especially in light of the vast number of competing speaker 
systems and technologies on the market today. 

Before continuing, there is one important concept that we 
would like to review. In understanding and evaluating the 
performance of speakers, we must recognize that much of 
the sound we hear radiating from a speaker is a 
pyschoacoustical interpretation of the original sound source. 
For this reason, a listener's preference for one speaker over 
another is purely subjective and is more a reflection of the 
listener's personal taste than the speaker’s ability to accu¬ 
rately reproduce sound. So, the real test for a speaker is how 
well it performs in a “live" listening environment and not 
necessary how good it sounds in an anechoic chamber. 


A speaker is comprised of one or more 
drivers or transducers which transform 
electrical current into mechanical energy. 
The mechanical energy is produced by a 
diaphragm with a small coil attached at 
one end which is suspended within a mag¬ 
netic field. When current is applied to the 
coil, an electromagnetic field is generated 
in the coil causing it to move in or out in 
accordance with the orientation of the 
magnet 's poles. 1 he movement of the dia¬ 
phragm disturbs the air surrounding the 
driver to produce acoustic vibrations 
(sound waves). 

There are basically three types of driv¬ 
ers used in the design of high fidelity 
speakers (tweeters, midrange and bass 
drivers), each is engineered to reproduce 
a specific frequency range. Although there 
are full-range drivers, because of perfor¬ 
mance limitations inherent in their design, 
they are generally not used for high fidel¬ 
ity sound applications. Band specific 
drivers offer belter efficiency than wide 
band drivers or full-range drivers because 
their power is concentrated within a nar¬ 
row frequency range. By using two or 
more band specific drivers in the design 
of a speaker, linear performance charac¬ 
teristics can be obtained. 



Bullfrog DF-112 (stand), DT-1IS (L), 
DT-215 (R) 

Tweeters_ 

t weeters are used to reproduce the upper 
end of the audio spectrum. To reproduce 
audio frequencies of up to 20,000 Hz., 
tweeter diaphragms are generally made of 
lightweight but rigid materials such as 
plastic or metal foil. In addition, tweeter 
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diaphragms, unlike midrange drivers and 
woofers, have small surface areas to help 
reduce the electromechanical energy re¬ 
quired to vibrate them at high frequencies. 

For optimum performance, tweeter dia¬ 
phragms must maintain uniform shape 
while in operation. Distortions or irregu¬ 
larities in a diaphragm's form during 
operation can help contribute to high fre¬ 
quency coloration and loss in overall 
fidelity. 

Equally critical to a tweeter’s perfor¬ 
mance is its pattern of dispersion—the 
way in which sound radiates from the 
driver. Since high frequency sound waves 
are more unidirectional than low fre¬ 
quency bass signals, placement of tweeters 
in a speaker enclosure plays a key role in 
determining the speaker’s overall perfor¬ 
mance, particularly in the high end. 



Celection SRI MK2 

Midrange 


Midrange drivers reproduce the frequency 
range that lies between the upper bass and 
lower high end frequencies, typically 350 
Hz to 5,000 Hz. This range includes a 
major portion of the audio frequencies 
produced by horn, string and keyboard 
instruments, as well as vocals, for this 
reason, the design and selection of 
midrange drivers play a very large role in 
! shaping the total performance of a speaker 


system. 

The middle frequencies reproduced by 
1 midrange drivers create presence in mu¬ 
sic. Presence is the sensation or feeling of 
a live performance experienced by the lis¬ 
tener when listening to recorded music. 
Like tweeters, the placement of midrange 


drivers in 


the enclosure is critical to the 


overall performance of the speaker, espe¬ 
cially with regard to stereo imaging. 

As with tweeters, the dispersion pattern 
of a midrange driver will greatly influence 
the overall performance of the speaker 
system, especially with reference to ste¬ 
reo imaging. Since a major portion of the 


program material is reproduced by the 

midrange driver, this will shape the left 

and right positioning of musical elements 

heard bv the listener. 

# 


Bass drivers reproduce the low frequency 
range, typically from 20 !(/. to 350 11/ or 
more. Audio frequencies in this range ex¬ 
hibit omnidirectional characteristics so 
that placement of a bass driver in an en¬ 
closure will not have a critical influence 


on stereo imaging. 

To resonant the large volumes of air 
required to reproduce these frequencies, 
bass drivers use large diaphragms and 
heavy voice coil magnets. As you would 
expect, the power requirements of bass 
drivers exceed those of midrange drivers 
and tweeters. In an el fort to help improve 
bass driver efficiency and frequency re¬ 
sponse. manufacturers have experimented 
with polymers, titanium and aluminum as 
an alternative to paper diaphragms. The 
primary design goal of each manufacturer 
is to produce a diaphragm with greater ri¬ 
gidity and less weight than paper. 

The performance demands placed on a 
bass driver when reproducing digitally 
recorded material are quite different from 
those of conventional analog recordings. 
Digiial music's fast attack time and high 
dynamic characteristics make lightweight 
and rigid bass driver diaphragms a must 
for more accurate bass reproduction. 



Cerwin-Vega! V-I5H 

The Crossover 

As was previously mentioned, there are 
basically three types of speaker drivers, 
each designed to reproduce a specific 



Community CSX57-S2 

mr 

range of audio frequencies. In the design 
of a speaker system featuring multiple 
drivers, it is necessary that each driver re- 

m 

ceives only those frequencies that it can 
accurately reproduce. The device used to 
segregate the audio signal min the desired 
frequency hands is called a Crossover 
Network. 

Crossovers are designed to block or 
pci nut the passage ot specific audio fre¬ 
quencies. Low-pass crossovers block high 
frequencies, a high-pass crossovers block 

low frequencies and band-pass crossovers 
permit the passage of frequencies within 
a specific bandwidth. 



Electro-Voice SR 1 MK2 

Capacitors and chokes (often referred 
to as coils) are the semiconductor compo¬ 
nents commonly used to block or pass 
audio frequencies in a crossover. Capaei 
tors are used to pass high frequencies and 
block low frequencies, making it a high- 
pass filter. Chokes are used to block high 
frequencies and pass low frequencies so 
they are usually called low-pass fillers. 
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FREE 72-Page Sound & Lighting Catalog 






• LARGE SELECTION - FAST DELIVERY 

• GUARANTEED BEST PRICES 
• 30-DAY TRIAL EXCHANGE 

• 30-DAY PRICE PROTECTION 


Imagine the best pro gear being just a phone call away. 
We have the gear you want in stock at great prices. Even 
better, we add outstanding value with one-on-one customer 
service and quality after-the-sale support. Our sales associ¬ 
ates use the gear in our catalogs so they can direct you 
to the products best suited for your needs. 

Isn't it time that you got both great prices and great ser¬ 
vice? Give us a call today for your complementary catalog 
subscription. 

Our 2-Day Air Express Delivery is 
Available for only $5.97 more than UPS 
ground rales. Call for details. 



THE BEST NAME BRANDS 


AB Systems • Akai • AKG • Alesis • Allen & Heath • Altman 
American DJ • Anchor Audio • Anvil Case • Aphex • Applied 
Electronics * ART • Atlas • AudioTechnica * Audix • BBE 
Biamp • Boss • Bretford • Gerwin-Vega • CAD • Crown 
Daylite Screens • DBX * Denon • Digitech • DK Karoake 
Diversatronics • DOD • Eclipse Lasers • Electro-Voice • E-MU 
ETA • Furman • Gemini * Genesis Cases • Hosa * JVC 
Lexicon • Lightcraft • Lightwave Research • Lineartech 
Mackie • Martin • Meteor * MTX * Nady * NSI 

• Ortofon • Panasonic • PAS * Pioneer • QSC 
Rane • Rapco * Roland • Rosco • Runco • Sabine 

• Sennheiser * Shure * SKB Cases • Soundcraft 
Soundtech • Soundtracs • Stanton • Switchcraft • Tascam 
Tannoy • Technics * Telex * TOA • Tri-Lite • Ultimate Support 
Ushio Lamps ♦ Zenith Video Projectors * Ampex and TDK 
recording tape • 100’s of hard to find accessories 


Littlite • 
Numark 
Ramsa • 
Samson 







VISIT OUR SUPERSTORE 


Our Superstore is located 
freeway close to all of 
Southern California (10 min¬ 
utes from DisneyLand™) 

13110 Magnolia St. 

Garden Grove, CA 92644 
(close to Disneyland™) 

(1/4 mile north of #22 freeway). Store Phone: (714) 530-6760 
Sales • Rentals • Installation • Design • Service 



Our 19th Year! • Se Hahla Espahol 









































































Gemin i MB-590 

The contribution made by a crossover 
to speaker’s performance is enormous. For 
this reason the design and engineering ef¬ 
fort that goes into the development of a 
multi-driver crossover network can make 
or break a speaker. 

The Enciosure 

Speaker systems are generally described 
by the type of enclosure used in its de¬ 
sign. For example, there are infinite baffle, 
tuned port, bass reflex, horn loaded, folded 
horn, passive radiators and air suspension 
enclosures to name but a few. Each en¬ 
closure is designed to optimize the 
low-frequency output performance of the 
bass driver. 



Klipsch KP-2000C 


While much time and effort has been de¬ 
voted to improving bass response, there 
are other factors in the design of a speaker 
enclosure that must also be considered, 
these include cabinet resonance and dis¬ 
persion. An explanation of each follows: 


Cabinet Resonance _ 

All speaker enclosures, no matter how 
well designed, resonate to some degree. 
The principle goal in speaker enclosure 
design is to keep cabinet resonance to a 
minimum, well below audible frequen¬ 
cies. In this way, cabinet resonance will 
not interact with the speaker's transmis¬ 
sions and result in sound coloration, lb 
keep cabinet resonance at a minimum, 
dense plywood or particle board is com¬ 
monly used to build speaker enclosures. 
More recently, a number of innovative 

speaker enclosures have been constructed 
of high-impact polypropylene structural 


foam. It provides a stiff and extremely 
durable enclosure. 

Dispers[on 

Dispersion is the path of travel that sound 
takes as it exits a speaker. Ideally, sound 
should radiate from a speaker evenly and 
at wide angles to ensure good stereo im¬ 
aging and accurate high frequency 
reproduction. Ideally, the tweeter, 
midrange bass driver components should 
all be aligned on the same vertical plane 
and in close proximity for accurate lime 
alignment and clearer definition. Since the 



LOWEST PRICE GUARUNTEED! 


Lighting 

Step into the future with 
the amazing new 


J • featuring 10 sound activated patterns! 


WE CARRY THE BRANDS YOU TRUST... 

AMERICAN DJ-CERWIN VEGA-DENON’GEMINl'MACKIE'MARTIN-MTX-PtONEER j 
QSC RAMSA SHURE SONIC SOUNDCRAFTSMAN STAMUM SUNIC-TECHNICS 


Controllers 


Amplifiers 


CD Players 


Turntables 


Stands 


Foggers 


^-1 Mini-StarTec II 


Sphinx l 


Vertigo 


Mirror Balls 


Sum ay 


Quartet 


Mega Strobe 


Avenger 


Hyper Moon 


Aggressor 
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upper frequencies convey much o: the 
psychoacoustic stereo information heard 
by the listener it is important that the lis¬ 
tener have clear access to these 
frequencies. While speaker placement in 
a listening area plays a decisive role in 
defining stereo imaging characteristics, 
driver performance and enclosure design 
are of key importance in this regard. Ob¬ 
viously this is more practical in permanent 
sound installations where speaker place¬ 
ment can ho planned and designed to room 
and listening specifications. In mobile 
applications, DJs should strive to create 
and stereo sound field by placing the left 


and right channel speaker cabinets so that 
each provides the widest coverage possible 
over the intended listening area. 

Efficiency 

Expressed in dBs, efficiency is the mea¬ 
sure of a speaker's ability to produce 
optimum sound pressure levels with mini¬ 
mal electrical input. This rating is the 
sound pressure level measured directly in 
front of the speaker (on axis) at I meter 
with a I watt full spectrum, fixed ampli¬ 
tude input signal (pink noise). The higher 
the dB rating, the more efficient the 



NO MOBILE DJ IS 
COMPLETE WITHOUT ONE! 

fraction of the time and effort, 
complete mirror ball package will 
well for you as a clumsily 
mirror ball from the ceiling. 


Pre-mounted 110v Motor 
w/internal circuitry 

Collapses for easy 

transport 1 

One year limited warranty 

Extends to over T tall 

Heavy duty Detachable 

Base 

Floor to ceiling beam 
projection 


speaker. High efficiency is especially de¬ 
sirable trait in a speaker as it reduces the 
power demands on an amplifier required 
to produce a given sound pressure level. 
A speaker that is 3dB more efficient than 
another model requires half the output 
power needed to produce equal sound 
pressure levels. 



SoundTech B5 

Self-Amplified Speaker Systems 


Advances in power output transistor and 
chip technology have found their way into 
the design of self-amplified speaker sys¬ 
tems. Compact, low-heat switching 
amplifiers have been incorporated into the 
enclosure designs of several speakers on 
the market today. These lightweight am¬ 
plifiers eliminate the need for bulky, heat- 
generating power amplifiers. A word of 
caution with purchasing self-amplified 
speakers, make certain the speaker can 
also be driven by an external power am¬ 
plified in the event internal one fails. In 
additional, while most self-amplified 
speaker boast claims of rugged design, 
they arc not indestructible. Look for ob¬ 
vious indications of sturdy design such as 
heavy-duty input connectors, molded in 
carrying handles and a generous service 
warranty. 

Getting to the bottom line 


1 - 800 - 327-2233 

FAX 602-967-0616 
Tempe, Arizona 


After all is said and done, speakers are 
your final link with perfection. A perfect 
mix equalized with the perfect equalizer, 
amplified by a perfect amplifier, played 
through perfect hook-up cables can be 
destroyed by imperfect speakers. Of 
course we live in a imperfect world but 
that's no excuse for buying imperfect 
speakers. Do yourself a favor, buy with 
quality in mind. Yes it costs more but your 
reputation can t afford the luxury of me¬ 
diocre sound quality. 
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SPEAKER CABLE RESISTANCE 
AND POWER LOSS 

If tout Summer plans include doing outdoor functions and block 
parties ,\m will probably be faml with lung cable nm. Sinn 
wire resistance increases with cable length* the resulting 
amplifier kiss can be ifiite substantial if you're looking at long 


cable 

runs. The following 

table w ill help vou ii] 

i determining 

what your power Acquirements will lie with ft 
speaker impedance and cabling runs. 

sped to your 

AWG S ohm 

ft poim'ilB loss 

20-foot Cable Rims 

■1 ohms 

r i jHiure'ilB Imi 

2 ohms 

ft pmn dB k*s 

22 

85.3 4) 69 

73.7 

-1.33 

■56.5 

-248 

20 

90.3 41.44 

81.9 

41.87 

68.3 

-1,66 

IS 

93.8 4),28 

88.2 

-0.55 

78,3 

-1.06 

!6 

96.0 4US 

92,3 

-0.35 

85,4 

-11,68 

14 

97.4 41.11 

95.0 

41.22 

904 

41,44 

12 

98.4 -0.07 

96.9 

41.14 

93.9 

-0.27 

10 

99.0 41.04 

98.0 

41.09 

96.1 

41.17 

30-ftK)t Cable Huns 





20 

78.1 -1.07 

62.7 

-2.02 

430 

45.67 

IS 

85.5 41.68 

74.0 

*1,31 

57.0 

-2.44 

16 

90.5 -0,43 

82.3 

-0,55 

68.9 

-1.62 

14 

93.8 -0.28 

88,2 

-0.55 

78,3 

-1.06 

12 

96.1 41.17 

92,5 

41.34 

85.7 

41.67 

10 

97.5 -0,11 

95.2 

-0.21 

907 

41.42 

S 

98.5 -0,06 

97.1 

41.13 

94.3 

41.26 

IOO-foot ( able Runs 





18 

74.0 -1.31 

57.0 

-2.44 

36.7 

-4.35 

Ifi 

82.3 -0.85 

68.9 

-1.62 

.50.3 

-2.38 

14 

88.2 -0.55 

78.3 

-1.06 

63.0 

-2.(11 

12 

92.5 -0.34 

85.7 

41.67 

74.3 

-1.29 

10 

95.2 -0.21 

90.7 

-0,42 

82.6 

-0.83 

S 

97.1 -0.13 

94.3 

-0.26 

89.0 

41.51 

6 

98.0 -0.09 

%.l 

-0.17 

92.4 

-0.34 


SPEAKER SPECIFICATIONS 


Manufacturer 


Tspc Freq, Range RMS/Feak Ditperskni Eflidcon 

(± 3 dR llaMcilin^ (HorjVeft I 


SiicV 

Weight 










mm\i 


65 ‘isAtiz iw*w' eow 


srufi-trdMflr 

>S tin 


SoundTrek 


i-w&\ 

Ful'fin^ 


+>- 20 kHz 


27.7Tit9.7rd" 12" 
-II lbs 


m 



* I liigjit/U ntdv'Di ptb 
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I love Kazoo...Will Travel 

Veteran show biz musician takes a new^pin 

r / 

Hy Midiacl Frlk ( / 


[ here have been many famous Cap¬ 
tains over the years: Captain James 
Kirk, Captain Kangaroo, Captain Hook, 
Captain & Tenille, and Captain Kazoo. 
Wail a minute... Captain Kazoo? 

Howard Lapp was a teenager working 
as an usher at the Paramount Theatre in 
New York City in 1944. He dreamed of 
playing in a Big Band like those featured 
at the Paramount and would often play his 
kazoo backstage along with the Big Bands 
that were performing on stage. During one 
of his kazoo sessions, the legendary drum¬ 
mer Buddy Rich was backstage preparing 
for a performance. He’d broken his arm 
and was sporting a cast. Rich came up 
behind Capp and asked who he was and 
what he was doing. Capp was startled and 
just blurted out that he was "Ca ca cap n a 
Ka ka zoo”To which Rich replied. “OK 
Captain Kazoo, now do something useful 
and help me find something to scratch 
under this cast." The nickname Captain 
Kazoo stuck, at least temporarily. 

After his stint at the Paramount The¬ 
atre, Capp joined the Air Force, losing his 
nickname, hut not his love for music. As 
a self-taught musician, he found himself 
playing in numerous service club bands 
and DJ’ing several radio shows. Follow¬ 
ing his discharge from the service, he 
formed a rock group called “The Cap- 
11 VC S i. md toured throughout the western 
states, frequently appearing on TV dance 
parties and radio shows. It was sometime 
during this period that Capp added com- 
edv to his music act and was discovered 

•m 

by a well-known promoter of the time. 

Over the intervening years Capp found 
himself getting into a myriad of different 
jobs, many connected to the music and 
performing arts industries. He worked as 
a technical director for the San Francisco 
Mime Troupe along with Bill Graham. He 


was a manager for Linda LaFlamme (of 
the group “It’s a Beautiful Day ”) and pro¬ 
duced literally hundreds of concerts and 
TV shows featuring such talent as Bonnie 
Raitt, Bo Diddley and Tom Waits. Then 
in 1976, he began to dabble with electronic 
computer music which later set the stage 
lor the music format known as New Age. 

Unfortunately, all the years of playing 
guitar and keyboards took its loll on Capp 
and he developed Carpal Tunnel syndrome 
and had to be fitted with wrist braces. In 
1990. he reluctantly decided it was lime 
to retire, but only temporarily. An inter¬ 
esting set of circumstances and the 
discovery of a unique electronic instru¬ 
ment called The Vocaliz.er made Capp 
reconsider tiis retirement. The Vocalizer 
ts a unique electronic instrument that is 
likened to a Kazoo. It is a voice-activated 
synthesizer that transforms the sound of 
your voice (humming) into the sounds of 
any number of different musical instru¬ 
ments. With the discovery of this 
instrument. Captain Kazoo was reborn. All 
he needed was the stage. Capp had at¬ 
tended several wedding receptions where, 
he thought, the DJ’s performances were 
abysmal. He decided to enter the DJ busi¬ 
ness himself. “What drove me into this 
business is seeing DJs who I knew were 
being paid hundreds of dollars, who had 
no interest in what was going on." 

Capp quickly assembled a sound sys¬ 
tem featuring a who’s who of equipment 
with names like Crown. Denon, fascam, 
Shu re. and Ultimate. For the sizzle part 
of the presentation he added lighting and 
props. Capp uses every trick in the book 
to insure his guests are entertained. With 
great enthusiasm he says. "When you walk 
into my venue you're going to say, ‘Hey!, 
there is a show going on here.' 1 present a 
real show including comedy and MC 


work. I have a full-size cardboard cut¬ 
out of a Wurlitzcr jukebox that is all lit 
up. I bring hoola hoops, inflatable in¬ 
struments, limbo bars, flashing lights... 
I get out on the lloor and I gel people 
up on stage.” 

Exactly how docs he get people in¬ 
volved? Among other tilings, he' II have 
amateur shows, trivia contests, and 
dance contests, [t is t app's opinion that 
in every group of people, there are a 
certain number of exhibitionists — a 
hunch of people who have talent hut 
simply need a little prodding to come 
out of their shell. Capp says, “I bring 
people up on stage and use techniques 
to enable the people to do things they 
might not normally do unless they were 
all alone in their bathroom" After a 
hearty laugh he continues, “We all go 
to parties and know we are the person 
who has to keep the party rolling. We 
are just like the producer at a concert 
who is running around backstage say¬ 
ing who's on next, make sure the 
lighting is t ight, etc. etc. All the people 
at the party become players in my pre¬ 
duction. I use a lot of life-size 
cardboard cutouts of famous people. 
One thing I’ll do is put a figure next to 
a dry erase marker board. On the 
marker board, I'll draw a cartoon dia¬ 
log balloon in which guests can write 
comments that appear to be coming out 
of the mouth of the cardboard figure. It 
becomes another thing for the people 
to do." 

L app, now 63, brings his 50 years 
of entertainment experience with him 
to every show he produces. “I'm basi¬ 
cally in the business of putting on a 
great party. The more gimmicks you 
have, along with good solid music, the 
more fun you can have. People like to 
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have a good time so the more toys you can 
t»ive them to play with, the more tun they 
have. A toy is like a mask and a mask gives 
people the license to be different than who 
they are ” As a professional entertainer, he 
takes his stage presence very seriously as 
well. "I don't eat when I'm on stage and 1 
only drink ice water. I’m always on stage, 
I never take breaks and I play that group 
of people the way you would conduct an 
orchestra. It’s a fun thing and I have a hell 
of a good time.” 

Captain Kazoo lives in the San lose 
region of California. From San Francisco 
to Los Angeles there is very little “dead 
air" as he calls it. It is a densely populated 
area with tew gaps. As you might imag¬ 
ine. the number of DJs competing in this 
area for business is quite high. In fact, just 
the San Jose yellow pages has 72 DJ com¬ 
panies listed. When you consider that 
many DJs don't advertise in the yellow 
pages and add that to the DJs in neighbor¬ 
ing cities, you begin to understand how 
crowded the field is. But Capp finds the 
yellow pages an important place to adver¬ 
tise and. in spite of the fact that his ad is a 
simple bold listing amongst all the huge 
display ads, he gels business from it. Capp 
also advertises in several publications 
geared to the senior population. 

As our interview was winding up. 1 had 


one more question. 1 was really curious 
who helped him set up his equipment. I lis 
answer surprised me. “1 do everything 
myself. I’ve got it down to a science. It 
gets back to experience. I’ve been setting 
up stages for years, setting up everything 
from big rock concerts right down to little 
single acts. There are a lot of tricks of the 
trade that would take me practically an¬ 
other life time for me to tell people how 
to get this stuff all done with a minimum 
amount of time and effort. It's like a per¬ 
son who is in the moving business. When 
you go try to move your sola, you end up 
huffing and puffing and the moving man 
comes in and all of a sudden it's in the 
truck.” 

You might think with Capp s experi¬ 
ence and extensive use of props and 
effects his rales would be quite high but, 
you’d be quite mistaken. Capp s rates are 
surprisingly reasonable, even inexpensive. 
And he never charges a lee for all the 
shows he does for non-profit senior 
groups. He is also quick to point out that, 
though his rates are reasonable, he rarely 
gets paid what he charges (lie usually gets 
paid more!) Capp's philosophy is really 
quite simple. “I like to treat people the 
way I like people to treat me." Good ad¬ 
vice for anyone in the entertainment 
business. ,-iV 


Good things happen after Mobile Beat profile! 

Queen City widens network, contact base 

Since appearing as a profile in Mobile Beat’s February/March '95 issue, several positive things have 
come to pass for Manchester. New Hampshire’s Queen City Sound. Several DJs across the country 
have begun networking with Queen City ov/ner Bob Bullard, One of the most notable contacts came 
from Elite Entertainment, in Stockton, California. As a result of exchanging marketing ideas. Bullard 
says they have upgraded their promotional material and have begun production of a promotional 
video similar to one used by Elite. Bullard reports it has been a learning experience to discover, 
though 3,000 mites apart, how similar Elite's and his business practices are and the similar painstaking 
measures taken to please customers. 

In addition, Queen City has been recognized by Electro-Voice — a manufacturer of pro audio 
equipment — for dedication and loyalty to their product. They are featuring Queen City Sound in 
their spring newsletter, a publication which is distributed nationwide. 

Possibly the most significant and lucrative result of being featured in Mobile Beat has come 
from the local function halls and business associates, Queen City put together an impressive pro¬ 
motional kit containing reprints of the Mobile Beat profile, along with a brochure, business card, 
etc, Kits were mailed to those already familiar with them and some who were not. Bullard says the 
response has been overwhelming. They are now getting more qualified referrals from function halls 

than ever before. 

As a result, the company is being solicited for sound and lighting production work, and hooking 
celebrity-hosted events with attendance of over 3.000 people. 

Bullard adds that he truly believes the exposure received from being featured in Mobile Beat has 
added to Queen City’s credibility as a professional entertainment company, helping them to become 
a leader in the industry. 

To be featured as a Mobile Beat Profile, send a few good photos along with a brief letter describing 
what makes your service unique to: Mobile Beat ProFiles. P.0. Box 309, East Rochester, NY 14445. 



KIT 
111 KM T 

SAVE! 


SPECIAL EFFECTS 
LIGHTING & 
PRO AUDIO 


We Are Proud To Offer You Some Of 
The Fittest Names hi The Industry 


AMERICAN DJ 

CROWN 

GEMINI 

QSC 

SELECO 


MARTIN 

STANTON 

FURMAN 

METEOR 

DENON 


We Are Committed To Offering 
You The Lowest Possible Price. 
We Will Match or Beat Any 

■F 

Advertised Price. 


HUNDREDS OF ITEMS 
TO CHOOSE FRO 


We Accept Most Major Credit Cards 
C.O.IVS Are Welcome! 

DESIGN 

CONSULTATION 
IS PART OF OUR 
SERVICE! 


CALL FOR FREE CATALOG 

800 - 929-2149 



STAKI.IVIIT 
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by Renee Lassial 






1 V 0 giant video screens Slash scenes from the room, w here 
a throng of people are dancing, singing and having a great 
^^|timc. Multiple, twisted light towers beam with effects 
that rebound and dance amongst the crowd. A spectrum of re¬ 
flected light ricochets off the rising fog and wraps around the 
dancers. The room is an explosion of color, light, laughter and 
music. Sound like fun? Sounds like a party to me! I guess that’s 
w hy Jeff Borne, owner of Impulse Entertainment, says they're 

the "Party Pros." T' i»8 BBjfe ’ 

Impulse Entertainment, located in Metairie, Louisiana, 
prouilK declares (on iheir colorful, tri-fold brochure) to be the 
"Largest DJ/KJ company in the south, serving Dallas to Or¬ 
lando" with “over 10 years proven results," and are "100 percent 
laser audio." Borne first got into spinning when he decided he 
"wanted to buy a really cool stereo system" while in high school, 
but needed a w ay to pay for it. He started off with a few items 
and offering his services to his high school and local parties. 
The more jobs he got, the more equipment he bought. Impulse 
Entertainment was established in 1983. 

Now Borne has an average of nine DJs working for him on a 
subcontract basis. Though most of his entourage resides in Loui¬ 
siana. many of them travel hundreds of miles to do a job. If they 
get a job in Florida or Texas they just pack up the company 
cargo van and go! Since most of their shows include large video 
screens, they also rent large-capacity vehicles, if need be. Their 
largest show includes three big screens and takes three people 
about two hours to set up. Borne says they generally only do 
large events, bat offet a variety ol music video and karaoke par¬ 


ties designed to suit any budget. 

Taking karaoke to a new' level, Impulse includes a DJ, 
master of ceremonies, musical props, and sound, light and 
video, to create top-rate packages for their clients. The 
Karaoke Party is the first level of fun and includes an aver¬ 
age size sound system, karaoke videos and CDs, and a laser 
disc player. Color songlists and a video monitor are also part 
of the package and stage lighting is used to add to the mood. 
The next step up is the Karaoke Show I. It includes all the 
above plus another laser disc player, a larger sound system, 
a high-tech light show', fun props, and an optional logger. If 
you want to go all out you can ask lor the “larger than life" 
Karaoke Show If, which features everything Show I has plus 
videos on a giant 8’ to 12’ rear projection video screen, a 
roving-eye camera. MTV-style music videos on LD, a video 
DJ and party pro MC. and the option to record karaoke sing¬ 
ers on videotape. Impulse bases all their party package shows 
on a three-hour performance rate. If that's not grand enough 
to satisfy your client’s needs, even larger systems with up to 
three giant screens, huge sound systems and lighting/laser 
packages are available! 

For prospective clients looking tor lights, cameras, and 
action. Impulse offers the Club Impulse Music Video Show. 
Two giant screens project you into the future w ith music vid¬ 
eos and 3D virtual reality computer-animated clips, The 
guests become the stars when the cameraman catches them 
live on video, iI that doesn't catch the client’s eye. the spec¬ 
tacular lighting effects will! 
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Kai'iioko 

1. love Shack 

2. Summer Lovin’ 

, 3. Locomotion 

4. Like A Virgin 

5. Old Time Rock & Roll 

6. Sweet Home Alabama 

7. Funky Cold Medina 

8. Bust A Move 

9. Hey Jude 

10. Twist & Shout 


L 

V. 




Equipment List 


Herd's a sampling of the 
Club impulse Music Video Dance Party: 


] 


Audio: 

- JEL ' 8 3-way speakafS 
4 JBL 18 dual subs 
2 OSC MX1500A 
2 OSC MX2000A 
1 Furman powe 
1 Rane AC22 
1 R^MESO 
1 

1F WA-10 






8 High E"d Systerr* dauflai 
strobes J ri‘ r ‘ 1 



rers 


_ 


gluing & effects: 

3 custom 11' twist* 

8 High End Systt;( 

3 High End Syi 
simulators 
1 High End Sys| 
controller 
1 High End Systt 

1 High End Systems datfflash controller 

2 High End Systems F 100 super smoke 
generator 

2 Le Maitre ISX low smoke converters 

1 power distribution system 

An assortment of ADJ special effect lights 
Video: 

Up to 3 giant video screens 

3 Barco VSTAR5 3-gun projectors 
>L videgaa^lifier 

mics video mixer 
3 Pioneer laser disc players 

2 Sony Hi-Fi VCRs 

All music videos are bn a 12" LD format 
Plus: An assortment ol Pro Cases & Racks 


I 






r It’s Not A Contest! ^ 
You Won't Win Anything! 

But if you have a mobile system 
you think ranks among the 

BEST ON EARTH contact: 

Mobile Beal Magazine, 

P.0, Box 309 

East Rochester, NY 14445 J 

V or fax 716-385-3637 S 


With Chroma Key 
Music Videos, a com¬ 
plete LD song video 
recording system 
records up to five 
video tapes at once. 
Impulse provides two 
large video monitors 
so the audience can 
watch the videos being 
created while a video 
monitor on stage al¬ 
lows the singer to read lyrics. While standing on stage in front 
of a blue screen back, drop, the singer’s image is superimposed 
over background images. Taking the party one step further is 
the Music Video Dance Party where clients can customize a party 
with various themes like a “Video Sock Hop” or a “Disco Fever 
Parly. 44 The dance party comes 
complete with a giant 10- 
foot video screen. 

Whatever level of 
fun their clients are 
looking for. 

Impulse Entertain¬ 
ment has found the 
answer to everv DJs 

•J 

question. "How do I 
keep them enter¬ 
tained?" Let them 
entertain themselves! 
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The Karaoke Hits You've Really Been 
UJaiting For Rre Finally Here After fill 

These Years on 2 Great New Brands... 



When Quality Counts! 


CD+G Format - On Screen Luries 



The Best Of Seger #3121 

Turn The Poge 
Night Atoves 

Mamstrect 

Still The Some 

Against The LUind 

HolfyujcxxJ Nights 

You’ll Fktornpny Me 

Fire Lake 

Till It Shines 

The Famous Find Scene 

B&tty low's GeKin Out Tonight 

Good For Me 


The Best Of Cougar #3126 

Pink Houses 
CherTy Bomb 
Hurt So Good 
H O CM In The U.S.A, 

Jock ond Diane 
Crumblin' Down 
Authority Song 
Hand To Hold On To 
Paper In fire 
Lonely Of Night 
Small Town 
I Need A lover 


Gloria & Moriah #3111 


Gloria & Moriah #3112 


UJords Get In The Way 
Vision Of Love 
Anything For You 
f rooti ons 

Comi ng CX>t Of The l>ofk 

I Don't UUcmo Gy 

] -2-3 

Someday 

Bod Boy 

So Blessed 

Can t Stay Away From You 
All In Vour Mind 


Conga 

Love Tates Time 
Don't UJonno Lose You 
Can't let Go 

flhytbm Is Gonna Get You 
Make it Happen 
Here UJe Rre 

Anytime You Need A Friend 

Get On Your Feet 

Hero 

Cuts Both ULtoys 

All 1 Want For Chustmos Is You 


UK KflRROKC 


UK KRRROKE 


UK KRRROK€ 


Classic Rock Greats! 


Ufc^OnTHe UftWSid* 

K#y lor go 

No Mott** UfiiK 
Hot Bod Lincoln 
Oort c* Mv tyf. 
HoltCfflO 
Mil fl-Ttn N->jj 
Don't Dream ft v Ow 
iDftnh Atone 
tender Veor% 

4167 HOW Jm* 

Tuff Entf 
CaclrM 
Cant banting 
Try* 

Roth Me G*r*1v 


Classic Dance Greats! 


Daily Train 

HBjjoyi!. Some thing There To fUm*nd Me 
WICR 

9 h FU -rv.v, r Mr IJjft'i Sc *erne 
furlH/ [Own 

DIko N ohts 

Sfw t, R find Mono toma 

Born to Be Alive 

Just Got Dahl 

It Tote* Two 

Fo^et Mr hbc* 

UtiGnova 

Tofe* Vbkft Tfth* tbo It fltgNt J 
Ujwgftff 

PhyiKOl Ftdortion 
f ok Inoted 


flock & Roll Greob ‘68-72 

Thru Cyes 
Or* Tin Sofctor 
likxst Ttar CouW 
fVovCbvkJ A*«*MyMind 
Nobodu But Me 
Ride Copco n Aide 
City Of Ned Orleans 
More Todo^ Than VitiaJdoy 
Ginme Ginme Good lor n' 

Sumhtoe 

Nice To Be llftth Vow 
Green €yed lody 
Subset City LLomon 
Doncwto In Tine Moorftgfc 
Never €nd nq Song Of leva 

B*iOut Jkrl Swndoy 


Mego Standards, Vol, 1 


OennifH 
Moonlight Serenade 
Goodologhi love 
Making fcferTK*!#-% 

The Twelfth of Never 
Old Cope Cod 
Cab Da w 
Spot I^i €y<r- 
Utile Green Applet 
k\ m fa Me fa Soy 
The lent (Uoltz 
I UweVtou fouy 
kfy Heart G e-v fiat Yw 
Don't f ante Me In 
Puttin' On The fiitz 

Till tTwn 


M6GRHITS 


M6GRHITS 


M€GRHITS 


NOTICE: SONGS ARC NOT PCRFORMCD BY ORIGINAL ARTIST 


TOLL FR€€ SR16S LIN6 


1 - 800 - 776-7464 


Distributed by Stellar Records, Fall River, Mass. 




















































Control options 


Color At Your 
i Command 


T lhe room is a buzz. Guests chat at 
the bar and tables. In the back 
ground, David Benoit plays 
through your system, masking the dinks 
and clanks of bustling buspeople clearing 
tables and getting ready for the rest of the 
reception. 

The bride approaches you. smiles and says 
“We're ready.” Quickly, you fade out of Benoit 
and prepare for the bridal dance. The lights dim. 
You begin, "Ladies and Gentlemen... (the room 
is quite}... at this time, it is my pleasure to intro¬ 
duce to you, for their first dance together as 
husband and wife, Mr. and Mrs, Could B. Any¬ 
one!” You start "their song" and just as the couple 
reaches the center of the dance floor, you hit the 
switch. Instantly, a rich, deep red beam focuses 
on the couple. The key changes and you switch 
from vibrant red to an electric blue. The room 
responds with riotous applause. This is going to 
be a great night. 

Wow, what a light! 

There arc many ways to light a wedding, but 
if you really want to do it with class, only cer¬ 
tain intelligent and semi-intelligent lighting 
systems can give you the “wow” factor you arc 
looking for. One such system is the Robocolor II 
from Martin/Traconnin. Each RoboColor II head 
is a high performance, intelligent, focusable spot¬ 
light capable of producing eleven dichroic colors 
plus white and black out. It can also create a 
strobe effect with a high-speed shutter. 

A RoboColor II system consists of three dif- 
ferent types of components: the RoboColor II 
color-changing spotlights, power pack/servos, 
and the controller which drives the spotlights. 
We tested the system using eight of the 
Robot 'olor II color-changers with a Martin 2501 
controller. Four units were mounted on each of 



two T-bars and then positioned to the left and 
right of our equipment table. One power pack/ 
servo was required for each four heads. A four- 
spot system could also have been used, with the 
tri-pod set behind the DJ table, or to either side, 
depending on the room. 

Spin, park and strobe 

What impressed us most was the intensity and 
richness of the beams. The dichroic filters, with 
the 250-watt/120V ENII lamps, projected tight 
cones of deep shades of red. blue, yellow, or¬ 
ange. purple and green. Color changes are quick 
and smooth. The strobe effect, while lacking the 
sharp on/off cycle of an actual strobe light, w as 
an acceptable substitute. 

Where does all that color come from? Inside 
each aluminum color-changer head is a wheel 
with 12 small holes around the outer rim. Each 
hole is covered with a different colored dichroic 
filter. As a color is selected, the wheel spins to 
the proper filter and stops. Add to this Martin's 
typical high-quality optics and focusability and 
the effect on the dancefloor is terrific. 


Given the uniqueness and high quality ot the 
RoboColor II color-changers, we were a bit un¬ 
der-whelmed by the 2501 controller. While it's 
proven to be a capable device for most lighting 
control applications, we would prefei something 
more user-friendly for mobile use. It required 
lar loo much setup “tweaking” be fort 1 it would 
run the system properly. Apparently, the 2501 
controller was not actually designed tor the 
RoboColor 11 heads. It has onlv five colnr-se- 

w 

led buttons. To access all eleven of the 
RoboColor I I s colors requires using the buttons 

in various com- 
b i n a t i o n s. 
However, no¬ 
where m the 
literature were 
we able to find 
out exactly 

W 

what these 
combinations 
were. 

According 
to Tracoman, 
Martin’s 2308 
eight-channel 
controller 
($1,395) oilers 
far greater con¬ 
trol and 
programmabil¬ 
ity whh this 

r 

system, A new 
16-channel controller for these, and other Mar¬ 
tin products, will also he available soon. A simple 
controller with a dedicated push-button lor each 
color and effect, with the ability to select pre¬ 
set combinations, such as just blue and red or 
blue and green, would be “the nuts.” 


Upwardly mobile 


The RoboColor II has definite mobile possi¬ 
bilities. It lias more colors and power than the 
popular RoboColor mobile, but lacks the case 
and ease of setup. While it has the potential to 
add a real theatrical dynamic to mobile events, 
it needs a controller designed .iround the needs 
of mobiles. Then the RoboColor II system will 
find itself at some of the classiest mobile show s 
around. Suggested retail price of the RoboColor 
tl heads is $490 each, the 2501 controller lists 
for $425, hut we recommend the 2308 or wail¬ 
ing for the forthcoming 16-channel unit it you 
want to get the most out of the system For more 
information, contact Martin/Tracoman, 3015 
Greene Street, Hollywood, Fla. 33020; (3d5) 
927-3005. -V. 

4 ? 
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It 's all in your approach 


By Bob Glazier 



I recall my first boss telling me the most 
important thing to remember in busi 

_ness was approach. I remembered it 

while I was in sales and it’s always lore- 
most in my mind when presenting 
Karaoke. 

II you've been working a gig at a bar 
lor a couple of years your approach is 
probably rather casual. I leek, if they 
didn’t like your style you wouldn’t still 
be there! But it you're just starting out at 
a club with a new show you may want to 
feel out the crowd (assuming there is one) 
and find out as fast as you can what type 
of approach works best. Starling a new 
club gig is always hard. But it is getting 
progressively easier as more people learn 
what Karaoke is. 

Spreading the word 


Watch your P’s & Q’s 


Be aware of your surroundings. If 
you’re in a club without any kids you are 
free to say and sing whatever you want, 
within reason. But if you’re in a place with 
k ids around you may want to have a “ fam¬ 
ily hour” (no “Rodeo Song" until alter 10 



Karaoke is NOT about 
you entertaining 
them... it’s about them 
entertaining themselves 


When you’re negotiating with manage¬ 
ment. decide what each of you are going 
to do to get the word out. If you’ve got a 
mailing list use it! Discuss with manage¬ 
ment about getting flyers, posters, 
advertising, promos, etc. Let everyone 
know when and where it is happening, 
['here are many local Karaoke newspapers 
springing up around the country... use 
them to spread the word you're in town. 

My experience is that Karaoke takes 
from four to eight weeks to really start to 
kick in. Be upfront. Let management 
know that it may take some time to draw 
a crowd. The more you both work together 
creating some energy, the quicker it will 
all come together. 


p.m.) until the kids are gone. If the res¬ 
taurant is actually a “Family Restaurant” 
(a pizza joint kind of place) self-censor 
your show. Our company docs local lairs 
every summer and the kids really slam us 
with requests, lit is too costly to actually 
edit our songbook so we have to be aware 
of the particular songs we feel are unsuit¬ 
able for youngsters. 

The kids aren’t stupid and some gel 
upset if we refuse a request: but we either 
try to explain our situation logically or. if 
that doesn’t work, we fib and tell them 
that the disc is broken or missing. We do 
this in the hopes of gaining a better rap¬ 
port with the parents... who are paying 
for the private parties. It also gives our 
company a positive look in the commu¬ 
nity. 

m 


Don’t get caught lowering yourself to 
the level of your audience. If you’ve got a 
rowdy, down and dirty crowd don't use bad 
language just because they are. In fact, f 
discourage the use of bad language over 
the mic by anyone: it leaves a bad taste in 
everyone's mouth. Your approach to the i 
crowd should come across as a friend 
who’s there to facilitate their good time. 
Joke with them. Give them a wise crack 
now and then; but do it in a way that 
doesn't hurt anyone. Have fun with your 
audience. I tell all my employees that the 
easiest way to do this job is to try to have 
more fun than the audience. Laughter is 
contagious. I’ve never seen it fail! 

How to properly 
introduce Karaoke 

Getting back to that first night at a new 
location with ten people in the audience 
and none of them singing — w hat do you 
do? My suggestion is pack up your stuff 
and get the heck out (just kidding!). Ex¬ 
plain what Karaoke is all about. Get them 
looking through the songbooks and help 
them find a song to sing. Suggest a few 
songs you know to be fairly easy ones to 
do. Be prepared to sing yourself to show 
how easy it is. Even go as far as to sing 
poorly if you think it will be less intimi¬ 
dating to the crowd. Have two or three 
songs ready and in between each song 
explain to the audience that Karaoke is 
NOT’ about you entertaining them... it’s 
about them entertaining themselves. If 
that doesn't work, tell them if they don't 
sing you’ll be forced to sing the “Brady 
Bunch Theme’’ over and over again until 
somebody gives you a request. 

Another approach is to simply let some 
songs play by themselves. While these are 
playing, talk to the few people you've got 
and work them. Lei them know’ how easy 
it is. how' much fun it is, lie if you have to. 
just get them on that stage. Karaoke is a 
great ice breaker. Unfortunately, in the 
beginning you may be the only one will¬ 
ing to break the ice. Figure out ways of 
talking to the audience that make you feel 
comfortable. The old story about how' ani¬ 
mals can smell fear holds true for most 
audiences. Get up there and do a quick 
intro. Sing a song. Get the audience in¬ 
volved and start rockin’. Never give up. 
’ou’re the captain; so if the ship goes 
down, plan on going down w'ith it! 
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Mew Attitude Girrs Might Out Camptown Races All My Lovin' Trying to Love Two Women King of The Road It's So Easy Toll IT Like II Js 


Rockjrr Rot>in The Cambler I'm So Exeitod Bom To Be Wild Waltzing Matilda On Hie Road Ago: 


How much music 
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used 


depend 


how strong your 


arms were. 
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With Clarions DS 5020 portable karaoke machine and 
song cartridges,, it couldn't he easier lor your customers 
to have all the karaoke music they want. And with our 
synth technology* all they'll need to do is plug it in and 
play. Each Clarion compact cartridge holds up to 400 
songs which is the equivalent of 20 smgle-sidcd CDG v 
What's more the DS 5020 can hold eight of these 
cartridges, the equivalent of 3200 songs. 

Allowing for a wider range of pop, country and 
childrens tunes that will bring every shower 
soprano quickly to the microphone* And while 


#DS $o:o 


\t! 

I $Am 


fa y 


r < (i f> 


they re crooning thrir hearts out, you'll know the 
cartridges will List l-ir longer than the talent. That A 
because there's no software degradation. Singers will 
also enjoy fine-tuning their performance with screen 
sweeping lyric, key/teinpo lontroh and fast channel 
capabilities. Our music cartridge slips easily into a shirt 
pocket and our unique* lightweight < lartoti Portable 
Karaoke machine can be rarrird wilh just one 
[land. It leaves the uchei hand oi vouj Jiappv 
karaoke customer completely free for* well, 
anything else interesting at the party. 


(p J99& Cl^rton Sales Cofp , 681 Wesl Redondo Beach ftlvfj,, Gardena, CA 90247*4201 OlO] 327-9100. lit* 336, 352 A 222- 
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Always On My Mm& Dancing Queen Scotch and Soda Mew York, New York Purplo People Eater htearffcroak Hotel Think 




































Sunfly comes 
abroad with 
Sunfly USA 
Country 
Classics 


Newly formed to locus on the American Karaoke music 
market, Sunfly USA, Inc., has announced the first in a li¬ 
brary ol compilations. Sunfly USA Country Classics Vol. 1, 
available on CD+G, brings you today's hottest country hits 
such as / Can Love You Like That, Little Miss Hanky Tank, 
Buhha Hyde, and Keeper Of The Stars: carefully blended 
with some of your favorites from yesterday such as Break It 
To Me Gently, The Sweetest Thing, andWould You Lay With 
Me In A Field Of Stone?, a Tanya Tucker favorite. 

Jitn Dali a, of Karaoke Entertainment International Group 
and U.S, distributor for Sunfly, claims “The quality is sec¬ 
ond to none in the industry" and invites KJs to take the Sunfly 
challenge! Compare any track from the Sunfly CD+G Coun¬ 
try Classics Vol. 1 to the same track from another 
manufacturer's label and ask yourself, what is the differ¬ 
ence? For more information, call 1-800-972-2736. 


KARAOKE ONE-STOP S 



Ml 


...SINCE 1986 


Widest Selection of LD, CDG players, software, accessories, etc, 

SUPER SUMMER 

SPECIAL 

• Pioneer CLD-V121G commercial 
Laser/CD Graphics player-3699 
(limited quantity.) 

• Free Pioneer PD-V310G dual 
CDG player with purchase of DKG Library 

• Most CDGs are on special, call for low price! 

Plus Many More!!! 

Call (800) 752-SING 

7 STORES TO SERVE YOU 





CENTER 


Karaoke Warehouse 6564 Mission St Daly City. CA 94014. 
(415) 756-4487 -184 S Vermont LA.. CA. (213) 382-85B1 
•100 E. Easlndge Mall. San Jose. CA, (408) 274-0663' 1420 
£ Plaza Blvtf., #D4 National City. CA. <S19i 474-6485 • 
21636 S Figueroa Si, Carson, CA. (310) 212-7645* Concord 
Green Stropping Clr.. 119E NortfrAve , Glendale Hghts. II, 
(708) 462-5107 • 17701 Pioneer Blvd. Artesia CA. (310) 
924 5105 


Card carrying 



Synthesized music 
from a credit card¬ 
sized cartridge may 
be the wave of the 
future! 


Clarion Sales Corporation has introduced the Party 
Jockey Syndic Karaoke machine, offering a large variety 
of music loaded on a credit card-sized cartridge. Each mu¬ 
sic cartridge has up to 400 pop, rock, country, seasonal, 
ethnic, oldies, R&B and religious songs. 

According to Mark Lamm, national sales manager for 
Clarion’s Karaoke Division, “This new technology allows 
karaoke enthusiasts tremendous ease-of-operation, Never 
again will you have to lug around huge cases of laser discs 
or CDGs plus heavy hardware." With the Party Jockey 
player, both music and playing equipment weigh in at a 
slight 29 lbs. and can be carried conveniently from party to 
party or from a rental store to party location. 

The Party Jockey 
unit is 24 inches high, 

18 inches wide and in¬ 
cludes no moving parts. 

It has an +/- 8 step key 
and tempo control, two 
mic inputs and a built- 
in digital 16-bit reverb 
processor. Also in¬ 
cluded is a headphone 
jack, preamp and video 
outputs/inputs and a full 
function remote control 

for instantaneous song access. In other words, no more 
searching and fumbling with software changes. 

“The synthe technology is truly the wave of the future" 
said Lamm. “Since the growth oi its popularity in the mu¬ 
sic industry, it is now being used in a wide variety of musical 
applications. With the Party Jockey player, songs sound 
like ‘live’ performances with digital sound quality just like 
that produced by today's top recording stars." 

The Party Jockey cartridge has ROM (read only memory) 
chips that transmit information to the Party Jockey sound 
module. The sound module then duplicates the sounds of 
sampled musical instruments, which in turn produces mu¬ 
sic. 

The Party Jockey video capabilities have two main fea¬ 
tures. The first is an on-line menu which lists main functions 
such as the song list and game selection. The second is the 
use of sweeping lyrics which make it easier for the singer 
to follow the melody. Viewers can select from 120 full- 
color, still photos for backgrounds on the video monitor. 
For more information contact: ( larion, 661 West Redondo 
Beach Rlvd. Gardenia, CA. 90247 (310) 327-9100. 
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DUAL PLAYER CONVENIENCE 
IN ONE LOW PRICE PACKAGE! 
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PIONEER DUAL CD+G PLAYER • PD-V310G 

with purchase of 25 CD+Gs 


THE ULTIMATE CD 
STORAGE SYSTEM 

plus free CD Booklet Organizer 

Easy Access » Dust Free • Lighted Display 

200 CDs in 1 Tombox! 



A MUST FOR ANYONE 
THAT RUNS CD ENTERTAINMENT! 



l- 



RO-SING • CALL FOR FREE CATALOG 


SUrDisc 

CD NS 0015 

Heartaches By The Number 

Cathy's Clown 

1 

2 

CD+G 

CO SD 0012 

Busted 

3 

The Heart Is A Lonely Hunter 

1 

Black Velvet 

4 

This Woman And This Man 

2 

You Don't Know Me 

5 

Thinkin' About You 

3 

Mama Tried 

6 

Little Miss Honky Tonk 

4 

Wedding Bells 

7 

1 Was Blown Away 

5 

Is Anybody Going To San Antone 

8 

Give Me One More Shot 

6 

Texas When 1 Die 

9 

Retried Dreams 

7 

Walk Softly On This Heart 01 Mine 

10 

So Help Me Girt 

8 

Old Flame 

11 

i The Keeper Of The Stars 

9 

Son 01A Preacher Man 

12 

Looking For The Light 

10 

Mountain Dew 

13 

Where 1 Used To Have A Heart 

11 

Gonna Have A Party 

14 

Sea Of Cowboy Hats 

12 

Yellow Roses 

15 

Bad Dog No Biscuit 

Adalida 

13 

14 

CD NS 0016 


CD SD 0013 


Okie From M uskogee 

Working Man Blues 

1 

2 

Believe 

1 

Green Green Grass Of Home 

3 

Red Light Special 

2 

l*ve Got A Tiger By The Tail 

4 

No More 1 Love YouV 

3 

I'm A Ramblin' Man 

5 

Thank You 

4 

Only You 

6 

If t Wanted To 

5 

Somebody Should Leave 

7 

In The House Of Stone And Light 

6 

Don't You Ever Get Tired Of Hurting Me 

8 

Let Her Cry 

7 

He Walked On Water 

9 

1 Believe 

8 

Next To You Next To Me 

10 

Saturday Night 

9 

Maybe It Was Memphis 

11 

She's Got Skillz 

10 

Welcome To My World 

12 

Beau's All Night Radio Love Line 

11 

Chug A Lug 

13 

The Way That You Love 

12 

Walk The Way The Wind Blows 

14 

Secret 

13 

All Of Me 

15 

j 1 Live My Life For You 

CD SO 0014 

14 

CD NS 0017 

1 Can Love You Like Thai 

1 

Song For The Life 

1 

Which Bridge To Cross 

2 

Texas Tornado 

2 

The Heart Is A Lonely Hunter 

3 

What Mattered Most 

3 

Refried Dreams 

4 

Standing On The Edge Of Goodbye 

4 

Down In Flames 

5 

You Don't Even Know Who 1 Am 

5 

You Don't Even Know Who 1 Am 

6 

i Don't Believe In Goodbye 

6 

Bubba Hyde 

7 

That's How You Know 

7 

Standing On The Edge Of Goodbye 

8 

I'm Still Dancin’With You 

8 

When You Say Nothing At AJi 

9 

If 1 Were You 

9 

Song For The Life 

10 

11 You're Gonna Walk I'm Gonna Crawl 

10 

The Box 

11 

Workin For The Weekend 

11 

Between The Two 01 Them 

12 

Clown In The Rodeo 

12 

So Help Me Girl 

13 

When You Say Nothing At All 

13 

Little Miss Honky Tonk 

14 

You Ain't Much Fun 

14 

1 Was Blown Away 

15 


CD+G 

CO NS 0014 
King Ot The Road 
Dang Me 
Statue Of A Fool 
Tulsa Time 
The Race Is On 
Emotions 

Jukebox On My Mind 
I0U 

Ring On Her Finger 
Almost Like A Song 
Friday Night Blues 
Act Naturally 
Hello Walls 

Have I Got A Deal For You 



1 

2 

3 

4 

5 

6 

7 

8 

9 

10 
11 
12 

13 

14 

15 
















































Screen Tracks offers versatile, 
all-occasions” library 



Pocket Songs' Irv kratka 
receives proclamation at 
January 1995 Winter 
NAMM show. 


With 40 titles and growing. Pocket 
Songs Screen Tracks CD+G library fills 
a unique niche for DJs and KJs. This is 
a real "meat and potatoes" library. The 
accent is on the standards, classics, and 
adult contemporary. These are songs 
virtually every audience will be famil¬ 
iar with and can sing. 

Artists whose hits appear on 
Screen Tracks include: Neil Diamond, 
Barbara Streisand, The Carpenters, 
Frank Sinatra, Linda Ronstadt, Elton 
John. Patsy Cline, Elvis Presley, Bette 
Midler, and Whitney Houston. Theme 
discs, such as "Pop/Counlrv Male Hits,” ‘Pop/Country Fe¬ 
male I lits," "Hits in the Fifties/ Sixties," and others, are also 
available. Plus, specialty discs have favorites from Broad¬ 
way, as w'ell as traditional sing-along favorites. 

The set is excellent for house parlies, retirements, and even 
senior citizen groups— who are finding karaoke to be thera¬ 
peutic as well as entertaining. The only area where the set is 
still a bit light is new rock, hard rock, and alternative, so you'll 
want to supplement this set if your headed out to do a high 
school or teen party. 

Bonus points go to the Screen Track's library, which in¬ 
cludes high-quality audio and graphics, and unique packaging. 
The quality of the karaoke backing tracks is superb, espe¬ 
cially those with a "Big Band” sound. The graphics are clearly 
legible and in sync. 

Most Pocket Songs Screen Tracks come in a lightweight, 
dual-fold, heavy-duty cardboard case. A plastic insert (like 
those in a standard jewel box) holds the CD securely in place, 
yet makes taking it out or putting it pack very easy. A sepa¬ 
rate pocket holds a complete lyric sheet. 

If you happen to be DJing a party and someone shouts "We 
want Karaoke!” this set will get you by. You've got the back¬ 
ground. You’ve goi the lyrics. A video screen is nice, but not 
essential in a pinch. 

Pocket Songs Screen I racks are S13.98 each, but available 
as a set on a one-time only discount of 30 percent. If you 
would like to get a free sampler disc, just send your business 
card with shipping information to Screen Tracks, 50 execu¬ 
tive Blvd., Elmsford, N.Y. 10523-1325. Request the free 
Screen Tracks sampler mentioned in Mobile Beat. 


(umm i o m\ 

In a New York City suburb in 1985, Irv Kratka broke new ground for karaoke 
at a time when karaoke was as foreign to most people as Sushi. Now Pocket 
Songs is generally regarded as the first broadly distributed line of U.S.-made 
karaoke tapes. 

Kratka's first selection of “Pocket Songs’ did not meet with a rousing 
reception in the American market. “Karaoke was a tough sell in the begin¬ 
ning,' he recalls. "People had never heard of karaoke before and most retailers 
I contacted doubted that the concept would ever really catch on in this coun¬ 
try." 

Pocket Songs go! a really big break, says Kratka. with the release of the hit 
movie “When Harry Met Sally." in which Billy Crystal uses a karaoke machine 
in a scene set in The Sharper Image store in Manhattan. “In my opinion, this 
movie really put the entire karaoke industry over the top in this country," 
says Kratka. "All of a sudden there was a tremendous upsurge in the general 
public's interest in karaoke. Being the first U.S. karaoke software maker on 
the scene, we were in an excellent position to respond to this demand.” 

Pocket Songs' sales began to soar in the late 1980s, increasing by 1.200 
percent between 1987 and 1993. and are still going strong. 

On the immediate horizon, Kratka sees the market for Screen Tracks CD+G 
expanding rapidly among KDJs as well as home consumers. “Pocket Songs 
has created a framework with major recording companies that will allow us 
to produce licensed C0+G versions of most of the songs made famous by 
leading artists,'' he said. "One ot the things I’m most proud of is thatthrough- 
out its history. Pocket Songs has produced only fully licensed songs. This 
will never change, because we have the deepest respect for the rights of the 
people who create those songs." 

...Used with permission from Karaoke Scene 


Highlights of 

Pocket Songs Screen Tracks CD+G Series 


CD+GIOt Hits of Patsy Cline 

1 Fan To Pieces * Sweet Dreams * Three Cigarettes In 
An Ashtray * Crazy 

CD+G 102 Country Female Hits 

She's in Love W in The Boy Trisha Warmod * Help 
Me Make ir Tnrcugti The N ghi SammiSmith * 
Grandpa The Judos * Stanf By four Man Tammy 
Wynette 

CD+G 103 Country Male Hits 

American Honkv Tonh Bar Association Garth Bwks * 
Hard Workin' Mai Brocks & Dunn • Here’s A Quarter 
Travis Tritt * All My Ex's Live Ir Texas Geotce Strati * 
T-R-Q-U-B-L-E Tram Trill 

CD+G 104 Country Male Classics 

Always On My Miif White Hemn * It s Only Maks 
Believe Conway Twitty* Guitars Cadillacs Dwight 
Yoakam * Wha:s He tone in My World Eddy A rnold 

* 1 Lave A Rainy Night Eouie Babbitt 

CD+G IDS Great Standards 

flew York, Hew York Frank Sinatra * Night and Day 
Frank Sinatra * Uver Man Linda Bonsfadt * Over The 
Rambctft Judy Garland * I Left My Heart In San 
F rancesco Tony Bennett 

CD+G 106 Pop Male Hits 

How Am I StLioosetl To Live Without You Mictmi 
Bafton * It's 5: Hard To Say Goodbye To Yesterday 
Bow If Men * Addled lo Love Robert Palmer * B axe 
Of Glory BonJovi * Come Aid Talk To Me Jodeci 

CD+G 107 Pop Female Kits 

Dream in Vamsa Williams * Seasons Change Expose 

* Delta Dawn Bette A bd er * My Lovin’ En Vogue * 

B owing Kisses In The W:rd Paula Abdul 

CD+G 109 Great Love Songs 

For All We Knew, The Carpenters * Somewhere Gut 
There James Ingram St Linda Ronstadt * Through The 
bes Dt Love Melissa Winchester * if Breao * Stop Ir 
Tne Name Of Love The Supremos 

CD+G 109 Hits Of The 60s 

Me And Bobby McGee Jams Joplin * I'm Henry The 
V H, I Am Herman^ Hermits * Baby Love The 
Supremos * Tears Of A Clown Smokey Rot i is on * 
Danke Schoen Wayne Kenton 

CD+G 11D Hits Of The 60s 

A Til Thai A Shame Fats Dcrrmo • The ,Voider 01 You 
Fivts Presely • Save Tfie Last Dante For Me The 
Drdters • Love fe Like A Heatwave Martha & Tne 
Vanda!as * Only The Lonely Boy Or bison 

CD+G ill Children's Favorites 

London Bridge Is Fall no Down * Skip To My Lou * 
The Farmer In The Dell * The Mull in Man * She II Be 
Coming 'Round The Mountain * B-LN-G O * Three 
Blind Mite * Oh! Susannah • This Old Man • fey 
B tsy Spider * Old MacDonald 

CD+G 112 Christmas Favorites 

Deck The Halls * Have Yourse f A Merry Lillie 
Christmas * ’At! Wish You A Merry Christmas * We 
Three Kings 0! Orient Are * It Cime Upon A Midnight 
Clear • J rgle Bells * Hark! The Herald Angels S ng • 

Silent Night 


CD+G 113 Nell Diamond vfll. 1 

America * Brother Love's Traveling Sal vat on Shc^ 

* Desiree * Foever In Blue Jeans * Shilo 

CD+G 114 The Carpenters' Hits 

We've Only Just Begun ■ There's A Kind Of Hj&h * 
Rainy Days And Mondays * Goodbye To love * 
Yesterday Once More 

CD+G 115 Hits Of Elton John 

Goodbye Yellow Brick Road * Daniel • Crocodile 
Rock * Blue Eyes 

CD+G 118 Barbara Streisand Bits 

People * Send In The Cluwns • Evergreen 

CD+G 117 Hits Of Frank Sinatra 

Luc- Be A Lady • W Ichcrall ■ L ove And Marriage ■ 
Fly Me To The Moon 

CD+G 118 Hits Of Elvis Presley 

Blue Suede Shoes * Jailhojse Rock * A ? e Y:u 
Lonesome Tor ghi * Blue Christmas * Suspicious 
Minds * Long Tall Sally 

GD+G 119 World's Greatest Sing-ATongs 

My Melancholy Baby * Pei O' My fert * Me Ard 
My Shadow ■ Moonlight Ar*d Roses * Ya j Are My 
Su-shire * Hill Hail. The Gangs All Here 

CD+G 120 Hits 01 Belle MIdler 

The Rose * Froii A Distenre * Boogie Woogie 
Bugle Bov • Urcle* The Boardwalk * Wind Beneath 
My Wi ngs 

GD+G 121 Best Of Broadway 

Somewhere Wests tie Stery * What l Did For Love 
Chorus Line * Hallo Dolly • Cabaret 

CD+G 122 Hits Of Whitney Houston 

I Will Always Lcve You * Ihe Greatest Love Cl All * 
All At Once * I //anna Dance With Somebody 

CD+G 123 Hits 01 Linda Ronsladt 

When I Fall In Love * 'Round Midnight * Be* tched 

* My funny Va entine 

CD+G 124 Did Tyme Sing Alongs 

Yes Sii Thais My Babv * On, You Beautiful Coll ■ 
And Tie Band Played On • Take Me Out To The Ball 
Game * In A Shamv In Old Shanly Town * Hear! 01 
My Heart * Alexanders Ragtime Band * Ma. He's 
Maltin' Eyes Al Ms • Bill Baity. Won't You Please 
Gums Home 

CD+G 125 Neil Diamond vol, 2 

Girl, You'll Be A Woman Soon ■ You Donl Bring Me 
Flowers ■ l Am. i Said * Kentucky Woman * 
Solitary Man 

CD+G 126 Happy Songs Are Here Again 

Five Foot Two 4 Ain t She Sweet * Happy Days Are 
Here Again • I'm Looking For A Four Lea* Clover - 
Chicago * Lullaby 01 Broadway 4 Sumy Side 01 
Tht Sheet • Feints From- Heaven * Sweet Geoigra 
Brown * My Blue Heaven • Side By Side 

Note: This is a partial listing ot tracks: Sound 
Tracks CD+Gs contain a minimum ot sigh! 
tracks and include a sung version as welt as 
the background tracks . 
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The story goes that deep inside everyone's 
heart lies a song and the desire to sing. Karaoke 
is a proven crowd pleaser that fulfills that desire 
while adding to your bottom line. 

Karaoke Atlanta Distributors offers the most 
complete, up to date line of players and software. 
It’s not just a part of our business—it’s our only 
business. 

Unlike short-lived promotions, Karaoke song 
titles grow weekly so they’re always fresh. And 
with Karaoke Atlanta you’ll own your equipment 
and have i mmediate access to the latest titles that 
keep customers coming back again and again. 
It’s your chance to step up to the mic and watch 
your cash registers ring. 

Call now for a FREE catalog. 


Call 800-949-SING to find out how affordable 
owning Karaoke can be. Our knowledgeable staff 
can help you determine the equipment and 
software selections that best satisfy your needs. 
Whether you choose CD+G or Laser Karaoke, 
we've got it all at prices you can't beat anywhere. 
Our unsurpassed customer service makes your 
investment more worthwhile. Call now to find out 
how you can profit from Karaoke. 



Karaoke Atlanta 

DISTRIBUTORS 


800-949-SING 

Fax 404-394-8206 


MiPAOHE 


C D + G KARAOKE 



PRO 

KARAOKE 



And more ... 


MUSIC 

MAESTRO 


CrD PIONEER 

The Art of Entertainment 


ER Dt 


TIPTOP 


Karaoke. It's an opportunity , not simply a promotion. Call 800-949-SING 





















Delivering The Hottest Hits 
of Tomorrow... Today! 



Fat Cockerel Karaoke, currently available on Laser Disc, 
will soon debut Its new Compact Disc + Graphics ((D+G) line! 

• Unique Blend Of Yesteiday's And Today's Hits 

• High Quality Audio And Video Tracks 

• Songs Not Found On Other Labels 

• (lassie Songs By Artists Such As: 

The Doors, Eagles, Marlah Carey, Phil Collins, 

Neil Diamond, Boston, Queen and more. 


S unfly Karaoke instrumentally reproduces all sound tracks 
so true to the original, most people think all you've done is remove 
the vocal from the original artists recording! 

• No Synthesized Electronic Elevator Music 

• Highest Quality (D+G Text Graphics 

• Videos w/ Accurate Storylines That Rival Any MTV Video 

• Titles Released On A Regular Basis 

• More Hits Per Disk 



1737 Boxwood Lane • Naples, FL 33942 
Telephone: 1-800-972-2736 • Fax: 1-813-649-5032 
Call For FREE Catalog * Dealer Inquiries Welcome • Coming Soon: CDV! 


CD+G AND LASER KARAOKE 


Anything Goes 
Pioneer 

Believe 

StarDisc 

Dancing In The Dark 
UKKaraoke 

Eighteen 

Cosco 

Electric Avenue 
Music Maestro 

Goodbye To You 
Cosco 

I Can Love You Like That 
Sound Choice 

\ Can’t Give You Anyihing But Love 
Pioneer 

ft Takes Two 
DKKaraoke 

My Baby Loves Me 
DKKaraoke 

One Love 
Music Maestro 

She Blinded Me V/lth Science 
MEGA Hits 

Stand Back 
Music Maestro 

Tender When I Want To Bi 
Sound Choice 

Texas Tornado 
StarDisc 

Turnl Turn! Turn! 

DKKaraoke 

Water Runs Dry 
Sound Choice 

Words Get In The Way 
UKKaraoke 


I Ella Fitzgerald) 

CD+G 

I Elton John) 

CD+G 

I Bruce Springsteen) 

wD+G 

jAWce Cooper) 

(Eddie Grant) 

CD+G 

i Scandal: 

MIDI 

i J.y Montgomery) 

CD+G 

(Billie Holiday] 
tD+G 

[Rob Base & DJ E*Z Rock) 
CD+G 

[Martina McBride) 

CD+G 

(Bob Marley) 

CD+G 

E homas Dolby) 

D+G 

(Stevie Nicks a D. Henley) 
CD+G 

Chapin Carpenter) 

[Alan Jackson) 

CD+G 

6F* 



D+G 


II Men) 


[Gloria Eslelan) 
CD+G 


THIS INFORMATION PROVIDED BY 
KARAOKE SCENE MAGAZINE 
Subscriptions Available 
818 345-0040 


we ffttwesT Qvunv kA*AOke ptcc eve* ?*ot>ucet>! 


TTic Mystique Swept flic Country. 
THc People crcAtcb a NaHom! 



TW 



Bttfty + * ten.. 


T+ic RcvtcjAbe Karaoke Group. 

( 70 S) 719-1414 (InsISe Illinois) 

(soo) 2 n-»» 0 » (OwtslSc Illinois) 




•SOUND CHOICE 
•MEGA HITS 
•PIONEER 
•JVC 

•PERFORMANCE 
•MUSIC MAESTRO 
•ALL HITS 

•KLASSIC KARAOKE 
•UK KARAOKE 


•THE LEADER IN HOT NEW RELEASES 



4 

1. FOXEY LADY X I WANNA BE AROUND X PIECE OF MV HEART *!> 
4. BRICK IN THE WALL 3. NO MORE MR. NICE GUV & V 
«. PINBALL WIZARD 7. STAY WITH ME ^ fy 

O S. HONKY TONK WOMAN 3. ROADHOUSE BLUES VT 

s? ^ 10. TURN THE PAGE 11. SUNSHINE OF YOUR LOVE *)' 

jT 4 12. MY BABY LOVES LOVIN # VV 

JO +? IX CARRY ON MY WAYWARD SON Jp A 

V 4, 14. VISION OF LOVE ' 

IS* PRECIOUS AND FEW 


LIMITED PRODVCTIONH! ORDER NOW 800-2?2-H»0» 
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INCLUDES THE FOLLOWING "BUILDING BLOCKS" 


450 CORE KARAOKE SONGS ON 30 CD+G DISCS PACKAGED IN A CD BINDER 

SONG TITLE AND ARTIST LISTING (INCLUDES TRACK #) 

KJ "UTILITY" DISC 
FOUNDATION™ T-SHIRT 
AND OTHER "GOODIES" 

CALL AND PLACE YOUR ORDER TODAY! 

800 - 788-4487 



CD+G KARAOKE SOFTWARE 



























































cont d from p> 14 

Roller rink response 

I ’ve been away from DJing lor a few 
years now. Gut your magazine has given 
me the inspiration and drive to go for it 
once again! 

In response to the letter of Bren 
Lafferty regarding what other rink DJs 
do that work for their crowds: 

I spun the music at a roller rink 
(Dancin' Wheels, Chicago) for five fun 
years. One thing we did which always 
got the crowd going was to do a half- 
hour hot mix for the last all-skate, and 
to allow those who wanted to dance in 
the center of the rink while the skaters 
skated around. The crowd always loved 
this! With the wide availability of mix 
CDs these days this would not be a 
problem for any rink DJ. 

John De La Mora. Sounds Unlimited, 
Kingman, AZ 


Take me to your leader! 

Here in Chile. South America, vinyl is dying. I don’t know what to do to 
get back the vinyl life. Many DJs have CD Players with pitch control and 
they prefer CD before records. I'm a record seller, but deep in my soul 1 love 
vinyl and it's a sadness to see what is happening. 

Here there exists no DJ contests, DJs don't do scratching. Their names 
aren’t important. There are no DJ Magazines or DJ radio programs. 

Also there exists no DJ Federation. A good, paid Club DJ gets about $500 
monthly payment, but there is a lot os clubs, many, many clubs. The music is 
mainly rap, Hi-Nrg, 80s and oldies. 

Some days ago I placed a video 
in our store showing a DMC world 
champion. They think that the show 
is something for another country. I 
sec that in this country' the DJ doesn’t 
have a real starring, and I really don ’t 
know what to do. I think that I can 
join all the DJs that still use vinyl to 
do something, but what? Maybe 
some of vou can suggest to me some¬ 


thing. 


Marc elo Aravena 


i*. 



ATTENTION MOBILE DISC JOCKEYS!! 

Finally — A Case Company That Understands Your Needs 


10 Space Rack and Stand 

All in one! Standard Console Case shown on 
our Rack Stand Easy as 1-2-3! 


M-2R 



Depth 19" 

13 Spaces for Amp 
10 paces for Mixer 

Console Cases euxii lab/e 
in many styles. 


Albums Available in 
Any Case Style 



10 ' 

14 1 Double Row 

Holds 135 

Holds 100 1 Holds 200 


Heavy Duty I’olyethylene 
Travel Cases 

CO Case 
Holds 00 



Album 
Case 

t Row Holds 120 

Any Case Above $24 

Cassette Cases Available in Any Case Style 


45 s Cases Available 
In Any Style 


CD Cases Available 
In Any Style 




Double Row 

Triple Row 

Triple Raw 

Fhre Row 

Holds 375 

Holds 550 

Holds 100 

Holds 165 


Deluxe Console/SB 


Single T umtable & Mixer Cases 



Depth 16“ * 8 Spaces for Amp 
10 Spaces for Bottom Mixer 
8 Spaces lor Top Mixer 



Medium Duty Flight Cases Ree or Surface Heaviy Duty 
Hardware Carpel or Vinyl Laminate Flight Case 




Cases also available for lighting, karaoke systems, costumes, speaker 
cabinets, etc. Custom cases are our specialty! Call for pricing. 


1121-1 Lincoln Avenue,, Holbrook, NY 11741 Phone 516-563-0633 • Fax 516-563-1390 


MasterCard 


OUTSIDE NEW YORK CALL 1-800-343-1433 SEND $3.00 FOR COMPLETE CATALOG 


VISA 
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All NEW!! AVAILABLE NOW 


OUR '96 DELUXE ft.] 




COLLECTION 



NESS has made the leading 



MUSTANG 


TM 


A new innovative centerpiece which works outomcitirol- 
ly combining specially designed preset programs and 
sound octivation to create dynamic powerful display of 
beams. Uses 6 very intense 13v/100w lamps. 


extremely affordable 
And Top Quality 
is Guaranteed. 


MSRP $1197 


*749 


NESS PRICE 



of course! 




LIGHTS POT™ 

This new attractive pinpot features break resistant plastic 
axtiuded housing for par 36 30w/6v -1515 lomp. For pro¬ 
tection and safety, it's fused. Comes in Block or Silver. 
LIGHTSPOP • the most cost effective pinspot on the market 

te “ y! *5ic an 

MSRP $27 19i7U NESS PRICE 

(SLACK) 


FLAMINGO 


LASERBEAM™ 

Complete dynamic light display. It's real 5MW red laser projec¬ 
tor which contains all control in the rear of the unit. It gener¬ 
ates 11 patterns that con be Music, Auto or Auto Speed acti¬ 
vated creating ever changing looks for added excitement. 
Real laser ot extremely low price! 

MSRP $628 **439 

NESS PRICE 



Surely, the next step in affordable yet innovative centerpieces, 
it projects 103 sharp bright beams which move and rotate 
changing their colors to the beat of the music. Uniquely 
designed dichroic color pyramid mounted on sound activated 
motor enables color change and motion like never seen before 
in centerpieces. Uses the highly popular 300w lamp for maxi¬ 
mum brightness. Definitely, o sure winner! 

MSRP $646 **399NESS PRICE 



RUBY™ 

Two effects in one projector: 1. multi beam dichroic 
colors emanate in o perfect circle creating a tunnel of 
light moving to the beat 2. multi beam dichroic col¬ 
ors moonflower effect dancing to the music. Uses 
100w/12v lamp. Housed in attractive aluminum 
extrusion cose with black point finish. Finally, two 
effects at o fraction of the cost of the competition’s 


single projector. 

MSRP$142 


*$ 


109 


NESS PRICE 




BRONCO™ 

Simulating a laser, it fills any room with exciting ever 
changing intense beoms which change their form lo 
the beat of the music, Dichroic color changer and high 
intensity 60Qw DYS lamp add to the excitement. 
Housed in extruded aluminum case with black point 
finish. A fraction of the price of real loser. 

MSRP $394* *279 NESS PRICE 


FLOWERBANK™ 

four colored rotating and chasing moonflowers all 
activated to the beot of the musk. Housed in ottrac 
live aluminum case. Uses 4 100w/12v lamps. The 
new economical woy to use the dossicol moonflowe - 
effect. *$ | yQ 


MSRP $268 


NESS PRICE 


In Canada: Audionovo 
Tel: (514) 631-5787 


* Dealer's Prices may vary. 
Limited introduclory offer. 



Ill SO. STATE STREET. HACKENSACK, NEW JERSEY 07601 


TEL: (201) 646-9522 ■ FAX: |201) 646-1922 

























































ADVERTISE in The Mobile Beat SHOWCASE! 


GREAT RATES for dealers and DJs: Just $30 Per Column Inch 
(1 3/4” wide by 1” high). All copy and payment-in-full for the OCTOBER/ 
NOVEMBER issue #28 must be received by JULY 28. For more information or 
to place your ad with Visa or Mastercard call 716-385-9920, 


DJ DISTRIBUTORS I! 

P.O. Box 45, Will iamstown, NJ 08094 | 

_ 800-835-5506 _J I 

“Make lls Your Last Call- We'll Beat The Price!” J 

American DJ, Ampco, Clay Paky, KLS, Knight, Lampo, Laser Vision, LightCraft, ■ 
L\lc Quest, MBT, Marlin, Meteor, Ness, OmniSislcm, Tas, Visual Effects - 

BGW Amps, Bi-Amp, Carver, Cclcstion. Dcnon, Ecler, Furman, Gem Sound, ■ 
Gemini, Genesis, Grundorf, MTX, Numark, Rolls, Ross, Samson, Stanton, ■ 
SoundTech, Ultimate Support ■ 

LOWEST PRICES □ GUARANTEED I 


CALL TO GET ON OUR MAILING LIST!! a 

L............................J 




VINYL! 

\iVhy pay mare for the same music? 

7" VIHYL IS STILL AVAILABLE! 

Over 90% of the Billboard Top 20 ■ 
Available ors 7 " 

197 of Mobile Bent's Top 109 hove been 
available an T' vinyl 
WE GET THE HITS FIRST 
& GET THEM TO YOU 
FASTEST & CHEAPEST! 

Domestic 45s- SI .85 each 
Import 45s -S4.39 each 
Send for monthly list (w/weekly updates) 

Or Fox 24 Hours a Day: 703-556-0439 




Music Management Service, Inc. 

1443 Emerson Avenue • McLean, VA 22101 


r 


n 


. DJDB Music Organizer Program_ 
* for DJ, Audiophile, Collector. * 
I Easy to Use. I 

| For FREE demo disk, Call | 

-(705) 2674315. Fx (705) 360-5151j 


Missing The R&H Hits? 

CD & cassette collection for Sale. 

Mosth HAH hitsfnim 1992-1094. Same 
many suiftJrs with rcmixes, Sold js «i 
prut uttlv, bill will tonsidrr splitting. Cher 
iOO CDs iind HMF rasscIteL S1,500 Firm. 
(61b) 5 i2-Ht*2b (le*ivf mrvtige). 


MOBILE DJ SOFTWARE 


Jo Jo Pineau’s DJ Software 

is now SHAREWARE! Try it 
unrestricted & risk free! 
Only available by modem 
24 hrs. a day. 505-883-8123 - 14.4 
or 505-884-0771 - 2400 bps. 


PRO SING Karaoke 

Free Catalog: World's largest 
selection. All Brands of equipment. 
CD*G. LD s. Vocal Eliminators, 
pf Players. Speakers. Mies 

.■irs^Tj* csp p.o.box iio6 

Bridgeview.1L 60455 
i -800-800-8466 


Your one-stop DJ Warehouse 

DJ, Club/ Stage 
Lighting at 
Wholesale Prices 






Discwcn 


• Buy Direct 
• Free Catalog 
800 - 544-4898 


LU 


Lights Up, Inc. 

7756 NUJ 44 STR€€T 
SUNRISE, FL 33351 

305-746-1817 


Call For Our 

BLOWOUT 
Special Prices 


Pinspots 
Mirror Balls 
Fog Machine w/ Remote Control - $125 
Fog Juice Gallon (Scented or Unscented) - $22 
Black Lights 
Sound Systems 
Light Craft 
VEI / Gem Sound 
Samson Wireless Systems 



We Export! 

We Ship UPS! 
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Karaoke Explosion I 


Starr Karaoke 

Authorized Dealer for DK Karaoke Inc. 
The Leader in Sing-Along Entertaimment 


i 



V 


7 


DKKaraoke 


r 


Early Bird Year-End Blow Outs? 


DKK200P ( DG Plaver bv Sony-- They 're hack in stock NOW! 


r 



P erfect add-on player to any DJ system: 

Rapid Cue up time ■ Multi-function 
timer mOne-touch access remote control! 
■Much more!! 


This player^jjj^ when you purchase a set of 82 DKKaraoke CD+G's 


Loo 



JVC XLGM800 CD+G Multi Changer 


S ix-Disc Magazine loaded ■ 
Two mic inputs ■ Digital key 
control ■ Digital echo m Vocal 
maskingm More! 






Save Early! Save Big ! Hardware/Software Combos 


DKK200P CDG Plaver & 20 CD+G Discs 


JVCXLGM800 Multi Changer & 20 CD+G Discs 

Free TV Monitor Stand With Purchase of Full Software Set 

(While Supplies Last) Call NOW! 


Call 800-990-SONG (Ask for ext. 99) 


SHOWCASE 













A GREAT 
PROMOTIONAL 
TOOL! 

TOP****®** 0 ** 

Send name, address, & payment to 

Mobile Beat, 

PO Box 309, 

E. Rochester, N.Y. 14445 
or call (716) 385-9920 to charge 
with a Visa or Mastercard 


The annual Mobile Beat 
TOP 200 list Of ALL-TIME, 
most-played songs by djs 
is now available as a high 
quality, 2-color reprint! 

A handy reference for your 
DJs and a valuable hand¬ 
out to potential customers! 

Sold in sets ol 25 tor just $20 



Djs!! If you think "Italian Music" 
is M anything by Frank Sinatra"... 
You're in trouble!! 

You need... 

VIVA ITALIANO! 

22-Tr;i(litiun<il and Contemporary 
Ethnic Italian Hits on CD performed 

to sound like 1995, not 1955! 

LJmilrd (Juuntities! Prices include shipping! 

Send Slf.95 ($24.95 in Canada! to: 

MOBILE MUSIC 
PO Box 106 

East Rochester NY 14445 

(M S jlM |ji» 


Be a Mobile DJ! 



In-depth 75 minute 
program unlocks 
the secrets to 
becoming a 
successful Mobile 
Disc Jockey. 


The Video Guide to 

Earn in g Money as a 
Mobile Disc Jockey 


"This video covers all the basics 
of the business with needle-sharp 
preciseness,..a wealth of information 
and advice -Mobile Beat Magazine 


★ ★★'A "Highly recommended" 

* Video Librarian 


‘ 39 s5 

♦s.is&n 


Order Now or 
for FREE info: 

1 - 800 - 225-0000 


(NY$ + £* 40 Lji} Out (Hist DJ Video Productions 
AMEX/VfSA 1*0 Box 424. Commack, NY JI725 
MCA heck Rtik Monty Bmk Guarantee! 



tfmt fa &dilUU Djh t Xjk 


Features: 

uf Maintain nil your music mcdin 
collodion including KARAOKE 
y Find music selections on- me 
Custom no KARAOKE book lots 

V Provide* Cu»rQfTt«fSt wilh REQUEST 
MUSIC LISTS 

V Croiito labels-m so ns in several 
formals of your music collection 

Prini updates lor all repom 
[/ Son r&ponfi in various orders 

[/ VERY FLEXIBLE * EASY TO USE 

SHOtftSC UiiKJ-Jded FT EE rfi SHOES m Mr^er Sdbvt 
SKWTfla Uiiditt t H to pi wri procesuIvcu^iT^leoroKti 



"The Most Popular Video Series In The W Industry M 

ULTIMATE DJ TRAINING VIDEOS 



*THE ULTIMATE GUIDE TO PROMOTING & EXPANDING YOUR DJ BUSINESS" 

[90 minVIes crammed full of useful & ending marketing ideas to hify you dominate your madcetptacfl ) 

“I learned so many great ideas from alt “This video series ts the most helpful 

three videos - Thanks A IaH! m tea inlng too 11 >f pure ho ted to date ." 

— Frank Mtrttr, Phoenix* AZ — Chad McMem, Arlington, VA 

‘THE ULTIMATE GUIDE TO USING BIG SCREEN MUSIC VIDEOS IN YOUR DJ 
BUSINESS" (Doub e or triple your normal rates with Big Screen Music Videos.) 

We show you What to buy - How to use it - How to market it. 

get into musk video, / think she “This video covers virtu oily every aspect 
price of the tope cm Id prove to be one of of the Big Screen Musk Video business 

the best investments you *U ever make ," In detail — I recommend itp* 

■— Robert Lindquist Mo biU Beal Editor — Waif Zimmerman . Wolf ram Video 

“THE ULTIMATE GUIDE TO HOSTING A PROMOTING YOUR OWN BRIDAL SHOW” 
(Why buy a booth when you can run your own Bridal Show & sell booths to other 
wedding vendors for a big profit & book tots of weddings.) 

"This tape is a major breakthrough, If you use the video - your Bridal Shaw will be a 
success! " — Kevin Vtayne McCiaht Hational DJ & Bile Chb Consultant 


EACH VIDEO Just ‘32 ,s or W 5 For ALL 3 VIDEOS (SAVE *12") 

+ $300 Shipping & Handling + SS.00 Shipping 6 Handling 




CALL 1-800-567-2521 

CANADIAN RESIDENTS CALL (618) 244-2466 
Or Send ChetX or Money OnSar To; 


MIDWEST VIDEO PftOOl/CT/ONS - P O. Bo* 2306, HU, Vcmon, IL 62864 



from the Producers of the Wedding & Party Planning Expo's 

f Start Your Own 

? WEDDING 
& PARTY EXPO’S 

OUR TRAINING VIDEO WILL TEACH YOU: 

- How to start your own (large or small) expo for less than $1000 
- How to gross up to $60,000 per show (twice a year) 

* How to get your Hall for FREE 

- How to get FREE TV and RADIO advertising for your expo & your 
DJ Company 

- How to start your own Wedding Magazine for FREE (Sample 
included with video) 

- How to Get FREE Limo's, FREE Trips, FREE Hotels & much 
more 

- How to book hundreds of weddings before your competitors 
- You will receive sample posters & flyers.. from other 
successful Wedding & Party Expo's 
- Sample Radio & TV Commercials from past expo's 
- Will show you how to expand your company even more with other 
businesses such as: Convention decorating services - Wedding 
Invitations - Wedding & Party Magazine 

ONLY $95.00 



EXTRA RENTAL INCOME 

CA$H BOX 



Rent For: 

• Nightclubs and 
Bars events 

• Car dealer 
promotions 

• Trade shows 

• Mall events 

• Family Fun 
Centers 

• School 
Functions 

• Rental Income 

• Bingo games 

• Grand opening 

• Radio station 
remotes 


ONLY 

$1350.00 


• One Man Set-Up 

• Transport In Car or 
T ruck 


504-851-6360 SUNDANCE • P.O.Box 2501 • Houma, LA 70361 
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LIGHTS 
NEW & USED 


• 1000 WATT REMOTE 
FOGGER demo $149 

• GALLON FLUID $18 

• TRIPLE DERBY $249 

• SOUND PYRAMID $135 

FREE CATALOG, CALL 
800 880-0885 


Your Ad Could Be 
HERE! 

$30 per column inch, 
CALL (716) 385-9920, 
or fax (716) 385-3637 



HOWLING 

HOUND 

PRODUCTIONS 

“ Where Karaoke Is Man's Best 
Friend" 

Call How/fng Hound Productions 
for all your Karaoke needs,.. 

J Custom Configured Systems 
} Hardware & Software Sales 
i Restaurant & Club Promotions 

8OO-4U2-H0WL 



1.800 <» 516 - 244-8190 


• CABINET ACCESSORIES, PORTS, CARPET, GRILLS & FANS 

• SPEAKERS, DRIVERS, HORNS, DIAPHRAGMS, CROSSOVERS 

• POUJER AMPS, MIXERS, TURNTABLES, CASSETTE DECKS, CD PLAVERS 

• LIGHTING AND LIGHTING ACCESSORIES 

• SPEAKER CABINET MANUFACTURING. SCOOPS. FOLDED HORNS, SUB 
BASS CABINETS MADE TO VOUR SPECIFICATIONS. 

• RACKS — DJ COFFINS — FACADES 

• AN IN HOUSE SERVICE DEPARTMENT REPAIRING ALL BRANDS & 
TYPES OF EQUIPMENT INCLUDING POUJER AMPS, TURNTABLES, MIXERS, TAPE 
DECKS, ETC 

• SPEAKER REPAIRS. UJE SPECIALIZE IN ALL PHASES OF SPEAKER RECONING 
RND DIAPHRAGM REPLACEMENT. • FAST TURNAROUND TIME • AT WHOLESALE 
PRICES. 

• NEUI AND USED EQUIPMENT SALES • BUY • TRADE • SELL 

• FREE TECHNICAL INFORMATION HOTLINE 1-800-244-8190 


THE MUSIC DISTRIBUTOR for the DJ 
& ENTERTAINMENT INDUSTRY 


A.V.C. Searches the l J.S. and the globe to bring 
the finest in CD compilations for 1 *Js. 

Specialist in Various Artist Ds —- Every Type of 

Music and "DJ Only" titles. 

For catalog of over 1300 various artist CDs 
with complete track listings send $7 to: 

A.V.C 68 Llewelyn Ave., West Orange, NJ 07052 
Dealers Welcome / Minimum order required 


CMSU Nightclub 

DJ Training 
& Placement 
Call (800) 266-4700 
for free brochure 
& class schedule. 


Call: 201-731-5290 (voice or fax) 10 a.m. - 6 p.m., M-F 

For free monthly catalog 
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ELECTRONIC 

BARGAINS 

The Only REAL One Stop 
DJ SUPERSTORE For 


Professional DJ Products 

MIX 

DBX 

Denon 

Ughtcraft 

Showcase DJ 

Samson 

Pioneer 

DKKaraoke 

Technics 

Lytequest 

American DJ 

Gemini 

On Stage 

BBE 

LTI Speakers 

Pitbull 

Specialty CDs 

AB Amps 


...ond mony more! 

Call us with your best price. 

FREE CATALOG 
1‘800-336-1185 

fax (508) 586-2488 
IF WE DON'T HA VE IT... 
THEN YOU DON 'T NEED IT! 
VISIT OUR SUPERSTORE 

970 Montello St. (Rt. 28) 
Brockton, MA 02401 

Open Tues - Sat. 9am -6pm EST 
Closed Sunday A Monday 


FREE DJ 

IPMENT 

TUNE 



TALK TO SOUND & 
LIGHTING EXPERTS 

FIND OUT WHAT’S 
LHOt& WHAT’S NOT 

NATIONAL DJ SUPPLY 

So. VIENNA Oh.45369 

( 513 ) 568-4900 


w 

IN' 




No Static 

310 769-0154 


Vertigo $159 
Gobotec $299 


Showroom 
Name Brands 
Discount Pricing 
Pro Audio s Lighting 


135 W. Victoria St. 
Gardena Ca 90240 


n 


( 



O 


Mil ( 


DJ's Brsi Kept ferret! 


OMusicallv QjPoursl 

—_ C_ _ ( Tho r 



ONLY $ 18 with mention of this ad! 

12 must-have AH Original Party Medleys on 1 CD 
Includes: The Grease MegaMix, Swing The Mood ‘9 1- 
Jive Bunny, Tight Fit's Back To The 60's-Parts 1&2... 


The CD Service run by DJ's for DJ’s! 
Offering Knowledgable Service, 
Unbeatable Prices, & "Need it by 
the Weekend" Ultra Fast Delivery! 

Just a few of the CD’s we stock: 

nviefome 807, X-MIX, PHONO ONLY, 

IILTIMIX, ?OW KnOMJt, Hot Drops, 

The Edge, & Dance Mix USA.... 


VISA 


^QitcrCor^ 




a or\r\ n Ar\ r\c\~ 7 n HSUio.o.i>. ' 

1 -o00-o42-U9 70 Call For YOUR Free Catalog! 


N"*’ S pf»ps & 

. Part P .Xi!! 


Give* 




STEWfiRT fiMPS 


PA1000 

$749 

PA1400 

$979 


200w/8Q 
)ne RU 
11 pounds 
300w/8Q 
TwoRU 

16 pounds 

literature: 

Green Dot Audio 
PO Box 290609 
Nashville, TN 
37229-0609 

info I orders: 

615 - 367-9242 


Double Your 
Business?! 


You can with this actual¬ 
sized, GOLD RECORD & 
engraved BRASS plate 
personalized with couples' 
names and wedding date 
for their first dance! 

[ 'Three 8x10 frame styles t 
choose from - 1 low price!) 



The D J*s Guide 

to Running Weddings 


VIDEO TRAINING PACKAGE 


the complete professional! guide to coordinating weddings and hostino 
wedding reception porties. 3 9 

• Video, Book, & Custom forms 


+ s/ft - S 95 


? A 


lor ORDER ITEMS SEPARATELY: 


• The Video (60min.) - 5 69 +(52.55 s/h) 

• Die Book (05 pages) - 519 +('1.50 s/h} 

The Fiofeiiiongl Guide to Coordinating Weddings' ^ 

• Custom forms (preprinted contracts, mi 
protocol sheets, reception quesfrono/res 
+ more/J - $I4+f$I,O0 s/hj 

M C i VISA accepted 

Call 800-639-8586 or 617-364-6203 


^Free brochure: 612-735-1354 
| voi r | + FREE sample ads for you to use! 

MERE. 



J 


YOUR 
PHONE 
t HERE 


p- »■« 




“Event Manager” — DJ SOFTWARE 

I] Complete Bookkeeping, order entry, mail merge, 

I marketing system and “AudioFile" record filing system with 

I jg%k\ custom music lists. BPM counter, and more! 

FREE FULL FUNCTIONING DEMO 
CALL NOW (617) 229-1727 

^ ♦♦USER FRIENDLY POINT & CLICK TECHNOI OCY, WINDOWS COMPATIBLE** 

or write to: SOFTWARE, The Boston Party Makers, Suite 215,1280-A Belmont Street, Brockton. MA 02401 

VISA MC AMEX or CHECK $119.95 IBM 386/486 & 100% compatibles with 4 meg RAM 


DJSOFTWARE 








Or send: 

|1) Each couple's First names, Song +| 
Artist & Wedding Date. 

2) $19.99 + ($3.00 S/H) per plaque. 

3) (MN add $1.30 tax per plaque.) 

4) Include YOUR name & number! 
To: Diamond Entertainment 
Box 25444 / Woodbury, MN / 55125 

Money Orders & Checks only. No COD's| 

Over a $50.00 Value!! 


ONLY $19.99 


PUT YOUR 
AD HERE! 

At $30 per column inch, this 
size would cost you only $60! 
Your ad could he in the next 

issue, call by July 28! 

CALL (716) 385-9920, 
or FAX (716) 385-3637 
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AMAZING SOFTWARE OFFER!!! 


INFOMANAGER 3” ^Windows 


If you currently use DJ Pro, Showbiz, Jo Jo, 
Event Manager or any other DJ software 
to run your business, you can upgrade to 

InfoManager for only $ 99 ! ($60 savings) 


r 


You 

Get: 


- An easy to use interface 

- Automatic contract generation 
* Prospect follow-up reminder! 

- and Much, Much Morel II 


LIMITED TIME OFFER - ACT NOW! 
CALL (817) 929-2800 

Custom Wore Syste 


Turn Your Par 

DJ Games - This book is loadV, p arl ,, r , s 

games for Professional Mobile/Club • _ 1 

occasions. DJ Games is the DJ tool of lCSt CfOWd! HjH 
Get rebooked - get your hands on DJ Go-. oa ._ n _i T nv * : n «... 
Just $12.95.53 S/H (Outside US . S/H S5| T ° yS " 

►ail Prices! 

Ultimate Trivi a Quiz B oo>. 

am-packed with over 10,000 triv, 
questions! Including over 1,000 
music related questions. Easy to use. Sh. 
fumbling with cards and get the only 
trivia book you'll ever need. A great ice¬ 
breaker, excellent at clubsl Order today! 
Just $19.95+$4 S/H {’Outside US + S/H $5) 
WHILE QUANTITIES LAST! 

Save §»$ Order Both Books For Only $29.95 {Outside u.s. + $5) 
NOW WITH TWO-DAY PRIORITY MAIL SERVICE 

Send Check or M.O. to: Encore Enlertoinment, PO Box 404, Roosevelt, NJ 08555 



CompuServe : 74544,3200 or Internet: tweeksQpic.net 
1517 Livingston Drive Plano* Texas 75093 

Visit our Internet Home paged 

http:/Nvww-bprcjnps.ohio-state.edu/cgi-tMn/hpp7DJ World Jit ml 





Is your song book a jumble 
of old, laded photocopies? 
Knock 'em dead with 






mow 





Prints amazingly beautiful A usable single or douttusJded 
long books using TrueType* fonts on arty Windows* printer 

Sorts songs by Artist, Trite, and Genre, and punts using a 
minimum of pages. Into Rgenl tori fitting I 


Need a surefire method to obtain wedding 
receptions, private parties or other gigs? 

REWARD YOUR CLIENTS WITH VACATION 
PACKAGES. Give away trips to ATLANTIC 
CITY, BAHAMAS w/ cruise, 

LAS VEGAS, and many more. You choose 
the destination to award. YOUR COST IS 
ONLY $5-$10 per vacation (depending on 
how many you order). Mention this ad and 
receive 10 FREE Additional Vacations 
with your first minimum order of 20 or more. 

For more info, call (703) 551-0648, x-1925. 

To Order, call Dynasty International 
Vacation Network at (800) 815-5088, x-1925. 


ADVERTISING 
DEADLINES 
FOR OCT. NOV. 
ISSUE # 28 
IS JULY 28, 
CALL TODAY 
(716) 385-9920 


LaserVISION DIGITAL SE 

SYSTEM-tncludes (2)LVA 5.0 
Laser heads, SE-Quad 
control,Joystick. Never 
used.$3J)00. Must sell S2,000! 
716-385-9987 


KARAOKE NATION 
The Best Value in CDG 
& Laser In the Industry! 

Players-Software 
Call Now 1-800-232-8808 


Adding songs Is a broo:o AdtomafictJiry 
enters diskfirock numbers lor youl 

Full leatgred database oucstor finds missing 
ond duplicate song numbers 

Try before you txryi Pay sbppJng cad anfyi 
printing limited to three pages until activated 
by fogbtranon code [Shi pprng. $S n U S , S10 nil | 


CS Computing 

1700-8 CfKXOtas Wav 
Nogakn A 1 8f>t21 
|S2O)207 5617 

73163 3M7<y)compiB«v» corr 



PRODUCTS FOR A PRO MOBILE DJ BUSINESS: 

• Exclusive DJ-Only Compilation CDs 

• Exclusive DJ-Only CD Subscription Service 

• A Variety of Domestic/ Import Compilation CDs 

• CDs Reviewed in Mobile Beat Magazine 

THE BENEFITS OF OUR MAIL ORDER SERVICE: 

• We Service Only Pro Mobile DJs & Their Dusiness 

• Monthly Catalog Feature New CDs Each Issue 

• Your Satisfaction is Always Guaranteed 

• Toll Free No. Available to Order Your Merchandise 

Special DJ Sales & Service Hours: 
Mon^-Thi^s^Noon-KJjjm^Fn^Noor^objamlESTj 

{610)631-1779 rotations@aol.coni {610)631-1984 

SALES & SERVICE INTERNET FAX SERVICE 

1012 NORTHRIDGE DRIVE 
NORRISTOWN, PA 19403 
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ELECTRONIC U 


BARGAINS* 3 


The Only REAL One O 


DJ 


SUPERSTOf ’ o o ^ 

ec/nna/ P !® "* i |^j I 


Professional r 


k om k ol fli<* loi^oNf invontoi*i<»s of 



MTX A * 
Oenon q* 1 
Showr 
Plog 

T * 


wflware sinil hardware on llu‘ East I oast 


ING / NO MEMBERSHIP MEEDED 


IK UP SHIPPING 


(others do, check your invoices} 


iESSIVE PRICES (No deceptive gimmicks) 


CODs omy jh.z J, NO EXTRA COSTS (others add UPS charge) 


SALE 


SALE 


SALE 


SALE 


SALE 


SALE 


FREE SHIPPING-12 Pcs. m more (COO orders $4.75; DKK & Music Maestro only) 


Huge in veil lory of Dk karaoke & Music Maestro 


Ik karaoke: Doors, Stones, and .Springsteen In Slock! 


Tip Top • Sun Fly • Space Tech • Pioneer • JVC • Nikkodo BMB • Nu-Tech 

•DKKaraoke • Fat Cockeral • Music Maestro 


Oft PIONEER 

Th# An d Enterrnnmmt 


GREAT SELECTION - EXCELLENT PRICES 


I 


m 


NIKKOIDO 

tmto ioff»t 


m 


800-282-4GPE 



VISA 


BPM BOOKS 


FLASHY LIMBO POLE 


Call (800) 266-4700 


Professional & Inexpensive 
JUST SI9.95 
Lear Enterprises 
I-(908) 738- 4151 


*** 1 - 800 - 232 - 8808 *** 

SOUND CHOICE EAGLES 8125 


LIMITED SUPPLY CALL NOW! 

*** 1 - 800 - 232 - 8808 *** 


for free brochure. 


THC TOPI IA 


IOUAD A IIGHTIAO 


III SIX i:ss ori'OHTIMTV 

S. I'loridii llobili 1 ll«l Svc. 

3 Complete Systems: 

MUSIC, LIGHTS & VIDEO 

J BL, Peavey, AMDJ, Ales is, Technics 


•MOO Watts oflPower * 

• Equipment less than I year old 
•All In Road Cases 


PERFECT FOR NIGHTCLUBS OR 
MOBILE DJ SERVICE 

Over $80,000 invested—Sell for $40,000 
• Van, delivery, and install available • 

Call (813) 643-6322 





Let our professional DJ’s 
help you make an educated 
purchase so each piece of 
equipment you buy makes 
you money without costing 


you a fortune. 


The 
Professional 
DJ’s Choice! 


Crown • Yorkville 
Community • Shure 
MTX • Ashley 
American DJ • Ness 
Rolls • Ultimate • BBE 

& MOST MANUFACTURERS 


1 (80Q)TOP HAT-1 


Visa & Mastercard * NYC call 718-370-8566 • Mail Order Welcome 
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TO OBDERIIl 

S^dxtformon^giiNr^OQiiMGCvTi 1 ^ 
kind Btfidar'i Vingy, ST E Wainj S 
Shflmans&ff Panrsyfr*** 1JG11 


VISA 


(M ■ ’,,-VF,.irr ^ ^^j86 

StM r - 3 00 

outset US A *B SAH l« 00 

P«lwAO€LPMU. RCSCCMTS 

AO i* u$£ Tax » 


TOTAL 

■ * ■ * w**k* Far D*«t 


‘THE AL1 NEW HIND BENDER’S DISC JOCKEY GUIDE BOOKI 

(EASY TO USE) 

* The on bf gutfe bool, thil wi< (run you Jo become a tuoeeetfui 
independent spociitry or v»nety Dae Joehey 

* For Itia beginner and already prof*«*>naJ Disc Jockey 

* Uuaic More owners - th*J want \o serve proiMpral DJtY 

* Nrte dub owners - who warn to have the beet dance music m iher ciuta 

* Dance muse collectors 

* Incudes over 3700 dt lha meet r e q uaefce d dance aony from 18*1 through 
1991. 50 years of dance muStt. in al categories 

• Irtri kgtMbc**f bf Aim * Salad 

• Ci'agorured * Year 

« Beals Par Minute * Contract! 

»Wadding Formats * Space Qoueon Sorgs 

• Hobday Songs * Apron. 30 Non Dance Songs 

•Tndtonif Songs 

* What you need to know about variety DJ s and specialty QJ 'i 

• Getting Started * Good Saimg Pants 

• Shoe Contracts «Wedding Formats 

- * Prong ot Shows * Siep-S^ Step Procedures tor Cumg 

• Learn to do il Types of SuocauftJ Shows £ Mixing Mu** 

* S EARN EXTRA CASH t 

• Learn the secrets to having i ton & prohibit caieer as a Dec Joc*ey f 

• Al rtxmabon oonpied Yen ny dmi must cotecton i pas; upemi XL Don Barer. 


1-800-899-1740 » 717-730-0713 





WHOLESALE PRICES 

ON PROMO T’S & More! 


• T- 
as low 
• Staff shirts 
Sweatshirts 


T.^i.T. Enterprl 

Our Full Line of IIJ Parly Props 
Will Liven Up the Dullest Crowd! 

Hats, Sunglasses, Inflatable Instruments, Seasonal Toys in funj 

Assortments at Lower-Than-Retail Prices! 

Plus, a Full Line of Costumes & Accessories Available. 

Send For a Free Catalog! 

PO Box 666 Manville, NJ 08835 
908-298-1989 Fax - 908-298-0484 






■. , ■, i.i •»■ . . f■ ■ ■ ■ ■ ■ .• .v.'iV-.-.v. . 1 ■ ’• ’i' '■ • ■> . 

.v.v ’ ‘ .. .v.v.-Av.-. 

.. .v.-.v.vavav • 

■ ■ • ■ ■ ■ _^ . . _ _ _ __ „ j.. , j. _ ^ _ 



I ■ ■ S 8. ! ■ B l I I I I I I 1 1 1 

ri".-.v.v. 

■’ --.V.V.V.- a , «V. , i , i 



i r * r ■ ' * ■ !■ r < 





VWViVfcJ * « . . a - 1 ■> . «_r . • - • 4 4 - - ■ * - ■ - - « * \V,V ' r . 

■v«vev. v ■ ... ‘' •«i • i * * » i i vwv* v '.^SSKsSfft* -*■ * *■■•.v.w ■ ,* 

• 1 .... . . . . . . • •1.1 \ iV • * \w *W\*■.*■> V V -V \V 


yyyy- 




...... . . ■ . i ■ . , U 4 . . .1 i U . k k . fc .1 i I 

• t« ■ !■■■•■ ■ I ■ ■ I. «. 'I * I I I ! I t 1 »» >-.B 

•1-1------ - ■ 


wav - wv s •j’Jr, \ ■ i 1 

■ ■ ■ k ■, it » • • i i . ■ t . i a 

v WWW - ■ V.V.* ■ 

' \.' • 

•i .i ‘i i. . « a a a a * a a a i. l a i i a a t i 


w/ logo 
$2.50 each! 

• Company jackets 
Hats 


Screen Printing & Embroidery Available 

Don’t blow all your gig money on 
promotions - Save Now! 

IVe guarantee low prices and a quick turn-around! 

Call, fax, or write for information 
or a catalog today! 

198 East St, Wallingford, CT 06492 


Fax or Phone (203)294-1656 



iouzuk, good J9 oooo ret araiwEiss' 




THE 









SHOWCASE 

Over 175 Unforgettable Classic Dance Hits 
on 8 Compact Discs. Including Such Hard 
to Find Classics as: 

j Let Afe Take You Dancing”, ’ '( 'opa cabana’\ 
'Set It Off f ”Jam On It ”& Much More! 
Original Versions by Original Artists! 


ti 


it 


FOR FREE INFO WRITE 

DANCE, P.O. Box 5163, Bergcnfidd, NJ 07621 





GET MORE GIGS! 



New tape 
Gets You More 
Referrals Than 

You Ever Dreamed Of! 

72-minute 
Referral Magic 
is loaded with 

money-makers! 


[Jere‘s a tape to “show you the 
way, every day!" Referral 
Magic has 17 proven ways to 
get referrals from your clients... 
many without even asking! 
Entertaining, money-making 
tape narrated by referral sales 
expert David Garfinkel (See 
article p, 50). 100 % guaranteed. 
To order Referral Magic, send 
check for $33.95 to: 
Abinlra Resources Group, 
PO llox 15X2, Rutland, VT 05701. 

Or with Visa/MC, call 

(H00) 472-5395. 


LOWEST PRICE 
IN THE WORLD 

On Technics, Stanton, and 
Audio-Control Analyzers. 
National Sound 800-541-9140 



14 Traditional Polish Party Favorites m 

• Including The Most Popular "Sto Lat”a 

■ A Must Hove For DJsf Only $29.95 ■ 

* (5+H included) Order Now! 24 Hrs, ■ 

■Visa 1-800-357-2738 M/C■ 

■ DJ f S ARE US ■ 


WANTED TO BUY: 

CD Recorder (prefer Carver or 
Marantz): Rackmountable dbx— 3bx or 
4bx processor; Rackmountable DAT 
deck (prefer Panasonic); searching lor 

schematics/parts tor Bozak mixers. 

Call Jeffery (914) 691-7163. 


ADVERTISING DEADLINES 
FOR OCTOBER/NOVEMBER 
ISSUE #28 IS JULY 28, 

CALL TODAY 
(716) 385-9920 


ISM USED CASES 

FOR DJ EQUIPMENT 

For more information: 

ISM PO Box 702 York, PA 17405 
717-845-3985 / 800-864-2635 


WE RE-CONE 

AND HAVE PARTS FOR ALL 
PRO, HOME AND AUTO 

CpCA |{ CDC 

TRI-STATE LOUDSPEAKER 

(412) 375-9203 


1000 WATTS. 13 POUNDS. S 545.00 


Mat? room ii your ruck tod let* pun io y<wi b*ck, 
Eilrtmdy compact and Lightweight, 33* high, ]9* 
wide, 7_5" deep and only 13 pounds. Model m+ SR* 4 
powcrimpttfkr often 275 watts/ CH into S ohm mtkri 
and 500 wilti / CH into 4 nfim speakecs. List 1045.00 



Tonwrrew'f Digiul Tedinalc^y Today: la 2 or 3 yean 
yon wootfeellhtf ourimpis obaoldr because of its sir ick! 
weight. 90% opendig elfkk ocy ri«La it mull aid tgtiL 
AJTORDABLE l REIJABLE 1 H]GH^:AL]TY DIGITAL 
POWER, S ATEFACnOM GUARANTEED 

Since I9S6 Call or write for dmxc 

ELECTRO FORCE CORP. ettaih ft tat. sfixts: 
727 QAKSTONE WAY (714) 774-J6& 

ANAHHHCA92P6 (ttOjWAMS 


KAHWATY JOE HAS ALL BRANDS OF 
KARAOKE S 01 EQUIPMENT 

Pro Sound Systems, Lights & Effects, All Formats of Karaoke, DJ 
Mixers, Mies, Samplers, CD Safety Sleeves and Accessories. 



Kato Kaelln Video Karaoke 
28-song Laser Disc 
Limited Quality - List $150 
Call for quantify discount! 


1-800-404-7474 (908)308-9629 
21 Longview Ave., Freehold, NJ 07728 
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THE COMPLETE “HOW TO” VIDEOS 

#1 The Bar/Bat Mitzvah Basic Production Video #4 The Party Dancers Video 

#2 The Contest Video #5 The Bar/Bat Mitzvah “Party Demo” Video 

#3 The Bar/Bat Mitzvah Full Production Video Call for more information and a brochure 


INTRODUCING THE NEWEST "MUST HAVE CD” FROM BOBBY MORGANSTEIN PRODUCTIONS — 

CD # f 0 The Complete Medley Party CD (Double CD Set) 

This CD contains authentic Jewish, Polish, Irish, Italian, Mexican, Reggae, and Latin vocalists and musicians 
which play all new versions of your ethnic favorites plus other specialty and holiday medleys. 




ISC 


# 


The Hora Medley (Instrumental) — 
Brand new medley of the most 
requested Jewish songs , 
t - To Life 

2. Tzena* Tzena 
3> Chos h N Kale Mazel Tov 
4, David Melech Yisrael 
5- Siman Tov 

6. Qse Shalom Oseh 

7. Shalom Alechim 
6. Hava Nagilah 

The Hora Medley (Vocal) — 

Hora medley performed by Philly's 
top entertainer , 

9. To Life 
10. Tzena* Tzena 
11* Siman Toy 

12. Ose Shalom 

13. Shalom Alechim 

14, Hava Nagilah 

The Polka Medley (Instrumental) — 
You II never use another Polka medley 
again! 

15, Beer Barrel Polka 
16* Pennsylvania Polka 


17. Too Fat Polka 
10. The Clarinet Polka 

The Irish Medley (Instrumental) — 

An extended medley perfect for that next 
Irish Jig request 

19. MacNamara’s Band 

20. The Irish Washerwoman 

21* MacNamara's Band (Reprise) 

22. Garry Owen 

23. Clancy Lowered The Boom 

24. It’s A Great Day For The Irish 

The Italian Medley (Vocal) — 

You Vi swear it*s Louie PrlmoI 

25. Co La Luna 

26. Funiculi, Funicula 
27* Tarantella 

The Greek Medley (Instrumental) — 
Speed up version of "Never on Sunday” 

28. Never on Sunday (speed up version) 

The Hungarian Medley (Vocal) — 
Traditional Czardas done by an authentic 
Hungarian orchestra. 

29. Czardas 


DISC #2 


The Mexican Medley (Vocal) — 
Authentic Mexican musicians and 
vocalist — you 7 1 recognize the songs t 
but maybe not by titlel 

30. Quien Sera 

31. Sielito Lindo 

32. Ay Jalisco 

33. La Bamba 

34. Jarabe Tapatio 

The Multi Medley (Instrumental) — 

30 second bits of each song with 4 bars 
of a clap beat in between for transition 
to the next style of music. 

35. Tango (La Gompasita) 

36. Tarantella 

37. Cha-Cha (Tea For Two) 

3B. Irish Jig (The Irish Washerwoman) 
39. Two-Step (New York* New York) 
40* Square Dance 

(Turkey In The Straw) 

41. Polka (Beer Barrel Polka) 

42. Belly Dance 

(Hootchie Kootchie Dance) 

43. Mexican Hat Dance 

44. Hora (Hava Nagilah] 


Limbo Soca Medley (Vocal) — 

Over 20 minutes of authentic Soca music 
taken from the carnivals in Trinidad . 

Great for fhat next Umbo contest or for 
an excellent alternative for your Conga - 
Line music . 

1* Dollar Wine 

2. Jump and Wave 

3. Ragga Ragga 

4. One Step Two Step (Donkey Dance) 

5. Soca Butterfly 

6. Limbo Calypso 

Salsa Medley (Vocal) — 

An authentic Salsa orchestra prepared a 
“hot* medley for your crowds enjoyment , 

7. Amor 

8. InoJvidable 

9. Quieremc Mucho 

March Medley (Instrumental) — 

Favorite traditional patriotic medley for 
stirring the audience's national spirit . 

10. It's A Grand Old Flag 

11. Yankee Doodle Dandy 

12. The Caissons Go Rolling Along 
(Army Them©) 


13. Anchors Aweigh (Navy Theme) 

14. Marine’s Hymn (Marine Theme) 

15. The Wild Blue Yonder 
(Air Force Theme) 

16. Semper Paradas (Coast Guard Theme) 

17. Stars & Stripes Forever 

18. It’s A Grand Old Flag (Reprise) 

19. God Bless America 

Grandparent Medley (Instrumental} — 
Great for the otder generation to sing and 
dance to 

20. Five Foot Two 

21. Blue Skies 

22. For Me and My Gal 

23. Bye Bye Blackbird 

24. Goody Goody 

New Year’s Eve Medley (Vocal) — 

Starts off stow with H Auid Lang Syne m and 
then goes into the Party Train Medley 
without the MC' s vocals . 

25. Auld Lang Syne (Traditional slow) 

26. If My Friends Could See Me Now 

27. Happy Days Are Here Again 

28. California Here I Come 

29. When The Saints Go Marching In 


30. Hey Look Me Over 

31. Hail* Hail, The Gangs All Here 

32. When The Saints Go. , . (Reprise) 

Reggae Medley (Vocal) — 

Authentic Reggae band produced an 
excellence medley of Reggae classics . 

33. Red Red Wine 

34. Buffalo Soldier 

35. Jammln 1 

Christmas Medley (Instrumental) — 
Swing-style Christmas medley — Great 
for listening or dancing . 

36. Jingle Bells 

37. Winter Wonderland 

38. Santa Claus Is Cornin' To Town 

39. Here Comes Santa Claus 

40. Rudolph The Red-Nosed Reindeer 

41. Jingle Bell Rock 

42. Let It Snow 

Grand Entrance Medley (Instrumental) 
High energy clap beat — Great for grand 
entrances or transitions — Keeps the 
party clapping! 

43. High Energy Clap Beat 


OTHER CD f S FROM BMP 

CDt The Complete Jewish Party CD 

CD2 The Complete Latin Party CD 

CD3 The Complete Novelty Party CD 

CD4 The Complete Traditional Party CD 

CDS The Complete Specialty Party CD 

CDS The Complete Grand Entrance Party CD 

CD7 The Complete Classic Party CD 

CDS The Complete Cocktail Party CD 

CD9 The Complete Miscellaneous Party CD 

Com ing Soon 

CD11 The Complete Big Band Party CD 


_TO ORDER CDS _ 

CD'S 1 &2 $22°°. CD’S 3thru 9 $28°° CD 10 $3S°e° 


Buy Complete BMP Series (10 CD’s) for $200 (inc. shippingj 
OR Buy Any 5 BMP CD's and Get One FREE 

DESIGNATE NUMBER S TITLE OF CD's SELECTED. ADD S4 - SHIPPING S HANDLING- 

if ordering more than 5 CD's please add an additional 5-50 per CD for Shipping & 
Handling. PA (Residents add 6% sales tax, Philadelphia Residents add 7% sales tart. 


Credit Card Orders Call (215) 947-6935 

FOR MAIL ORDERS MAKE CHECK PAYABLE TO: 
BOBBY MORGANSTEIN PRODUCTIONS 
3736 Wheatsheaf Road Huntingdon Valley, PA 19006 
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DJ’S WHO HAVE IT ALL CAN SKIP THIS PAGE! 

How did you start your last show? If you can't remember then how can your audience? How did you 
end the evening? Was it memorable? Can you be sure your audience will want to book you for their 
next booking? Were you professional? How did you get into your 50’s, Motown or 70’s set? Do want 
to noticeably improve you DJ’ing? 


mam 


Imagine 

...the start of your night, the lights go down, your audience goes quiet, a sound resonates from your speakers 
that they can’t help but stop and listen to, what follows is a dramatic, professional show opener to start your 
presentation. The production is second to none, the quality is outstanding, the impact it creates gets you 
noticed. Your client is instantly impressed! 

...between records instead of a bit of idle chit chat, a pro vocal link bridges the records so smoothly that even 
the most critical member of your audience is instantly impressed. 

...you are about to start your oldies set, your introduction is actually memorable to the point that people talk 
about you the day after! 

...having show closers so brilliant that your audience Arnow they’ve been entertained by a real pro. 

...getting noticed, remembered and re-booked, time after time after time... 

This is only a small part of what 

DJ JINGLES 

is all about! 

THE PROFESSIONAL DJ’S PARTNER 

It's so good it's worth buying an extra CD player for! 

What else can you buy that will radically improve your presentation? 

• Professional Impact — Instantly 

HUGE CD's each containing over 100 tracks of highly produced, digital quality, professional jingles. 

• The Ultimate Selection 

Show Openers to make the first big impact. Comic Sketches and sequences to break the ice. Vocal bridges 
for seamless links between tracks and sets. A whole range of professional voice overs for variety and 
impact. Whole sections of smoochy-drop ins to make your show sexy. Show Closers that leave a lasting 
impression and so much more that it is simply not possible to list. 

• Cost Effective 

“Read My Ups...less than 35c per cut!" With over 100 tracks on every disc the diversity of DJ Jingles means 
that whatever the occasion, if you could only use 40% of the tracks, the cost is still less than $1.00 a cut! 

• Digital Boy! 

Turns a CD player into an instant access, easy to use, digital jingle machine. Give yourself a whole new level 
of radio style professionalism, that will get you noticed. 

• Be Different, Be Noticed, Be FIRST! 

Get recognized for the way you present your show. Consider the potential of clients remembering you 
because you were different. The effect on your business will be outstanding. 

DJ Jingles CD's are the UK's most successful collection . 


Call 215-947-6935 today for a sample cassette 
for only $5.00 and a brochure listing all seven 
DJ Jingles Discs and two volumes of 
MIXDISCS. MIX DISC Volume 2 is on vinyl! 

SPECIAL INTRODUCTORY OFFER 

To get you to try this exciting series we will 
reduce the cost of your first DJ Jingles 
to $25.00 plus shipping. Don't delay! 



ALL VOLUMES ARE $4 O 00 EACH 
BUY ANY 4 DJ JINGLES CD'S FOR $125°° PLUS SHIPPING 

DESIGNATE NUMBER & TITLE OF CO S SELECTED. ADD $4 - SHIPPING ft HANDLING 

If ordering more than 5 CD's please add an additional $.50 per volume for Shipping & 
Handling. PA Residents add 6% sales lax. Philadelphia Residents add ?% sales lax. 

Credit Card Orders Call (215) 947-6935 

FOR MAIL ORDERS MAKE CHECK PAYABLE TO: 

BOBBY MORGANSTEIN PRODUCTIONS 
3736 Wheatsheaf Road Huntingdon Valley, PA 19006 























Success! 



*rttv you 


Rob Vedder (313) 878-6177\ 
Kenny B (908)381-5824 
Stiver Sound (610) 640-0838 
Al Martinez (508)823-7100 
Mike Checkalski (715) 235-7511 
Hayden Hall (206)232-2129 
Chris Dezeeuw (303) 223-5577 
Mske Gaeta (404) 926-1664 
Wayne Dickson (508) 830-0293 
Dave Vicina (405) 793-8414 
J. R. Owens (518) 523-4787 
Chris Moore (716) 367-3670 
Randy Utesch (218) 547-3577 
Paul Freeman (602) 464-7689 
Rex Freeman (510) 263-3464 
August Calabas (312) 262-9094 
Matt Shea (408) 976-1181 
All Star Prod. (714) 833-3548 
Warren Hawley (617) 334-2506 
Island Jake (716) 385-6958 
Ultrasound DJ (419) 692-0735 
Sir Douglas (501) 674-2595 
4 Kaleidoscope Music 

(406) $43-785(1 

Jam Box Prod (601) 835-2551 
Steven Muscnij (602) 991-7999 
Barry Ballandi (206) 848-8623 
A Music Zone (603) 298-7988 
and more... 



Equipment platform for load 
n i outs as weif as a table? 



Sound N' Light 
/SOS/ 429-04 f 8 



8X10 FRAME S12.95 -$29.95ea.+(S/H) 
For the cost of a CD give your wedding 
couples a memory to cherish - 


A FRAMED CD OF 
THEIR FIRST DANCE SONG! 

Give us the couple’s name, first dance 
song, title, artist and wedding date. 
WE DO THE REST! 

Call Today 703-825-6401 

HELPW ANTED 
“TECHNICAL SALES” 

Leading MFG of entertainment 
lighting seeks energetic self¬ 
starter preferably with 2 yrs. 
technical and design experience 
m theatrical production and/or 
club. DJ or related field for its 
sales department. Excellent 
opportunity. Good salary and 
benefits package. Immediate 
opening. Send resume to: Ness 
111S. State St, Hackensack, NJ 
07601, Attn. Mr. I. Simchi. 


NEED DJ 
INSURANCE? 

"NATIONWIDE" 

(609) 627 1283 


i n 



h i n 


I I 


The Second Generation Is Here 

PO Dox 565 - North Chelmsford, AAA 01663 

#- 



This hand held computer 
will tell you exactly how fast 
any song is (BPMJ with 
99.5% accuracy in under 5 
seconds or you get your 
money back. The Second 
Generation Time Machine 
requires only one 9 volt 
battery. It is simple to use, 
reliable, and all displays 
light up. (30 Day Money 
Back /1 Year parts & Labor 
warranty - $15 restock fee) 

(Piewre is of original Time Machine) 

g S&H & Insurance 
ease Call for more info 



Song listings by Artist 
Choose from 
designer 
covers 

For Oetttifs Catt 7 (800) 9-SONGBK 


Disk listings include ait major manufacturers 
of both CD+G and Laser Disks 


Custom Karaoke Songbooks 


Music database system 

For W ndoffs or HKDS 

* Computerize your music collection ’ Perfect for D J’s & Hi-Fi enthusiasts 

* Lightning fast querying function * Professional looking reports 

STALLION SOFTWARE SYSTEMS 

5227 Viceroy Drive N W, Calgary. Alberta. Canada T3A 0V2 
Phone (103) 286-9711 / 286 9680 Email: 72624.1063@compuserve.com 



TV 

Converters and Descramblers 

Call with your make & model # ready 

Buyer’s associates 

1 - 800 - 889-5139 

nytne spying thttt of cable service mil t* den iss sianc* 


12 ISSUES PLUS 2 ANNUAL SOUND 
& LIGHT BUYER'S GUIDES FOR 


I 





□ 

□ 


SEND ME 12 ISSUES (THATS2 YEARS) OF MOBILE BEAT MAGAZINE, PLUS 2 ANNUAL SOUND & LIGHT 
BUYER’S GUIDES FOR $34.95 ($44.95 Canadian), 

I WANT TO START WITH 6 ISSUES OF MOBILE BEAT MAGAZINE [THAT'S 1 YEAR), PLUS 
ONE SOUND & LIGHT BUYER'S GUIDE FOR ONLY $19.95 (Canadian $24.95). 


nwf/CO H*M[ 


| mm 

CITYAM/Zlf 



PtiDNE 


Far Visa I Maslercard Orders (send in envelope, tall {716) 385 9920, ar fat (716| 385-3537) 
Card! 


Expires 






1 





|_Signature 


Wane on card 


J 
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Advertiser’s Index 

Abracadabra 

15 

All Hits 

72 

American DJ Supply 

3, BC 

American DJ Association 

97 

Ashly Audio 

18 

Audio Climax 

65 

Audio Unlimited 

39 

Bobby Morganstein 

92.93 

Cantek/Metatron 

29 

Celebrity 

98 

Clarion 

75 

Community 

9 

Connecticut DJ Supply 

61 

Colorado Sound N' Light 

67,94 

Denon 

19 

Electronic Bargains 

21 

Entertainment Resources Group 95 

ETA 

7 

ET Videolink 

14 

Gemini 

2,41 

Grundorf 

42 

Hot Hits 

33 

fm-Tron 

45 

Island Cases 

82 

Karaoke Atlanta 

79 

Karaoke Nation 

80 

KLS 

13,35 

Mactec 

57 

MBT 

17 

Meteor 

99 

MTX 

10-12 

Ness 

83 

Nat l Music Ent Directory 

71 

Odyssey Cases 

34 

Pioneer 

43 

Pinto Novelty 

29 

Promix 

59 

Promo Only 

32 

Pro Sing 

77 

Pro Sound 

64 

Rondo 

97 

Remix Warehouse 

37 

RPM 

31 

Sherman 

23 

Shure 

25 

SourtdCase 

16 

Sound Choice 

81 

Sound Ideas 

55 

Spectrum Electronics 

66 

Starr Karaoke 

85 

Sunfly 

80 

TM Century 

49 

TPR Enterprises 

39 

Univenture 

23 

Upstairs Records 

57 

Western Starlight 

69 

Wolfram 

97 

Zenasia 

76 



to Cued Up. 

c/o Mobile Beat. P.Q. Box 
309, East Rochester, NY 
14445-0309. Include name of 
event, date, location and 
phone number for 
information. Information 
should be received at least 


two months prior to event. 


July 14-15 

Jack The Rapper's Music 
Expo-Fest 

Georgia int’l Convention Ctr. 
Atlanta, GA 212*460*8012 

August 28-31 
DJ Expo 
Trump Regency 
Atlantic City, NJ 
516*767*2500 



Now Available BOX SET #3 


September 8-17 
S.O.S. Fall Migration 
(Beach & Shag Music festival) 
N. Myrtle Beach, SC 

October 22-24 
ON TAP 

A.C. Convention Ctr. 
Atlantic City, NJ 
800*829*3976 



November 18-20 
LDI95 

Miami, FL 212*229*2981 

January 5-8,1996 
CES 

Las Vegas, NV 202*457*8700 

January 8-10 
Nightclub and Bar Expo 
Las Vegas, NV 601*236*5510 

January 18-21 
NAMM 

Anaheim, CA 
800*767*2500 

- March 13-17 
Musicmesse 
Frankfurt, Germany 
069 7575 0 

April 4-6 
DJ World 

Waterloo, Ont. Canada 
519*740*0603 



Keep your Knockout Hits library current with 
the best new pop, new country, new dance 
and new rock around! 

Delivered right to your door...every month! 


See your ERG Dealer or call Entertainment 
Resources Group for the dealer in your area. 



Entertainment 
Resources Group 


1-800-465-0779 




For Lease Only. Not For Sale. AVLA Licensed. 

Available in Canada only. 
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T ill is last June, I was perform 

mg a 50th wedding anniver 
sary party at a hotel. Dur 
trig our initial planning ses 
sion 1 volunteered to bring 
along my life-size cardboard cut-out of 
President Bill Clinton (with black 
leather suit, dark glasses, and carrying 
a saxophone), as it had proven to spark 
fun at similar functions. I was a bit sur¬ 
prised w hen the client said “Oh no, my 
whole family hates Clinton.’’ But I told 
her if she changed her mind it would be 
in the van. 

Oil the night of the party, while set¬ 
ting up, she asked if I had the Clinton 
cut-out with me. I did, and she asked 
me to bring it in just to see if it might 
add some spice to the evening. While 
setting up the cut-out 1 found a large 
marker board behind a curtain. I put 
Clinton up in front of the board and 
drew a big cartoon balloon on it so that 
people could “put words" in the 
president’s mouth. 

Everything went fine for the lirsi 
hour or so. The guests were writing all 
sorts of congratulations and witty com¬ 
ments in the balloon and all over the 
hoard. As things progressed, and some 
of the guests became intoxicated, the 
written comments in Clinton's balloon 
became more and more outrageous. 
Some of the women even began danc¬ 
ing with it. 

As the night wore on, assaults on the 
cardboard president escalated. It was 
knocked down several times to the ac¬ 
companiment of laughter and cheers. 
After one rather vigorous bout of 
Clinton bashing, the husband of my cli¬ 
ent approached me and said “I'll give 


you $20 bucks for that G.D. Clinton." 1 
said, "OK." and the deal was done. Then 
he yelled out “I’m gonna take this SOB 
home and shoot him full of holes," and he 
picked up the Clinton and left the ball¬ 
room. 

However, he and his wife (my client) 
were staying in the hotel that night, so he 
took the Clinton cut-out up to his room 


When we got back inside 1 learned 
what had happened. It seems the client's 
husband, who had purchased the 
Clinton cut-out, had gone back to his 
dimly lit hotel room. In his stupor, he 
had totally forgotten about buying the 
cut-out. Confronted by a tall, menac¬ 
ing intruder wearing dark glasses and a 
biker outfit, carrying something shiny 



I was in the middle of a 
country line dance set 
when I was approached 
by a hotel employee who 
asked me to announce 
that the hotel had to be 
evacuated immediately. 


yOUL WWW IN CH5E 
of FlKE OR 4TI/PI p 
pmfKEW ACTS Of 



and left it by a window. He then returned 
to the party where he became even more 
intoxicated. About an hour later, the party 
was interrupted by the sound of alarms and 
sirens and several people running in the 
hallway. The dance floor was crowded and 
1 was in the middle of a country line dance 
set when 1 was approached by a hotel 
employee who asked me to announce that 
the hotel was being evacuated. I made the 
announcement and the guests, escorted by 
hotel employees, all filed out onto the 
lawn, where the party continued until we 
could return inside. 


in his hand and standing motionless by 
the open window, he was convinced a 
burglar was in ins room and, fearing for 
his life, jumped backward into the hall¬ 
way and did the most reasonable thing 
a man in his predicament could do to 
protect himself... he pulled the FIRE 
ALARM. 


Captain Kazoo, w ho submitted this 
“Nightmare", is profiled in this issue 
(page 68). 

& 
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Need something in music videos? Wolfram is 
the source. Lick your cl ops! Whatever music 
your customers come 
for, give ’em more. We’ve 
got more. The newest. 

The oldest. And eveiy- 
thing in between. Come 
and get it! Call toll-free 

800433 - 1652 - Wolfram 


O I ^ Wall ram Video, Inc. 


1597 Rt. 22 West, Union, NJ 07083 

Large selection of professional DJ equipment including: 

Mixers ★ Turntables ★ Cassette Decks ★ CD Players 
PA Systems ★ Lighting ★ Special Effects ★ And more 

Check our low prices before buying 
any musical equipment! 

Heavy duty carpet covered cases 


V * 




U 


Single turntable 


$ 66.78 


Album Cases 

For 200 12" 

$ 81.90 


To order call 

1 - 800 - 845-1947 

In New Jersey Call 908-687-2250 

Shipping & handling: 5% of order total, minimum of $5.00, 
Offer subject to sales tax in NY & NJ. Offer limited to 
continental US. Prices subject to change after 9/30/95. 


CD Cases: 

For 84 C D's 

$ 54 . 18 


For 112 CD's 


For 168 CD's 

$ 85.68 


the American 


DISC JOCKEY 


ASSOCIATION 

Thr XolioiUti Assoc in lion for " Professional" IM’S *V ft-J'S 

The ADJA is the only national association dedicated to the improvement of the profes¬ 
sional disc jockey and karaoke industry through information, education, referral networking, 
group purchasing power and the provision of low cost quality insurance plans and consumer 
awareness programs. 

In today's highly competitive business environment it is extremely important that you 
gain an edge to stay ahead of the competition. Your competition may already be utilizing the 
benefits of membership to be-gin the move to the next level. 

The ADJA can provide you with the tools necessary to 
differentiate yourself and your company from the rest of 
the DJ's and KJ's in your area. 

Call today for more information and an 
application form. 

2/.T-67.T-9.767 
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Call Today! 



nil Free: 1-800-992-9039 








■\ 
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SING •ALONG SYSTEMS 


TOP SELECTION • BUY WAREHOUSE DIRECT • PAST SERVICE 



f ft 


l 









NUTECH CDCS (VOL. 1-14) 14.95 EA. 
TIP TOP COGS (ALL VOLS.) 14.95 EA. 
DK COGS (ALL VOLUMES) 16.95 EA. 
PIONEER LOS <V0L.#26 ONLY) 49.95 
CHRISTIAN KARAOKE (NEW) CALL 

ms 11 



BMB C0-C1 NINJA CDG PLAYER 
DIGITAL KEY CONTROL & ECHO 
MULTIPLEX • SUPERIMPOSE 
INCLUDES FREE CD+G! 






GMR-800B 
1- RACKMOUNTED DUAL CHANNEL WIRELESS RECEIVER 
W/1-HANDHELD MICROPHONE & 1-HEADSET 
MICROPHONE W/BODY PACK! Only $379 








_ 









JJHKAil NII 5 (K 51 SOf SONGS (All 

mdg uukur'E mm cdgs i 2 sqigs call 

CMATUS»tfjfcii CDGS I* SC-^GS $79 

me DimicE cues i« sms call 

MKMWMISOIGSH SOUS CALL 

JbCI€ WC CKS 10 SOPCS SRt! 

ISCDG MEGASUK (W 51 ? SOH&S CALL 

m music mm cdgs is songs to low to quote 

WCK TUS^flLL HITS (MS IS SONGS Oil 

msj .1 h itooo m m series* 1 ? ms call 

NTC06 hJTEH :>SS 12 SOfctS SEE SPECIAL 

KKnCilEUKSUSOWS CALL 

m sound amt «s is slugs cau 

smsutfETdeuKie call 








*W1!« 


mm mm m tiat rum hot piateri 

KLDViSO PIOIEEI CI/tD PLATE! V/OT1VIN CALL 
PODfUl PtOIEElCDCAinATEI CALL 

FD Y330G PIGVEEt 3 lAAGAZHf DULMGft CALL 

nmm ran m u rum qjs choice 

2U?1 SOVIMMTCDG/10 rUTE^ SPECIAL CLOSEOUT 
JH-GliOOlH M CM lM%lt PULTII CALL 

JXMJ5 IK CC JU5A71NE CAU 

kUll H'OTI j+1 CDG PUTfl LOWEST PRICE! CALL 
JU4l6f JYt OG fm GREAT SENTAL MACHINE 
ACIHW KinOOO DK DISC CD WTO LOADER $1(15 
MMOM N TK010130 DISC CD COMMAND EL SAGO 

v:ki nunco mm ids mm lowest price 

11X470 (1& PI Lift W/CASSETTE CALI 

IA77^G JUIUIC1G rullt V/CISSm! S299 

in im wm cog pure w/mhiile cassette an 

VM STEMUIEI CM PLAfEIE W/USSET T £ CALL 



uru 


ts-nit 


m-m eiiiiirsifWTiistwii; niwj 

CM VGII1CP SPEAKERS 1QCI[PAIR) 
WONTING tMCICTJ 
U3LEE-STK IMS HEINZ SIEUEI5 (PWH 
iHTUSf UHIJS HEIN! SPtWII COLiNECTOI 
M0UEE-? IfILCUS HEII! SPEIIEfS W 
RHiLEt-3 fEHCJS HEIM SPEALERS (Fill] 

NCS MSB ? WAMOtf SFEUERS TAIRl 

mm 2 -wat soot speakers m 

KS-U2S im 1701 SPEAKERS W 
'ICS ISinMf 25# SPEAKERS [PAIR) 
m m RANSA12' 2-HAY SPEAKERS PM) 
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The ClubLight 250 represents the latest in intelligent light 
design. Using powerful RISC chip technology, the ClubLight 250 
offers all the features you'd expect from a high performance 
intelligent light but not the high price usually associated with it. 

Equipped with seven rich dichroic colors plus white and five great 
gobos, the ClubLight 250 gives you all the tools you need to 
program a visually stunning show. But the ClubLight goes even 
further than that. With its internal microphone it can run its own 
show from the programs included in its memory. In fact, there are 
four groups of internal programs, and the ClubLights can be set 
to respond to any of these groups for complete flexibility. Add to 
this the ability to strobe and dim the ClubLight as well as a lamp 
life extender switch, and you've got the most cost effective intelli¬ 
gent light on the market! 




MLSC, INC. • 8000 MADISON PIKE ' MADISON " AL 35758 • USA 

TEL +1 205 461 8000 " FAX +1 205 461 7708 
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$ 299 . 00 * 







• Made in the U.S.A. 

• 8 Dichroic Colors. 

• Color changing barrel or Split 
beam effects switch. 

• Moves up, down, & across plus 
spins to the beat of the music. 

• 1 Year Limited Warranty. 

• ZB-EFP 12V 100W lamp. 

• Sound Active. 

• 7” x 14.5” x 4.5” 

• 14 lbs. 

• $399.00 m.s.r.p. 




• Lightweight & Compact • Uses include: DJ’s, Clubs, Bands, 
Roller Rinks, & Sportsbars • Best of All Made in Los Angeles, CA 












• Made in the U.S.A. 

• 2 Dichroic Dishes - 
One dish Appears 
& Disappears. 

• 4 Dichroic Colors. 

• 1 Year Limited Warranty. 

• ZB-FCR 12V 100W lamp. 
Sound Active. 

8” x 8” x 5” 




$ 199 . 00 * 


Special Introductory Pricing! Prices Effective Month of Publication & through 30 days after. 

© /fmcnica* ^7 Su/ijiitf, fmc.™ j4h^c( C4, @/4 9 005 F “ fittcinf & Spt€Ccp<c*t&d*t J 4u£p€c£ c&cih^c tvit&Qut notice. 
























































































